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Three Great Safeguards to Merchants 


how does the average store’s financial 

account stand affected? What effect will 
the change have onthe size of bank loans needed, the 
total of capital required to run the business? These 
are questions which every merchant must be turning 
over in his mind, as he contemplates the prices per 
pair he is paying for shoes with which to keep up the 
proper supply of fittings and styles on his shelves. 
To pay $5.80 a pair for shoes that he used to buy at 
$2.60 a pair, at the factory, is the way one dealer 
expresses the situation as he sees it. Added capital, 
added financial responsibility, have been needed, in 
order to carry on the same business in 1919 that was 
done in 1915. 

The matter of total capital requirements is one 
which in a way takes care of itself; for it forces at- 
tention to itself. One point to remember is, that 
** stickers” are twice as expensive as they were five 
years ago. 


\ N 7 ITH the dollar practically cut in two, in value, 


There are three elements in good shoe merchandis- 


ing which have fortunately tended to relieve the 
present situation, and have guarded against trouble, 
movements in which alert shoe merchants have 
joined and which they have developed. These are: 

First, the disposition to encourage customers to 
“grade up” their ideas of footwear, to the end of 
making a demand for higher priced shoes. 

Second, the use of much greater care in getting at 
the ideal stock sheet in ordering, so as to have the 
least possible number of end sizes to care for, in 
closing out or ‘‘ ex-ing in ”’ lines. 

Third, the establishing of prices and make-ups on 


a basis of percentage, instead of a per pair basis, 
especially on the correct basis of selling price. All 
these have been measures of great importance in the 
present situation, as tending to ease up the shoe 
dealer’s difficulties. They are measures which we 
have urged and aided, for.some years, in pursuance of 
our general work toward “ Getting More Shoes Sold 
Right.” 

It is difficult to say just what might have happened 
in the shoe trade had it met the prevailing prices in 
a head-on collision. The gradual development has 
stopped much wreckage all along the commercial 
highways. 

Educating the public into better-grade shoes has 
been in progress for some years. It has been real 
education; there was and is superior value in high- 
grade materials and good workmanship; the public 
have been shown a real difference between good, 
mellow calfskin and brash, coarse-fibered split; 
between fine kid and papery, acid-scorched stuff, or 
sheepskin. The difference has meant more money; © 
and people were becoming used to an upward scale 
of price. Workmanship, also, improved; there is no 
better shoemaking in the world today. 

The dealer’s struggles with the size problem of 
course do not appear to the public eye. But better- 
ment there is really for the public good. To lessen 
waste and loss is to preserve the interests of the 
consumer; because all such economies, or a portion 
of them, are reflected to the consumer. There might 
be a few less shoes on the bargain counters; but it is 
the great central bulk of everyday buying, at regular 
prices, not the odds and ends of bargains, which most 
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affects the consumer’s interests as a whole. One 
pair of shoes which fit is worth several pairs of misfitted 
‘“* bargains,” as the wiser portion of the shoe-buying 
public have learned by experience. 

In the matter of profits (“‘ earnings ”’ is the better 
word, when it can be used to fit the case) the per- 
centage-based-on-selling-price has come into general 
use. Of, course, it is largely a matter of simple 
arithmetic; but sometimes it helps greatly to visual- 
ize a well-known principle, by setting up some con- 
crete and definite emblem. And the change has made 
a change of mental attitude on the part of many 
dealers, to their own benefit. It has helped all 
dealers to get away from an attitude which was thus 
reproved by one of the leading shoe dealers of the 
United States: ‘“ We have too long gone at the job 
with the souls of cobblers, rather than as merchants; 
have been contented with days’ wages for our work, 
with nothing at all for our capital and our risk and 
His reproof was at that time justified 


9 


our brains.” 
by many an instance; but these are “ better days 
in the shoe trade, no matter what may be said of the 
older days. And the united energy of all elements in 
the trade will be devoted to the ordering of still better 


days. 





Organized to Answer “Why’’ 


T is surprising to note how few business men know 

their congressman by face or by name. If this 
is so, who is to blame for mis-legislation? What 
the business man does wher some “‘bill’’ interferes 
with his particular interest is to write or wire his 
congressman, ‘‘Do not do this,” or ““Do not do that,” 
and gives absolutely no reasons ““Why.” 

The man at Washington wants to do his part by 
his constituents and is keen to oppose any measure 
injurious to them, but the fact is “we are not placing 
any weapons in his hands -with which to fight the 
measure.” That is precisely the trouble. The 
congressman is expected to know everything from 
carpet tacks to cyanide and is delegated to the 
“boob” class—he and his government—because we 
fail to. realize that he is part: of us, in service for us 
and trying to be 100 per cent representative of us. 
Why not get acquainted with him? It is going to 
take all the brains of both legislator and business 
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man to combat the great national peril—over- 
taxation. 

At home or on your trips through Washington, 
how few men ever think of dropping in upon a con- 
gressman to pass the “time of events.” We have a 
hope that the Shoe and Leather Industry makes a 
start in this direction with the organization this week 
of the Allied Council of American Shoe and Leather 
Industries and Trades. We look upon this body as 
being able to give many an answer ‘‘why.”’ 

The old guard of industry which skipped back 
and forth, to and from Washington, in the turbulent 
days of the war evolved the idea of this Allied Council 
and we feel assured of its success, for any strongly 
disturbing influence that will upset, disarrange or 
damage other branches of the trade, such as manu- 
facturing or leather making, will also exert an un- 
favorable influence on the retail branch of the trade. 

It is for the security of the retail merchant as an 
efficient agent of distribution to the public that the 
“Recorder” strongly advocates the development of 
the Allied Council—our league of industries and 
trades of billion dollar size. 


*Ware the Crime of °96 


HE designer of shoes will have to take double 

wraps on his conscience and adopt a resolute 
“Get thee behind me, Satan” attitude, if 
he is successfully to resist the converging pressure 
toward the drafting of toes that are too narrow. The 
long, narrow, supposedly “ aristocratic looking ” foot 
is in fashion, especially with women; and the only 
salvation lies in maintaining plenty of extension in 
the making of the last. 

As sure as triangles are three-sided, there will be 
trouble in great gobs and quantities, if the proper 
extension is lessened and the narrowing effect is 
allowed to invade the ball of the last, pinching it in 
and decreasing the proper girth at that point, with 
corresponding lessening of toe-room ‘in the resulting 
shoe. Two and a half and even three sizes’ extension 
is common; but there is always the temptation to cut 
down on extension. 

It means trouble, if this extension is not adequate 
for every branch of the shoe trade. It means crippled 
customers, and displeased and angry customers— 
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and means also a long series of wise editorials and 
essays and articles in the popular press, all testifying 
to the shortcomings of the shoe dealer and magni- 
fying his faults and giving him Hail Columbia in 
general, as a man who does not know his business. 
Human vanity, of course, on the part of the customer, 
will not be introduced as the real cause of the sore- 
toed condition of mankind and womankind; the 
dealer will be blamed. It is quite true that he is not 
responsible for the lack of sense of the great array of 
vain shoe buyers; but he will be blamed, nevertheless. 

Was it not so, in the last experience with narrow 
toes, some twenty years ago? The answer is, IT 
WAS! And history will repeat itself, with louder 
tones and greater é¢mphasis, if the trade yields now 
to an error in shoe designing. Because the public 
have been educated into good-fitting shoes, for a 
number of years, and it will go hard with them to be 
wedged into needle toes, or razor toes, or any of the 
old breed of foot-torturers. Don’t let’s try it. 

Keep the proper amount of extension. Don’t 
shave down the last back to the ball. Give the full 
girth at the point where it ought to be. Keep away 
from “ The crime of 1896,” or thereabouts. It will 
be a costly mistake to relapse into. it. 


The Exact Truth of It 


ROSEATE editorial in Collier’s Weekly of 
May 24 crystallizes itself around the sentence 
“There is no more a Bolshevik party in the 
United States than there is a murder party or an 
arson party.” Exactly. In other words, quite so! 
And just what kind of party was it that was re- 
sponsible for the bomb outrages of the night of June 2, 
involving attacks on the homes of the attorney- 
general of the United States, and half a dozen 
judges and other public officials? 
It should be noted that the anarchistic circulars 
that were strewn by the bomb throwers were full of 
Marxian Socialism, in both the spirit and the word- 





ing—the phrases and catch-words and shibboleths of 


the cult were manifest in every line. 

The poor fools who do the actual work of assassina- 
tion may be, and many of them are, sincere in their 
belief. And their belief is exactly this: that they 
have been robbed all their lives, and are still being 
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robbed every day, by “capital”; they believe this 
and they believe that they have a right to reach out 
and take what they see, just as the rightful owner of 
a stolen watch might demand it, if the police found 
it for him, in possession of a thief. Capital (and 
that means, anybody who has anything) is the thief; 
the laborer is the rightful owner of all that capital 
has. It is this insane notion that is at the bottom 
of all the murder parties, and all the shocking dis- 
order and suicidal manias that are devastating 
Europe in great gangrenous spots. Those people 
believe that murder is right, if they do it, for their 
declared purposes of getting back what they con- 
sider their own property. 

That is the exact truth of the situation. It is 
always the part of a man’s duty to look the truth 
squarely in the face, and to shape his duty as 
citizen accordingly. 





Grading-up in Details Also 
ITH the development of ‘real price’ footwear 
some of the pointers in headgear salesmanship 
are entering the merchandising of fine footwear. One 
merchant already has a gold and blue box in which 
the shoes are delivered to the customer. Another 
merchant has a distinctive padding paper which is 
used in packing. Still another uses a tape string of 
a golden-brown color. 

Extras—yes; but they make up the little extra 
touches of service. The unboxed bundle always 
stands for indifferent service and indicates a slip- 
shod consummation of the sales transaction. Study 
all the details, if you would render the service which 
goes with high-grade merchandise. 


High Costs and Style 


HE high price of shoe materials has of itself 
forced an economy in shoe styles that has been 
regarded with favor throughout the shoe trade. 
While the average manufacturer’s sample line shows 
a variety of colors, lasts and patterns, actual buying 
resolves itself within definite lines of certain styles. 
Whether or not still greater conservatism can be 
had without shrinking the volume of shoe business 
to a level where reasonable profit would be jeopard- 
ized is a question. 














36 


BOOT AND SHOE RECORDER 





June 7, 1919 


Allied Couneil Advance Style Schedule 


Leading Features of Styles Adopted for Spring, 1920 


On Women’s Shoes 
T is recommended that styles of low shoes and pumps 
remain in accordance with existing vogue, that no new 
styles of lace or button boots be shown for the Spring of 
1920 and that oxfords, pumps and pattern pumps be the 
dominating note for Spring, 1920. 

Colors—We recommend tans in two shades in calf: A nut 
brown, a lighter shade. In kid a medium dark shade of 
brown, avoiding the red tint as far as possible, and a darker 
golden brown. 

We recommend a neutral shade of medium gray. 

We recommend the continued use of black kid in glaze, 
semi-glaze and mat, also black calf and black patent leather. 

We recommend black, white, beaver and dark brown and 
neutral medium gray in ooze, suede, buck, and side buck. 

Whites will be very much in vogue for Summer wear in 
white kid, cabaretta, calf, suede, buck and side buck, also 
fabrics. The making up of fine quality canvas in fine shoes 
should be encouraged. 

Satins should be encouraged for dress and semi-dress wear 
only. For evening wear metallic cloths will also be worn. 
A limited amount of bronze will also be worn. 

Lasts—We still recommend that no new lasts be intro- 
duced with more than a size and a half extension and to carry 
more than a four-inch vamp. Lasts now in vogue to con- 
tinue. 

Heels—The use of lower heels in wood and leather, cuban 
and Louis, is recommended. 

Patterns—We recommend that pattern pumps be shipped 
untrimmed, so that the customers can select their own orna- 
ments. 

Making—We recommend that light welts and McKays be 
encouraged on all pumps and low effects for semi-dress and 
street wear. 

Sport Shoes—The sport shoes as now in vogue will continue. 
Present indications are that midsummer season, 1920, sport 
styles will come back into their own as strong as they have 
been in the years past. The lasts should be up-to-date, 
carrying 9-8 heel. The use of fibre soles and rubber heels 
having proven successful, should be encouraged. 

It is recommended a color card be worked out by the in- 
dustry similar to that used in the textile trade. 


Color indez: 
Men’s and Women’s Kid colors: 


Dark Havana Brown (like Newcastle No.1)....... AC 100 
Darker Golden Brown (minus red tints in both).... AC 101 
Neutral medium gray (likeGrissons 96) (eliminating 
Se Or ee ore err ee AC 102 
Ooze leathers, buck and side buck: 
Brown (like Lawrence’s L. Ooze)...............45 AC 200 
Beaver Brown (like Rauh’s Overgaiter Color No. 2 
ay reo emer 
‘ AC 202 
ir A Ii oo io 46 do hace KdeSs eeRE A AC 102 
Men’s and Women’s Caif: 
Dark Brown (like Trostel’s 33) (A little more red).. AC 300 
AC 301 


Lighter shade of brown (like Gallun’s 4)........... 

The new numbers prefaced A C implies the Allied Council 
number of the color. 

On Misses’ and Children’s Shoes 

The two outstanding difficulties confronting the retailer on 
these lines are, first, the difficulty in securing merchandise, 
and second, the excessively high prices; therefore, we recom- 
mend that all the efforts of this conference pertaining to 





misses’ and children’s shoes be directed toward the elimi- 
nation of detail, speeding up production, and every intelligent 
effort possible be directed to the end of holding down costs. 

Materials—The materials in the order of their importance 
will be tan calf and side leathers; black calf and side leathers; 
black and tan kid; patent leather; white canvas; white 
buckskin, and white side buck. 

As regards tan, the Committee make an important recom- 
mendation that the effort on the part of manufacturers to 
follow the cocoa and mahogany trend in men’s and women’s 
shoes, be discontinued in connection with misses’ and 
children’s shoes, as experience shows that the demand from 
consumers is for the medium shade of tan in misses’ and 
children’s shoes. 

The extemely high price of leather and what we believe to 
be a too low differential between the price of grades A, B, C 
and D, has caused a demand from makers of men’s and 
women’s shoes almost universally for the higher grades, 
‘causing a scarcity of the higher grades as against demand and 
a frequent surplus of lower grades. We therefore recommend 
that the tanners give some thought in the interest of the trade, 
it being well to secure their co-operation by marking down 
the lower grades correspondingly to make a larger differential 
which will allow manufacturers of misses’ and children’s 
shoes to use this poorer cutting surface on the smaller patterns 
of the children’s shoes. 

Lasts—The development of misses’ and children’s lasts 
has been so well conducted along foot form and orthopedic 
lines that we recommend no change and no addition to the 
already existing lasts in these lines. 

Patterns—On boots there are two heights that please the 
consumer so well’that we recommend that they be stand- 
ardized and that two heights only be considered—the so- 
called “regular cut’’ and the “‘pony”’ or three-quarter high cut. 

On boots, lace, blucher and button will still hold good, and 
in the low cuts, lace oxfords and blucher oxfords, ankle ties, 
strap pumps, barefoot sandals, will continue to be in the 
largest demand, and no additions are desirable or necessary, 
except that there has been this season a strong demand for 
the strap Roman sandal, and this shoe can be developed for 
1920 and result in an extra sale to customers during the season. 

Play Shoes—We recommend to retailers and manu- 
facturers alike that while materials and labor force the price 
of high grade children’s welt and turn footwear so excessively 
high that we give due thought to the importance of de- 
veloping play boots and oxfords made of the cruder and 
heavier materials, less expensive, in some cases semi-by- 
products, that they be made with every possible item of 
labor eliminated, and that consumers be urged to buy these 
less expensive shoes for play and school wear. 

* On Men’s Shoes 

Colors—Leathers—We recommend that the color and 
shades of leather should tend to lighter shades of tan. That 
Cordovans always finished dark should be brought out with 
more life. The darker tan calf shades now in vogue should 
also be lightened up. 

It is the belief of your Styles Committee that when lighter 
shades of tan are promulgated more blacks will be used. In 
kid a medium dark brown will be a good shade. “Freak 
leathers” of every sort not here described should be avoided. 

Lasts—There is an insistent demand for an extreme drawn- 
out narrow toed last ranging from 2 to 24 sizes over standard, 
the flat forepart and narrow shank with l-inch heel. Present 
(Continued on page 37) 
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Allied Council Organized June 5, 1919 


Major League of the Industries of Shoes and Leather and Accessories Now 
Established on the Basis of Inter-Trade Utility 


A. C. McGowin Elected Chairman, with Vice-Chairman Frank R. Briggs, Fred A. Vogel and 
Byron S. Watson 


New York. 


Industries and Trades came into active existence as a 

super-organization of association June 5, 1919. For 
years the idea has been building and now in its achievement, 
the sponsor of the idea, Andrew C. McGowin, becomes the 
first chairman of.the Allied Council. 

There were sixty men in attendance, grouped as to trades 
and ready for work when A. C. McGowin called the meeting 
to order. The first duty of ratification of the constitution 
was quickly done and a Conference Committee was set to 
work on several minor amendments. (See ‘‘Recorder’’ 
May 24, for text of original constitution.) 


fies Allied Council of the American Shoe and Leather 


Trade Leaders Present 

The leaders of the several, groups were as follows: Shoe 
retailers, A. H. Geuting; shoe manufacturers, J. Franklin 
McElwain; shoe wholesalers, Byron S. Watson; tanners, 
Fred A. Vogel; last makers, Fred Drew; shoe machinery, 
Charles T. Cahill; lace manufacturers, Charles Hewitt; 
hide importers, Albert Small. This group of men served as 
a nominating committee and brought in a slate, electing as 
chairman, A. C. McGowin, and vice-chairman, Frank R. 
Briggs, Fred A. Vogel and Byron S. Watson. 

Then followed the election of an executive committee, 
which will represent each of the crafts in the Allied Council: 
J. Franklin McElwain, shoe manufacturers; A. H. Geuting, 
shoe retailers; Charles W. Terhune, shoe wholesalers; Fred 
Drew, last associations; Cecil Q. Adams, Tanners’ Council; 
Albert Small, hide importers; C. H. Oakley, fibre soles; 
Charles T. Cahill, shoe machinery. 

With creditable activity, committees on style and on survey 
went into session. The first report from a committee was 
that of the executive body, clarifying its duties and designat- 
ing that the headquarters of the Allied Council would be in 
the quarters used by the National Shoe Retailers’ Association 
and that the secretary would be T. C. Mirkil. A budget of 
$3,000 was asked for the year 1919 and each association 
entering the Council pays $100 initiation fee. 


Survey of Speculative Conditions 

In giving a survey of conditions, Hovey E. Slayton in 
behalf of the shoe manufacturers, said: ““The time has come 
for us to take any action which may stop speculation. The 
situation is getting to the point where it is dangerous. In 
forty-five days there have been greater leather advances than 
in any similar period in the history of the trade. It is a case 
of pure and simple speculation and practically everybody is 
doing it. Why many retailers have ordered shoes for next 
spring’s consumption. Many manufacturers are covered on 
leather, having it in hand or under contract for next spring. 
Anticipation is a good thing, but speculation should be 
stopped.” 

Concerted Action Necessary 

Fred A. Vogel, representing the tanners, asked for the 
concerted action of the Allied Council to prevent speculation. 
“Advancing the prices of raw leather three, four, or five 


cents a pound does not produce another foot of the leather,” 
said Mr. Vogel. ‘‘We all need to keep our heads, for con- 
servatism today is needed to preserve the welfare of our 
institutions.” 

Julius Goldberg, representing the retail shoe merchants, 
asked the consideration of the shoe manufacturers in the 
speeding up of deliveries and in the making of shipments, 
that are not split in sizes and thereby inadequate to require- 
ments. 


ALLIED COUNCIL ADVANCE STYLE 
SCHEDULE 
(Concluded from page 36) 
lasts should be continued. The largest call is for medium 
toe not exceeding 114 over standard. 

An “‘after-the-war”’ last is a good suggestion. Much ap- 
preciated by young men is a medium full toe,* broad tread 
and slight toe spring carrying 7 inch to 1 inch broad heel 
with extension sole. This last should be built with two 
prime considerations. It should be a young man’s type 
with plenty of snap and yet with room enough to take care 
of the muscled up feet of the American soldiers. 

High toed lasts are taboo, and all staple lasts of this char- 
acter should be refined by reducing the hump. 

Patterns and Punches—We recommend injecting more 
style features for the young men’s trade—opening the way 
for generous perforations, fancy patterns with pinkings and 
some brass eyelets. Use of certain foxings and small pieced 
patterns are good and make both for economy and effect. 

Wing tips and the so-called brogue oxford will be in good 
demand. These may be styled with heavy soles and carried 
over for Fall and Winter wear in combination with snappy 
woolen hose. 








A WHITE WINDOW 
Welting and White Shoes Shown in Boston Office of Brock- 
ton Rand Co. This Shoe Window is a Feature of Weekly 
Interest in the Shoe and Leather District 
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PAYMENT OF TAXES EXPEDITED 
Permit Given to Pay by Uncertified Check 


Washington, D. C.—Shoe men throughout the country 
will hereafter be permitted to make payments of excise taxes 
by uncertified check, if the collectors in the various districts 
take full advantage of new instructions which have just gone 
out from the Treasury Department. e 

With the collection of excise taxes monthly, it has been 
found very inconvenient to furnish certified checks, and the 
loss of such a check before its payment, through any cause, is 
very embarrassing to the taxpayer, who is usually compelled 
to furnish the certifying bank with a bond at his expense, 
insuring it Against loss should the check eventually turn 
up. 

In order to facilitate payment of the taxes, 
included in the new revenue law permitting revenue col- 
lectors to accept uncertified checks. Reports received at 
the Treasury Department, however, complain that frequently 
the collector will not accept such checks, and it is to allow 
wider adoption of the privilege that the department has 
issued its new instructions. 

Instead of sending all checks in to the department, as 
heretofore, and being responsible for them until they were 
collected, collectors are hereafter to deposit such checks with 
the Federal Reserve Bank or national bank depository of 
their district. Checks not paid for any reason are to be 
returned to the collector, who is to proceed with the collection 
of the taxes as though no check had been given. Accord- 
ingly, the collector is relieved of the responsibility for the 
money represented by such checks and there will be little or 
no delay in proceeding with their collection. 

Uncertified checks submitted to payment of taxes must 
be payable at par, with no deduction for exchange or other 
charges. Checks not paid by the bank drawn upon at par 
will be treated as bad checks, and returned to the taxpayer, 
together with a bill for the expense of the return and attempt 
at collection. 

All bad checks will be returned to the taxpayer and an 
opportunity afforded him to make the amount good. If he 
does not do so at once, however, the collector is immediately 
to proceed with the collection of the taxes, as though no 
check had been given, and the taxpayer will be liable to all 
penalties provided for nonpayment of taxes within the 
proper period. 

Neither the law nor the new regulations make it compul- 
sory upon the collector to accept uncertified checks.- It is 
believed, however, that in most districts such checks will be 
accepted, and taxpayers desiring to remit for taxes in that 
manner should secure the consent of their local collector to 
the acceptance of uncertified paper. The use of uncertified 
checks will, of course, be a great convenience to taxpayers, 
especially in towns remote from a bank. 


a section was 


EXPANSION FELTMAN CURME CO. 


National Chain of Stores Backed by Endicott-Johnson 
Corp. and Hamilton Brown Company 


Chicago— The Feltman Curme Company, which during 
the past few years has gradually built a substantial chain of 
stores in Ohio, Indiana and Illinois cities, is planning to 
further extend its operation, not only in Middle Western 
cities but will probably invade the East and New England. 

It has been the policy of the Feltman Curme Company 
ever since it established the first store at Richmond, Ind., 
to sell a good, substantial grade of merchandise on a close 
margin profit and depend on large volume and on rapid 
turn-over for its net profit. 

The firm of Feltman Curme Company had, until very 
recently, been a partnership owned by Mr. Feltman and Mr. 
Curme. Within the past month the firm has been incor- 
porated and two of America’s largest shoe manufacturers 
have allied themselves with the concern—Alanson C. Brown 
of the Hamilton-Brown Shoe Company of St. Louis, and 
Henry B. Endicott of the Endicott-Johnson, each having 
purchased a substantial block of stock in the new corporation. 

The active management of the concern will still be in the 
hands of Mr. Feltman and Mr. Curme as heretofore. 


NEW YORK STYLE SHOW 
To Be Held July 17-18 


A Shoe Style Show will be given under the auspices of the 
New York Shoe Retailers’ Association, of which John Slater 
of J. & J. Slater Company is president, at the Bush Terminal 
Sales Building in West 42d Street, New York, on the eve- 
nings of July 17 and 18. Living models will be used to display 
new styles of shoes offered by the shoe manufacturers whose 
salesrooms are located in the Bush Terminal Sales Building. 
A program, comprising addresses on varied phases of the 
industry by men prominent in the shoe trade, moving pic- 
tures and good music will be a feature on both nights. 

Owing to the success and popularity of New York’s First 
Shoe Style Show, held in the Bush Terminal Sales Building 
last February, another get-together meeting of the shoe mien 
during their July buying season is planned. All members 
of the shoe industry who will be in New York at the time, 
and men connected with the trade in Greater New York, are 
cordially invited to attend. 


The Philadelphia Shoe Travelers’ Association is holding 
a meeting today, Saturday, June 7, at 1.30 P.M., at the 
Bingham Hotel, Eleventh and Market Streets. At this 
meeting several important questions are being treated, 
among them the annual outing and the proposed affiliation 
with the National Council of Traveling Salesmen. 
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A Real Shoe Survey of What Women 
Are Wearing 


The Styles of “Today’’ as Worn at Atlantic City and Along Fifth Avenue, 
New York 


as expressed in actual styles adopted for the Spring 

and Summer seasons of this year a member of the 
*“*Recorder’’ staff paid a visit to the seaside resortsin New York 
vicinity where the wealthy gathered to spend the short vaca- 
tion incident to Memorial Day and the following Saturday 
when business in the cities was generally suspended. 

For women black, white and brown footwear was every- 
where in evidence at Atlantic City, N. J., where a large 
attendance of people was noticed from various tributary 
cities. In the dancing pavilions black footwear overshad- 
owed white and brown. But more especially was black 
noticeable in hotels frequented by expensively dressed 
women. In the corridors, sun parlors, dining rooms, black 
footwear was everywhere the favorite. 

Even in the ballrooms, where women were in full evening 
dress, the omnipresent black footwear was most in evidence. 
In fact the “Recorder’’ representative looked in vain for a 
representation of the footwear in colors fashionable several 
years ago. 


Wie a view to presenting the last word in shoe fashions 


The Most Popular Leathers 


Suede, satin and patent leather, with popularity in the 
order named, were noticed in the ballroom and grills where 
fashionable women lingered until after midnight, to feast 
and to dance. 

Whites in Second Place 


White footwear had second place. Apparently women 
who could not afford to gratify every wish in footwear chose 
white because of its general utility and for the reason that 
white has steadily worked into a Summer staple so well 
entrenched as not to be ousted by a decree of fashion. 

For example, with some New York retailers the April sales 
of white shoes exceeded the totals of the succeeding months. 
This for the reason that women were expecting a luxury tax 
and possibly higher prices. 

Dark brown was a good third and was seen in many forms, 
from oxford ties with military heels, laced shoes, to dressy 
footwear for various. occasions. 


. For Lighter Wear 


In the grills and ballrooms silver footwear had representa- 
tion. This for the reason that silver is good form with any 
colored fabric and for the additional reason that silver is in 
high favor as an illumination for rich hand-loom ‘novelties 
known as metal fancies woven on hand looms in Lyons, the 
silk city of France, where the most expensive silk novelties 
of the world are produced for exportation to other countries. 


Appropriateness the Keynote 


As for fancy shoes’ it may be said that they were con- 
spicuous for their absence. In fact, they are done for. 
The time has passed for buying shoes for their fancy effects 
alone and without regard to their appropriateness with a 
woman’s wardrobe. 

On the other hand, today footwear must be an integral 
part of a woman’s wardrobe or a sort of keystone to the ,arch 


instead of discordant note in that which has received wide 
recognition in dress; viz., harmony in dress. 
Study of Heels and Tips 

In shoes for women ‘‘a man’s heel’’ has become a fixture, 

especially so when attached to brown shoes for everyday 


FOOTWEAR STYLES ON FIFTH AVENUE 


The three ladies in the background are wearing pumps 

and oxfords with one inch and also 14-8 heels. The 

young ladies in the foreground are wearing colonials and 
oxfords of latest narrow last styles. 





wear ,and to white shoes and pumps. In fact, the ‘‘man’s 
heel” is becoming measurably more popular with women 
whose ankles have become weak from wearing the Louis 
heel attached to shoes for daily use. 

It was only natural to expect that to some extent the full 
Louis heel would give way to what is called the baby Louis 
heel, as it occupies a middle ground between the regular 
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Louis heel and the other extreme which is, of course, the 
man’s heel. 

Wing tips comprise the principal fancy effect both in shoes 
for men’s and women’s wear. The representation, however, 
was not large, for the reason that during the past six months 
a shortage of labor due to strikes forced the manufacturers 





BOWLING AND FIBRE SOLES 


On the left is Mrs. Edna Hables, women’s champion 
bowler, who is wearing a pair of fibre soles and _ heels. 
Miss Zella Smith, also a contestant in the San Francisco 
Tournament, perhaps lost the honor by the wearing of 
buckle pumps(stylish but not particularly athletic). 





to confine their efforts principally to shoes without ornamenta- 
tion. 

Wing tips comprise the principal fancy effect botb in 
shoes for men’s and women’s wear. The representation, 
however, was not large, for the reason that during the past 
six months a shortage of labor’ due to strikes forced the 
manufacturers to confine their efforts principally to shoes 
without ornamentation. 


Figuring Ten Per Cent on Button Boots 


The Development of Patent Vamps Shows a Trend 
Toward Buttons for Winter Wear 


With manufacturers catering to the advanced trade, the 
main problem presenting itself for solution is the position 
to be held by button shoes now indicated for adoption 
later on in the year. 

In analyzing the situation, manufacturers are confronted 
by conditions at variance with those present when button 
shoes were formerly in vogue. For example, it will be 
recalled that button shoes reached the height of popularity 
during a period when long skirts were worn. It will be 
recalled that most women, inclined to a fulness of figure with 
proportionately full ankles and calves, were unable to close 
the three top buttons. This unsightly condition was hidden 
by long skirts and thus patiently endured. 

Naturally the vogue of short skirts brought lace auie into 
prominence, with a consequent partial eclipse of button 
shoes and the question now arises how long will the short 
skirt remain in favor. 
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It will be recalled that a decade and a half ago a club of 
women known as the “Rainy Daisies” inveighed against 
the long skirt for wear during damp weather, when side- 
walks and streets forbid the wearing of long skirts to ad- 
vantage. 

About the same time the bicycle craze came along and 
made possible the short skirt for riding purposes. Shortly 
afterwards, women adopted short skirts for home wear and 
afterwards ventured into the streets with shortened skirts, 
and the vogue finally became universal 

Manufacturers who favor lace shoes affirm that if fifteen 
years was required to popularize the short skirt, some time 
will be required to displace it, and for this reason manu- 
facturers inclining to that belief will continue to produce 
lace shoes, ties and pumps. 

It is further estimated by experts that due to the war 
women. were engaged in Red Cross work, with the 
result that society in general is three years behind the normal 
dancing schedule and will doubtless make an effort to catch 
up. 

It goes without saying that walking, hiking and dancing 
will make room for the short skirt whatever fashion may 
decree for formal wear. 

On the other hand, manufacturers aiming to keep in the 
vanguard of fashion will apportion to button shoes ap- 
proximately ten per cent of their initial orders for Fall, and 
await developments. 

Finally, it is to be noted that the last cable from Paris 
states that in the French capital skirts are worn so short 
as to reach only two inches below the knee. It seems a 
natural conclusion that until Paris discards short skirts it 
is not to be expected that they will be out of favor with 
American women. 


Thomas J. 
Jackson 


President Detroit 
Retail Shoe Dealers’ 
Association 


The newly elected 
president of the De- 
troit Retail Shoe 
Dealers’ Association 
has suggested the 
adoptionof the follow- 
ing slogan for the or- 
ganization: “Go on.” 

Mr. Jackson is the 
president of Thomas 
J. Jackson, Inc., and 
was elected to fill the 
vacancy caused by 
the resignation of 
Charles Heath, for- 
merly with the J. L. 
Hudson Co. 





THOMAS J. JACKSON 





More Army Shoes Needed 


Every Discharged Soldier Gets Russet Army Shoes 


It seems likely that the Government will be in the market 
for many new shoes in the very near futuré, owing to the fact 
that the Secretary of War is recently said to have issued an 
order to the effect that every soldier discharged from the 
Army should be provided with one pair of new russet Army 
shoes. 
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F amily Budgets--New and Old 


The Shoe Merchant’s Modest Relation to the High Cost of Living Graphically 
Shown in Official Charts of National Industrial Conference Board 


the price of a single article — shoes, or sugar, or 

shirts — that whole classes of trade become subject 
to unreasoning criticism or unwarranted suspicion. Ex- 
amination of the price trend, however, shows the shoe trade 
even today to be in the sound position of giving more for 
the money than in almost any other essential commodity 
or business. Prices relatively have risen in equal or less 
ratio to other lines, yet to shoes as to almost nothing else 
there has been added the quality of style, fit and attractive- 
ness so essential to the American woman. 

In shoes the best brains of a great industry have united 
to produce the maximum of satisfaction concurrently with 
the rise in prices, and so have placed the in- 
dustry on a basis of consumer satisfaction with 
an essential article of style. 

To indicate the relation of apparel prices to 

one another, budgets prepared by the National 
Industrial Conference Board are highly sig- 
nificant. In order that changes in the cost of 
the different articles required for clothing by 
wage-earners might be properly related to their 
importance in the total clothing budget, com- 
parative budgets are shown giving the cost of 
all items combined in July, 1914, November, 
1918, and March, 1919, the latest date for which 
figures are available. Since all articles of clothing 
are not replaced each year, the budgets include 
a representative year’s purchases rather than a 
complete clothing outfit. 


; i often it happens that public attention focusses on 


Outer Wear and Furnishings 


Suits and coats. Twenty-five dollars was the 
most common single price quoted for both men’s 
and women’s suits in March, 1919, ds it had 
been in November, 1918. Still, a substantial 
number of stores reported $30 as the prevailing 
price for men’s suits which had been $10 in 
1914. For women’s suits, $20 and $22.50 were 
frequently asked; relatively few quotations 
above $25 were reported. Men’s $10 coats, of 
which the average cost was somewhat more than 
$18 in March, 1919, were nevertheless frequently priced at 
$20. Fifteen dollars was the most popular price for women’s 
coats. 

Men’s negligee shirts and women’s blouses. Men’s neg- 
ligee shirts of the style and quality costing $1 in 1914 aver- 
aged $1.63 in March, 1919. Fifty-two stores were selling 
these garments for $1.50 and 31 stores were charging $2. 
Women’s $1 blouses, the price of which did not increase 
during the war period as much as men’s. negligee shirts, 
decreased 5.9% between November, 1918, and March, 
1919. -The most frequent price for these blouses in March, 
1919, was $1.50. 

Work shirts and overalls. Men’s 50-cent work shirts 
were still quoted at double the 1914 price in many of the 
stores in March, 1919, although there had been a decline 
of 11% since November, 1918. One dollar work shirts 
were also frequently 100% higher than they had been in 
1914, but a large number of quotations showing an in- 
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crease of only 50% or 75% were received. Overalls, which 
during the period of the war made the most sensational 


~ advance in price of any of the made-up garments, declined 


more than any other from November, 1918, to March, 1919. 
A wide range of price quotations for overalls was received; 
the most common were $2, $1.50, $2.50 and $1.75 in the order 
named. 


Shoes. The average price of shoes did not fall between 
November, 1918, and March, 1919, but, on the contrary, 
men’s shoes were 3.9% higher and women’s shoes were 
6% higher in March than they had been in November. 
Between July, 1914, and March, 1919, the price of 


More Money, ’Tis True, but More Value for You! 


women’s shoes increased nearly 100% and the price of 
men’s nearly 75%. 


Hosiery and Underwear 


Hosiery. The great majority of stores reported that 
men’s hose costing 15 cents in 1914 were selling for 25 cents 
in March, 1919; women’s 25-cent hose most often brought 
50 cents, although a large number of quotations at 35 cents 
and 39 cents were given. The average price of men’s hose 
declined more during the period November, 1918, to March, 
1919, than did the average price of women’s. 

Knit underwear. Men’s union suits priced at 50 cents 
in 1914 sold for $1 in March, 1919, in more than half of 
the stéres reporting. Women’s 10-cent vests most often 
cost 25 cents. There were, however, a significant number 
of quotations at 15 cents and 19 cents in March, 1919. 

Muslin underwear. The increase in the cost of women’s 
$1 muslin combinations varied considerably from store to 
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store, but the most important quotations received were 
$1.50, $2, $1.75 and $1.25 in the order named. 

With the exception of women’s hose, the decrease in 
price for hosiery and underwear between November, 1918, 
and March, 1919, averaged from 5% to 8%. 

Gloves. Gloves also advanced slightly in cost between 
November, 1918, and March, 1919. Numerous quotations 
showing 100% or more increase over 1914 prices were re- 
ported. 

Hats. The average price of men’s $2 felt hats showed 
practically no change between November, 1918, and March, 
1919, and were still 71.3% above the 1914 level. Com- 
parative values of women’s hats were more difficult to 
obtain because of the great variety of styles and materials. 
The figures indicate, however, only a slight drop in price 
between November, 1918, and March, 1919. Average 
prices of both straw and velvet hats in March, 1919, were 
96.1% and 86.4%; respectively, above prices prevailing 
before the war. 


AVERAGE BUDGETS OF CLOTHING FOR A WAGE-EARNER AND 
HIS WIFE, FOR ONE YEAR, BASED ON COMPARATIVE PRICES IN 
JULY, 1914; NOVEMBER, 1918, AND MARCH, 1919: 

Man's Budget 
Cost in Cost in 
November, March, 
1918 1919 


$26.50 $26.00 
20.00 18.50 
6.00 


Article Cost in 
19 





Heavy trousers. 

Two shirts 

Three work shirts 

Three pairs overalls 

Shoes and repairs 

Eight pairs hose. ........ cece s cece 
Five sets underwear 
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Hats, caps and gloves........ 
Sundries. 
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Increase, March, 1919, 
Decrease, March, 1919, 





Article 





Coat or suit 

Woolen dress 

Woolen skirt 

Two cotton skirts 

Four waists 

Two house dresses 

Three aprons 

Shoes, overshoes and repairs 
Hosiery 


i) 


Three petticoats 
Three nightgowns 
Hats. 

Gloves 

Sundries 
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Increase, March, 1919, over 1914 

Decrease, March, 1919, from November, 1918 
a One at 75 cents, two at 50 cents. 
6 Three at 50 dents, two at $1. 
c Three at 75 cents, three at 334 cents. 





The Boot Situation in Germany 


Depletion of Stocks of Leather Soles 


Washington, D. C.—A very interesting report has been 
received here of economic conditions prevailing in Germany 
as seen by British Army officers. In connection with ‘“‘boots” 
the report says in part: 

“The footwear of the poorer classes is bad. Boots with 
wooden soles, and uppers constructed from half leather and 
paper, are commonly worn. These boots are pervious to 
moisture and the soles are liable to split. Notwithstanding 
their inelegance and inutility, they are so expensive as to be 
beyond the means of many, who must content themselves 
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with slippers made of wood, or of paper and felt, and often 
without heels. We have seen elderly women, so shod, wait- 
ing in the snow to fetch their ration of fuel. 

“The richer classes possess better shoes, mainly because 
they are still wearing the shoes of 1916 and 1917, when 
supplies from the occupied territories (particularly Belgium) 
were still available.”” In another section of the report taking 
up the matter of rationing boots the report says: 

“Boots can only be bought at an official depot. A 
purchaser must be able to prove that he has not sufficient 
boots for use. There are special regulations as to the quan- 
tity of boots a person may have; for instance, a person 
having two pairs of boots cannot obtain permission to pur- 
chase a third pair. Anyone requiring permission must 
state under oath the quantity of boots in his possession. 
The statement is then verified and permission given by the 
issue of an order to purchase. This order gives authority 
to purchase boots, but it is no guarantee that the articles 
can be purchased. Many orders have been issued for boots, 
and at the present rate of production these orders cannot 
be met within a year. The boot depots are allowed to 
supply only to those possessing an order of purchase. The 
depots can purchase the goods from factories, but they are 
required to keep a record as to the quantity they have 
received, and must produce an order for everything sold. 

‘Boots for the poorer population (this refers to people with 
incomes of under $500 per annum) are manufactured in 
special factories, according to an order from the Government 


depot.” 





Jones Bros.’ Shoe Store 
Opens at Jonesboro, August 1 


J. B. Saint, formerly with Heinemann Dry Goods Co., as 
buyer and manager of the shoe department, and J. G. Jones, 
Jr., who was formerly vice-president, buyer and manager 
of the Rhodes Dry Goods Company, both Jonesboro, Ar- 
kansas, concerns, will commence business on August 1 as 
Jones Brothers’ Shoe Store. 

This store will be operated as an exclusive shoe store 
carrying men’s, women’s and children’s shoes. It will also 
carry a full line of hosiery and a findings department. 

This store is centrally located on Main Street and is now 
undergoing a thorough remodeling. In fact, the principals 
of this firm tell us that it will be almost entirely rebuilt. 

Messrs. Saint and Jones were visitors at the “Recorder” 
office on Thursday morning of this week. 


Hide and Skin Stock Increases 


Increase in stocks of practically all classes of hides and 
skins held in the United States on April 30, 1919, as com- 
pared with the stocks reported at the close of the preceding 
month, are shown by the monthly report on hides and skins 
just issued by the Bureau of Markets of the Department of 
Agriculture. The increases are due largely to importations. 
The only classes showing decreases are whole hogskins, and 
deer and elk skins. 

The principal stocks in the United States on April 30 were: 
Cattle hides, domestic 4,080,735, foreign 929,226; sheep and 
lamb skins, domestic 3,839,352, foreign 5,315,600; pig and 
hog skins, 135,784 pieces and 1,451,090 pounds in strips; horse- 
hides, whole 85,548, fronts 52,300, butts 127,638, shanks 
76,115; calf and kid skins, domestic 1,478,138, foreign 
495,960; kangaroo and wallaby skins, 506,309; deer and elk 
skins, 155,016; goatskins, domestic 2,561,243, foreign 
9,415,313; kidskins, domestic 105,974, foreign 528,508; 
cabretta, domestic 298,286, foreign 1,222,064; and buffalo 
hides, 79,887. 
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Special Sales or Perpetual Stock Cleaning 


How to Get the Money on “Broken Lots’’ and to Profit by Clean-ups in 
Mid-Summer 


season starts on its last leg, and the average merchant 
begins to wonder how his stock is going to look when 
the season ends. 

He begins to realize that his stock contains some broken 
lots that must be cleaned up and turned into money; that he 
must have the cash that is invested in those lots to take care 
of Fall shipments or possibly to pay some past due bills for 
Spring and Summer shipments. 

The question is how to get the money—how to get the 
greatest amount of money with the least expenditure. 

During the height of the selling season little thought is 
expended on how each individual stock number is moving 
along. It becomes more a question of how often the cash 
register rings and what the total sales of the day figure when 
the reading is taken off the register at night. 


\ 7 1TH the advent of June 1 the heavy Spring selling 


How an Accumulation Was Reduced 


A merchant in a Middle Western town a few years ago had 
an accumulation of odd pairs and broken lines that was really 
appalling. He had not realized the true condition of his stock 
until he noticed sales being missed-on certain merchandise 
that he should have had in stock. Yet, when he looked over 
his stock and figured up his bank account he was in poor posi- 
tion to buy more shoes. 

He took an ordinary counter book, ruled off several pages 
into size sheets. He so divided his stock that on one sheet he 
had the sizes and widths of all of his black kid and patent 
dress boots both with Louis heels and military heels. On 
another sheet he had the women’s comfort and medium grade 
. lines of boots. He divided his stock of oxfords and pumps in 
the same way, making a separate sheet for the exclusively 
evening pumps. His stock of men’s shoes he divided up in 
much the same way, putting the dress shoes on one sheet and 
work shoes on another. 

When all this was finished he added together the total as 
shown on the various sheets of women’s shoes, and did like- 
wise with the men’s shoes. 


A Picture, but not Pleasant to Look Upon 


Here he had a pretty good picture of his stock. Yet in a 
way it was an unpleasant picture to look upon. In a stock 
aggregating about $12.000. he had around 600 pairs of 
women’s shoes in size 214, 3 and 34% that represented the 
accumulation of eight or ten years. These shoes were mostly 
of good quality because the store had always catered to the 
better class of trade; they represented the product of a dozen 
or more different factories, and if every pair of them had been 
taken out of the stock, not half a dozen sales would be missed 
in a year’s time on account of their absence. That merchant 
began to figure up how much it had cost him to carry those 
shoes. The overhead in his store averaged from 20 to 22 
per cent during these years. 

By ‘segregating his overhead expense he found that his 
actual selling expense as paid to his salespeople, ran about 
8 per cent. Every other item of overhead he concluded was 
chargeable in the cost of carrying over these shoes. Conse- 
quently, it had cost him from 12 to 14 per cent a year to carry 
them over, so that a pair of eight-year-old shoes had actually 
doubled itself in cost, while in value it had depreciated 


practically to the point of worthlessness. A pair of shoes 
that had cost $3 originally now stood him $6, and yet be could 
not possibly realize more than $1 from them. Each pair, 
therefore, represented a flat loss $5, or a total loss $3,000 plus 
what he could have made by having the money invested 
actively working. 

The money thus accumulated allowed him to discount his 
bills and put his business in a more prosperous condition. 


The Plan of Another Merchant 


In contrast to this method of cleaning house is the method 
used by a merchant in a strong similar size on the south side 
of Chicago. 

In this store a careful record is kept of each shoe as it is put 
in stock. At the end of each day sizes as they are sold are 
checked off. Daily tabulation is made of sizes and widths 
sold so that the merchant has at his finger tips a record of each 
shoe and the rapidity with which it is moving. 

A P.M. is put on every slow moving shoe and the slower it 
moves the larger the P.M. Once a month a composite size 
schedule is taken of the entire stock and the amount of P.M.s 
on the various lines adjusted. 

In buying new shoes this composite size schedule is used as 
a guide. 

The result is that this merchant does not resort to special 
sales His store is clean, is beautiful in appearance, and not 
a shoe in his stock today has been on his shelves to exceed 
seven months. It is needless to say the merchant is prosper- 
ous and content in his business. 

Another point of difference in management between these 
two stores is that the first store mentioned had the habit of 
buying promiscuously from a dozen or more different fac- 
tories and wholesalers of women’s shoes and a like number of 
manufacturers and wholesalers of men’s shoes, while the latter 
store confines itself to one particular manufacturer for each 
particular grade of shoes. 

Occasionally, of course, he finds it necessary to fill in with 
something off the floor of some wholesaler or manufacturer 
not represented in his regular line. But in these instances he 
buys only the sizes and widths that are absolutely necessary 
to keep his stock moving until shoes can be obtained from his 
regular factory lines. 

The former merchant referred to had a turnover of less 
than 214 times, while the latter merchant during last year 
turned his stock a little better than 4 times. 


Promiscuous Buying Results in Accumulation of Odd 
Lots , 
Promiscuous buying from every Tom, Dick and Harry 
that comes along is almost certain to result in an accumula- 
tion ofjend sizes and undesirable odd lots. The mind of the 
keenest buyer runs in a groove, and where he is buying two or 
three lines in the same grade he will invariably duplicate on 
some particular style or other. The usual result is that al- 
though the shoe may start out as a good seller, before the 
season ends he has an accumulation of end sizes on which he 
is usually compelled to take a loss. 


Send for the Doctor 


If a good merchandise doctor were to diagnose the case of 
the average retail shoe store that is in ill financial health in 
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A card index system 
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of keeping track of pur MAKE 
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chases and tracing a 
shoe during its lifetime 
in the stock is in vogue 
in a good many stores. 
We herewith produce a 
card from such a system. 
One merchant using this 
system of cards has 
found it exceedingly 
valuable in keeping his 
stock at a minimum fig- 
ure consistent with his 


Ordered Received 





volume of sales. 





Date Pairs Date Pairs Week Ending Pairs On Hand Week Ending Pairs On Hand 


Goods Sold Weekly 








nine times out of ten he would pronounce the ailment “‘pro- 
miscuous buying,”’ ‘‘too many lines.”” Andif he were a good 
business physician he would probably give that store a good 
strong cathartic composed of 60 per cent special sale and 40 
per cent P.M. He would then put the patient on a diet of 
“concentrated buying”’ and “conservative advertising.” 


Larger Profits or More Turnovers 


Many merchants are obsessed with the idea that long 
profits spell SUCCESS, when as a matter of fact the great 
majority of stores have become prosperous and have main- 
tained their prosperity not by excessively long profit but by 
rapid turnover of stock, for it should be borne in mind always 
that the profits are in the turnovers and the losses are in the 
leftovers. 

A lesson might be taken from one of the large packing 
houses of Chicago—whose gross sales last year amounted to 
$1,200,000,000 on a stock of merchandise which averaged 
$150,000,000. In some departments the turnover was about 
12 times, while in others it ran only about 8 times. Their profit 
averaged 2.04 per cent on the turnover. But by having the 
rapid turnover stock they were able to show a profit of a frac- 
tion over 11 per cent on the entire investment of the corpora- 
tion. 

Figure Turnover on Pair Basis 


During the last two or three years many retail shoe store 
have no doubt made a better showing than this, and yet on 
an average such was not the case. The essential point in shoe 
merchandising today is an adequate turnover figured on pair 
basis. Increase in the volume of sales as figured in dollars 
and cents does not necessarily show a prosperous condition of 
business because there may be an accumulation of pairs on 
the shelf that sooner or later will wipe out the temporary 
paper profits, while an increase in the volume of pairs dis- 
tributed is almost certain to show a prosperous condition of 
stock as well as a prosperous condition of the bank account. 





St. Louis Shoe Trade 


At Pan-American Conference 


The St. Louis shoe trade was well represented at the Pan- 
American Commercial Conference in Washington this week. 
By appointment from President Jackson Johnson of the St. 
Louis Chamber of Commerce, A. M. Boette of the Filsinger- 
Boette Shoe Company; John A. Bush, president of the 
Brown Shoe Company; A. C. Brown, president of the Hamil- 
ton-Brown Shoe Company; Frank C. Rand of the Roberts, 


Keeping ‘‘Tabs’”’ on Shoes on Order, Received and Sold 


Johnson & Rand Shoe Co.; W. E. Tarleton of the Brown Shoe 
Company, and others were made delegates. 


Charles C. Horsford Dead 
Well Known Shoe Sales Manager Passes Away 


Marion, Ind.—The death of Charles C. Horsford on Sunday 
evening was a great shock to the trade. Mr. Horsford 
had always been a 
keen and active work- 
er and his death came 
entirely unexpectedly. 

Mr. Horsford was 
sales manager of the 
Marion Shoe Com- 
pany, Marion, Ind., 
and prior to that, 
advertising manager 
of A. J. Bates Com- 
pany, previous to 
which he was sales" 
and advertising man- 
ager of the Common- 
wealth Shoe and 
Leather Company. 
He was knownto thou- 
sands of’ shoe mer- 
chants and his death 
is the trade’s loss of a 
commanding figure in 
the contact of manu- 
facturer with mer- 
chant. 

Mr. Horsford’s death was due to peritonitis and at the 
operation Sunday ‘morning G. P. Butterworth and J. W. 
Little stayed by his side. While Mr. Horsford was on the 
operating table he called to Mr. Little and said: ‘Be sure 
to mail our ad to the ‘Recorder’ without fail.”” It showed 
that even while under such a great strain, his mind was on 
the business of the firm of which he was such a worthy 
member. 

Mrs. C. C. Horsford arrived in time for the funeral, which 
was held at the home of A. P. Butterworth. The factory was 
shut down, giving the employes an opportunity to render 
their sympathetic tribute. 

Mr. Horsford was 49 years of age, in the prime of life, and 
is survived by Mrs. C. C. Horsford and a grandson. His 
body was taken to Worcester, N. Y., by J. W. Little of the 
Marion Shoe Company. 





CHARLES C. HORSFORD 
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Annual Meeting and Election of Officers 


Of a South Shore Concern Making Men’s and Women’s Welts 


. N. ARNOLD SHOE COMPANY, North Abington, 

Mass., held its annual meeting of stockholders and 
directors, also election of officers, on May 14. The 
following were elected: President, W. Percy Arnold; treas- 
urer, James D. Arnold. These, with Martha F. Arnold 
(widow of the late Moses N.. Arnold), William B. Arnold, 
Thomas Arnold and Wallace W. Arnold, constitute the 
board of directors. The new president and general manager 
has been associated with the business since leaving school in 
1898, when he started work in the cutting room of the factory. 
He learned the various departments of the business and be- 


W. PERCY ARNOLD 
President M. N. Arnold Shoe Company 


came identified with the selling of the goods, later as sales- 
manager. In 1914, he became vice-president and general 
manager. He isa director and vice-president of the Abington 
National Bank and was chairman of the North Abington 
Liberty Loan Campaign Committee. 

James D. Arnold, the new treasurer, is a graduate of 
Harvard University and Law School. He practised law in 


New York City for several years and had an important part ° 


in the incorporation of M. N. Arno'd Shoe Company. He 
was elected to the board of directors and made assistant 
treasurer. 

M. N. Arnold Shoe Company, formerly identified exclu- 
sively with the sale of men’s high-grade welt shoes, has, during 
the past few years, added the production of women’s high- 
grade welts. In this latter, they have been remarkably 
successful. The product of the factory has shown a large 
increase both in men’s and women’s lines. ‘King Quality” 
and “Glove Grip’’ shoes for men and women, in which the 


Arnold Company specialize, have proven an important 
addition to the business and a strong factor in the growth and 
development of the factory’s in-stock department. 

Special trade interest is attached to this change in manage- 
ment, owing to the fact that M. N. Arnold Shoe Company is 
one of the oldest established shoe manufacturing concerns in 
southeastern Massachusetts. It was established in 1865 by 
Moses N. Arnold, on his return to civil life, following gallant 
service in the Civil War, during which he received the rank 
of captain for conspicuous bravery in action. With a 
capital of but $700, Captain Arnold began the manufacture 


JAMES D. ARNOLD 
Treasurer M. N. Arnold Shoe Company 


of shoes in a small shop near his father’s home in Abington. 
Later, he purchased another shop and in 1870 transferred the 
business to larger quarters. 

In 1875 Moses N. Arnold began the building of the main 
wing of the present brick shoe factory near the railroad 
station in North Abington. As the business increased, five 
additions were made until it attained its present capacity of 
3,000 pairs daily. Mr. Arnold, Sr., was always prominent in 
town affairs and was active in the building-up of many of its 
industries. He was for many years president of the Abington 
National Bank and was a member of the board of directors 
of the Shawmut National and Fourth National Banks of 
Boston. His two sons, Messrs. W. Percy and James D. 
Arnold, now respectively president and treasurer, are well 


"qualified to carry on the future conduct of the business and 


to maintain the high prestige which has long been attached 
to the name of Arnold, in connection with the manufacture 


of shoes. 
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A Study of Conditions in Europe 


Elmer J. Bliss at Boston Shoe Trades Club Gives Valuable Pointers---He 
Served as “Dollar-a-Year’’ Man on Soldiers’ Shoe Fitting 


HE Boston Shoe Trades Club held a patriotic welcome 
TT meeting on Wednesday noon, last, at which Elmer J. 

Bliss, president of the Regal Shoe Company, who 
recently returned from France, spoke on trade conditions 
and export possibilities in France, England and Italy, and 
told something about his own personal efforts “overseas” 
in the fitting of the foot of the American doughboy. 

At the head table with Mr. Bliss were seated E. T. Wright, 
Treasurer of E.T. Wright & Company; Charles G. Phillips, 
vice-president of the United Publishers’ Corporation; Presi- 
dent E. B. Terhune of the Shoe Trades Club; T. J. D. 
Fuller, New England representative of 
the Bureau of Foreign and Domestic 
Commerce; Louis A. Coolidge, treas- 
urer of the United Shoe Machinery 
Company; Secretary Anderson of the 
New England Shoe and Leather Asso- 
ciation, and Walter G. Dennison, chair- 
man of the Shoe Trades Club House 
Committee. 

Mr. Bliss was introduced by Presi- 
dent Terhune, who asked every member 
present to boost the Shoe Trades Club 
and help in the work of securing 2,500 
members as the membership goal to be 
reached this year. 

Mr. Terhune referred to Mr. Bliss as 
one of America’s most successful and dis- 
tinguished men’s shoe manufacturers, 
whose work had always been construc- 
tive, forceful and aggressive. In short, a 
man who had accomplished many note- 
worthy things in his own business as 
well as in the industry which he has so 
ably represented. Mr. Terhune made 
special reference to Mr. Bliss’ splendid 
work in connection with the foot fitting 
of American soldiers “‘overseas.”’ This, 
he said, is worthy of the fullest 
measure of thanks on the part of the 
trade. : 

Export Trade—Possibilities Explained 


Mr. Bliss announced that he would talk on the possi- 
bilities of export trade as they actually appeared to him. 
He referred to the short vamps which are being displayed in 
France in both men’s and women’s shoes. In England, he 
said, there was an interesting contest apparently going on 
between the French styles and the English styles, the English 
preferring the medium vamp, which is more in keeping with 
American styles. 

“The shelves in the shops of the average English retail 
merchant are practically bare. This accounts for the in- 
sistency of their demand to place orders in this country and 
their desire to get shoes anywhere they can and at any old 
price. The English manufacturers have been making shoes 
for the Army in a large part. Just at present they are 
having much difficulty with their help. 

“T had an interesting talk with one of the manufacturers 
who said that he has been having difficulty in getting women 
to work in his closing room, which corresponds to the Ameri- 


ELMER J. BLISS 
_ Returned from Europe Where He Served 
as Advisor to Quartermaster Staff on 
Shoe Fitting and Sizes . 


can fitting room. One manufacturer said that he had been 
unable to cut shoes that were in his factory, promised for. 
March delivery. The same condition holds true in France. 
America can sell a great many shoes in France and England 
and all the foreign countries, but, in my opinion, this doesn’t 
represent a ‘lead pipe cinch.’ I don’t believe the merchants 
are going to meet us at the pier with a brass band and large 
orders all made out for us.” 


Keeping Money at Home 

Mr. Bliss spoke somewhat in detail about the insistency 
of foreign countries to keep whatever 
money had been earned at home in 
that country. In Italy he related an 
incident of the premium of exchange 
of currency. The same _ condition 
prevailed, he said, in France where 
everyone before leaving the country is 
examined at the frontier and asked 
how much French money he is taking 
out of the country. 

“‘Americans do not occupy the same 
enviable position today that they did a 
year ago, or at any time prior to No- 
vember 11. All of these foreign coun- 
tries have their own ideas and own 
ideals, aims and _ aspirations, and they 
must all be taken into consideration. 
All of us who have been on the other 
side to transact any business realize 
how difficult it is to do business: with 
them at first, because we are apt to bea 
little impatient—our national char- 
acteristic; we must first find out what 
they want. 

“The English people have a very 
confused impression of American 
motives—they ask, if we had cer- 
tain principles back in 1914 and 1915, 
why they are not just as applicable 
now. Some feel that we stayed out of 
the war because we wanted to make money out of ammunition 
orders, and a favorite expression is, ‘The slowness of the 
American Nation in coming into the war cost the lives of 
1,000,000 men.’ ”’ 

Mr. Bliss referred to casual remarks of the American 
doughboy in France and England which did not tend to 
increase the fraternal spirit between America and either one 
of these countries. 

He referred to the complaints about alleged exorbitant 
prices charged to the American soldier in England and 
France and told the reason for the apparently exces- 
sive prices. 

‘*All in all,” said Mr. Bliss, “‘America has a pretty tough 
proposition, although we can put it over. I know that we 
can make shoes better and cheaper here in the United States 
than in any of the countries I have been in, although we are 
not going to have a ‘lead pipe cinch’ in selling these various- 
countries. ° 

(Continued on page 47) 
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Selling Shoes in England, Ireland and 


Scotland 


Miss Kate Brown of London Is Representative of American Shoes in 
British Isles 


agent, is in Boston, with headquarters at the United 

States Hotel. Fifteen years of study and experience 

with the American Shoe Manufacturers’ Syndicate of the 

English capital has qualified her for the unique position which 

she now occupies in business for herself as a buyer and dis- 

tributor of American shoes to the trade of Europe. And to 

the best of our knowledge, she is the only woman in the world 
in this line of work. 

Miss Brown arrived at Philadelphia, Saturday, May 24, on 

the S.S. Northland, which carried 2,000 American troops 


M ISS KATE BROWN of London, shoe manufacturer’s 


MISS KATE BROWN, 
London American Shoe Manufacturers’ Agent 


homeward bound. She called at the “Recorder’’ office on 
Saturday, May 31, and made known her mission in America 
as manufacturer’s agent. Miss Brown intends to sell shoes on 
the road in the big towns of Great Britain and Ireland. She 
will carry only high-grade lines of American shoes and possibly 
a line of rubbers. 


Sample and Stock Identical 


Miss Brown emphasized the necessity of American lines 
being in case lots what they were in the sample. She stated 
that the British public want American shoes. 


“The American manufacturer,” said Miss Brown, “will 
surely win out if he observes the rule of having his goods 
strictly up to samples submitted. 

“The British manufacturer who is equipped to supply shoes 
to the trade has been impressing upon the Government that 
as he helped the Government in war time, now the Govern- 
ment should stand behind him in the sale of his product to 
the English public. He wishes to regain the confidence of 
his trade-which he has more or less abused in producing goods 
which suited his own purpose, rather than meet the needs of 
the English public who were obliged to take them or leave 
them. We do not wish this condition to exist longer. We 
are eager for American shoes! What is needed in England 
is someone to plead the peoples’ cause, to say to the Govern- 
ment, ‘Where do we come in?’ 

“To give an example of the great demand for American 
shoes, one American house in London has been selling in 
large quantities its lowest quality of goods at prices which it 
would obtain in America for its best quality. Someone should 
say to the English Board of Trade, ‘Who is going to look out 
after the public?’ The American manufacturer may argue 
that he cannot get his goods into the British market under 
existing British regulations, but it is up to the American manu- 
facturer to bring pressure to bear at Washington to have the 
embargo entirely lifted. The situation is just here—while 
American manufacturers may believe that they are doing 
England a service by withholding any opposition to this 
embargo, they are actually producing just the opposite effect. 

“There cannot be too great a production of American shoes 
to supply the demand on the part of the English buying public. 
But the shoes of whatever grade must bestrictly up tosample.” 

Miss Brown plans to sail for England during the second 
week of July. 





ELMER J. BLISS AT BOSTON SHOE TRADES 
CLUB 
(Concluded from page 46) 

‘**General Pershing asked that I be sent over to install a 
system of ordering distributing and fitting, and to conduct 
schools for officers in different parts of France. 

“The plan was to instruct officers so that they might go 
back as fitting instructors to all the commissioned officers 
in their division. We showed moving pictures in the lessons 
and during the progress of the work we measured and fitted 
some 3,000 men, who assisted the officers and helped check 
up on their sizes. The measurements of the sizes checked 
up with the measurements which I had previously made in 
this country to use in the overseas work.” 

Mr. Bliss concluded by a description of the awful devas- 
tation of mile after mile of French territory and contrasted 
this section with that of Germany, which is practically in 
as good condition as before the war, with factories in better 
shape than in England to go on successfully manufacturing. 
“T will be surprised,” said Mr. Bliss, ‘if they do not give us 
the keenest competition.” 

Two hops in an aeroplane, in charge of a pilot—an ace 
in the American service—with the clouds as apparent 
landings, were most interestingly described by Mr. Bliss. 
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Record Prices Prevail for Leather 


Many Grades Affected---Shoe Manufacturers Find Difficulty in Filling 
Their Needs 


grades of skins yet to come into the market, there is 
not any encouragement for the expectation of lower 
values on leather. 

The conditions existing are not and should not be judged 
as speculative, at least so far as the tanner is concerned. 
There has rarely been a time when the better grades of hides 
and skins were so difficult to obtain. Orders for a long time 
have been taken by leather manufacturers with the under- 
standing that their fulfilment depended upon ability to get 
the right kind of stock at the price. 

There has been some criticism of the tendency 
on the part of some to fill their orders at the price named 
without being able to give the quality ordered. It has been 
the case though of needing the stock and taking what was 
obtainable. 

Buyers are besieging the leather markets every week, in 
quest of supplies for the large orders of shoes, and they are 
experiencing much trouble and delay in filling their needs. 
This is particularly true of the better grades of calfskin and 
goatskin. It is in fact called a boom, and the opinion is 
freely expressed that the business of glazed kid of 1916 will 
be exceeded, and the mid-July top price of Patnas and 
Brazils will reach $1.15 per foot. Such grades are now sold 
at 90 cents and fancy colors are bought at the dollar mark. 


\ 7 ITH hides and skins at record values and the best 


Sole Leather 


The domestic market continues very strong, and sharp 
advances have taken place during the last ten days, the 
prices being from 1 to 4 cents per pound higher and 
union backs are 12 cents a pound higher than a few weeks 
ago. Some sole leather tanner's stated that they are sold 
out, and with hides hard to get they find difficulty in being 
able to meet the demands of their customers. 

Tanners of dry hide hemlock sole leather advanced the 
price 2 cents a pound within the last two weeks, and today 
the cost of No. 1 heavy is 50 cents; No. 2, 48 cents; No. 3, 
45 cents; with light and medium weights 1 or 2 cents cheaper. 
Buyers have come to the conclusion that prices are lower than 
they will be later, and, where they can, they are covering 
anticipated needs. Some buyers at this time are also placing 
sizable orders for hemlock sole. 

Oak sole tanners are having an active trade on all desirable 
weights and are closely sold up to receipts. Some tannages 
of X bends have been quoted as high as $1.03 and 85 to 86 
cents for the same leather in backs. Backs are obtainable, 
however, at 82 cents and 84 cents. Sole cutters buy largely 
of these. It is generally talked that the higher prices of 
hides must result in the higher prices of sole leather of all 
descriptions. 

There is an active trade in all offal. 


Upper Leather 

Prices very firm, with all the better grades closely sold up 
or ahead. 

All of the best grades of upper leather and side leather as 
well as calfskin and goatskin are sold ahead and promised 
shipments are doubtful. All good grades meet with ready 
sale. 

Although side leather was resorted to as the first means of 
relief when first-quality calf and goatskin was hard to obtain, 
even the best finishes of that are sold ahead by numerous 


tanners. The recent advances in calf leather had no effect 
in slowing up the demand, and 90 cents has been freely paid, 
with $1.00 predicted as a probable price in the near future. 
The abnormal demand for the better grades cannot be met, 
and tanners will not guarantee deliveries. 

The effect of the heavy demand for the higher qualities of 
upper leather has been to increase the call for split leather 
and leather of the lower grades. 

While side leather of the better grades ranges from 45 to 
55 cents a foot, it is believed by some that side leather will very 
closely follow the calfskin situation through inability to get 
sufficient supplies of desirable tannages and side leather at 
55 cents a foot now is apt to look like a very low price a few 
months hence. 

It is believed that once the peace treaty is completed, for- 
eign embargoes will all be swept away and the unusual demand 
from foreign sources will still further intensify the situation 
in the domestic market. 

The situation in all kinds of leather entering into the medium 
and fine grades of shoes was foreseen some months ago, and 
events have not proved that shoe manufacturers or shoe 
buyers had anything to gain in waiting for a recession of 
market values. The raw material situation the world over 
is not in such shape as to promise us an over-supply of hides 
and skins until the people can get back to the soil and engage 
more extensively in agricultural pursuits. 


Quotations 


(These prices represent average sales. Exact quotations 


cannot be-given.) 
Sole Leather 

1918 1919 
Cents per pound 
56@57 50@ 
54@55 
85 @92 
80@85 
84@84 
80@83 
17@18 
23 @25 
38@40 

Cents per foot 


HemlockSole, heavy, No. 1 
Hemlock Sole, seconds, mid 

Oak Sole, No. 1 bends 

Oak Sole, No. 1 backs, all weights 
Union steers, flat 

Union, cows, flat 

Offal, hemlock. heads 

Offal, hemlock bellies 

Offal, hemlock shoulders 


Chrome, S. A., dry hide, 714 to 10 

iron, sides, 43 @50 50 @55 
Chrome, Green hide, 6 to 8 iron sides @50 50@ 

Upper leather quotations cover so wide a range and are so 
based on quality, weight and selection as to be impracticable, 
although reported selling prices are given in the market 
paragraphs. 

Comparative quotations of the most important hides and 
skins are interesting however in showing the trend of the 
market. 

Hides and Skins 
1910 1918 1919 
Cents per pound 
14@15% @33 @40 
4@u4% @30 35@40 
10@10% @22 30@32 
15@17% @44 65@75 
21@23 31% @32 46@ 


Heavy native steers 
Heavy native cows 
No. 1 buffs 

Chicago City calf skins 
B. A. Dry hides 
(South American) 
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New Orleans Shoe Retailers’ Association 


Celebrates Formation 


Banquet Held at Spanish Fort, Wednesday Evening, May 21---Next Asso- 
ciation Meeting at Association of Commerce, June 18 


O-OPERATION was the keynote sounded at the 
¢ first banquet of the New Orleans Shoe Retailers’ 
Association, held at Spanish Fort, recently. From the 
opening address by President I. R. Jacobs to the last speaker 
co-operation was the theme of all who were called upon to 
speak. 
Association Invited to Boston 1920 

Great applause greeted President Jacobs when he read a 
telegram from W. W. Willson of the National Shoe Retailers’ 
Association inviting the New Orleans merchants to the 1920 
Convention in Boston. “It shows that while we are just 
organizing, we are known elsewhere besides our city,” said 
President Jacobs. 

In welcoming the members, President Jacobs said that 
this was a reconstruction period in every line of business 
and particularly the shoe business, that many problems must 
be met and solved, and that where there was co-operation 
problems would be met and solved squarely. . “‘We are enter- 
ing a new era of prosperity, and with the right sort of co- 
operation we will attain the end,’ continued President 


Jacobs. 
A. H. Seward, Toastmaster 


A. H. Seward, manager of H. Lindenberg Slipper Manu- 
factory of New Orleans, was selected as toastmaster and the 
way he handled the job was not only a credit to himself 
but to the men responsible for his selection. Brilliant in 
speech, witty in his sayings, he had the members at a high 
pitch throughout the enjoyable evening. beat 

Mr. Seward dwelt on co-operation and his talk was loudly 
cheered. As a toastmaster, it is doubtful if New Orleans 
has his equal and the shoe trade is proud to possess such a 
brilliant mind and a brilliant speaker. 


Interesting Addresses 

George Hogan, manager of the Marks Isaacs Company, 
Ltd. shoe department, gave an interesting talk on the high 
price of shoes. Mr. Hogan handled his subject from the 
time the hide reaches the factory until the finished product 
is sold to the public. 

W. J. Oldenberg warned the members that it was their 
duty to secure new members. “We need new members,” 
he said, “‘but let me tell you the members need the associa- 
tion more than the association needs them.” 

One of the most interesting talks of the evening was by 
Albert J. Willoz, of the Tulane Shoe Shop, known among 
New Orleans shoe men as ‘“‘Ante-bellum Shoe Manipulator.” 
Mr. Willoz has been in the shoe business since 1875.‘* In 
those days,” said Mr. Willoz, “‘side lace shoes were all the 
style. Colonials were popular those days, too, but most of 
"em had side laces.” 

P. Kerrigan, of Hervey E. Guptill, Haverhill, Mass., 
happened to be in the city and was invited by Vice-Chairman 
Rene Roberts of the banquet committee to attend with the 
understanding that he was not to make a “speech,” but 
such was not the case, for the toastmaster in referring to 
Mr. Kerrigan, said that he did not know of a real Irishman 
who could not talk. Mr. Kerrigan made a short, witty talk. 


Pascal Terranova, representing the R. E. Tubman Com- 
pany of Baltimore ,hit the keynote when he said: “If I had 
100 cases of colonial pumps I would be the happiest salesman 
in the world.” 

‘A Plea for New Members 

Philip Schiro and Secretary M. F. Duff gave an inside on 
the organization of the New Orleans Association and asked 
that the membership get busy and secure new members. 

A vote of thanks was ordered telegraphed to Ralph P. 
Levy, chairman of the banquet committee and the man 
responsible for the success. Mr. Levy is at present in 
Boston on business. 

Invited to Join National 

The next meeting of the association will take place at the 
Association of Commerce June 18, when the invitation of 
the National Association of Shoe Retailers to the New Orleans 
Association to affiliate with the national body will be acted 
upon. 

At the First Banquet 

The following attended the first banquet: Sol Stern, J. H. 
Ravain, Jas. Daum, P. Schiro, A. Verlaque, J. C. Barrington, 
G. W. Hogan, C. E. Crasson, P. Nastasi, M. F. Duff, P. A. 
Tuschick, M. Burnstein, I. R. Jacobs, Lep Weil, C. G. 
Heintz, A. H. Seward, Geo. Lupo, W. K. Daniel, Hy Lange, 
L. Masten, A. Starck, Frank Albenia, A. Papa, Thos. Arrow, 
E. F. Gruner, A. Bertoniere, Louis Adert, C. A. Rehage, J. 
Katz, O. Winthler, Sam Alfman, P. Lichtenstein, P. Terra- 
nova, R. E. L. Meyer, P. Kerrigan, R. A. Monagham, D. 
Dahlman, R. B. Gallegly, B. Maniscalo, C. J. Crasson, A. J. 
Willoz, R. Robert, J. A. Abbott, F. Pizanie, E. I. Dupuy, 
J. M. Boze, F. Beavis, P. Wagner, Max Cavert, A. Ravain, 
J. Verlaque, L. Sporl, W. J. Oldenberg, J. H. Burk, A.Dorr, 
Leon Levy, L. A. Dodge, and L. di Benedetto, “Boot and 
Shoe Recorder’ representative. 


Officers of Association 


The officers of the new association are: President, I. R. 
Jacobs; Vice-President, George W. Hogan; and Secretary- 
Treasurer, M. F. Duff. 

The committee of arrangements were: Ralph P. Levey, 
chairman; Albert J. Willoz, and Rene Roberts. 

On the fourth page of a very attractive program of the 
opening banquet, announcing the proceedings, and menu 
was a very attractive list of names. We are publishing 
same herewith: 

Our Roster 

Louis Adert, “Vieux Carre.” 

Thomas Arrow, ‘‘Nightmare Sale Writer.” 

D. Basso, ‘‘The Dancing Kid.” 

Maurice Burnstein, “Overnight Merchant.” 

Samuel Cahn, “‘Adjuster of Kicks.” 

Hermann Covert, “‘Close Buyer.” 

Charles E. Crasson, “‘King of Indian Market.” 

Charles T. Crasson, ‘Connoisseur of Eats.” 

Joseph Daum, ‘“‘Midnight Plunger.” 

Michael F. Duff, ““A Deep Thinker of the Game.” 

E. T. Grunner, ‘‘Shoeman with Electrical Ideas.” 
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Detroit Store 
Thayer-MecNeil Co. 











As one of the leading stores 
in Boston the Thayer-McNeil 
Company has a national repu- 
tation, and it is with interest 
that the development of a 
business in Detroit by the 
same concern is being noted 
by the trade. 

This Detroit store is a 
pretty, practical and profitable 


venture. 
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Henry N. Gastrock, “Positively a Shoeman—Also a Fish- 
erman.” 

Robert B. Gallegly, “Largest Seating Capacity.” 

George W. Hogan, “Irish Creole Lawyer.” 

I. R. Jacobs, “The Style Man.” 

Henry Lange, ‘Mr. Regent.” 

Ralph P. Levey, “It Pays to Advertise.” 

Philip Litchenstein, ‘Midnight Buyer.” 

George Lupo, ‘‘Not a Dodger—But a Loop-Hole.”’ 

Robert E. Mayers, “* ‘Bob,’ the Shoe Wonder.” 

Bernard Maniscalco, ‘‘Ninth Street Market Hustler.” 

Richard A. Monagham, ‘“‘Hand-over the Cash.” 

William J. Oldenberg, “‘Always on the Job for Members.” 

Anthony Papa, “‘War is Over and He Will Sell Shoes Now.” 

Louis Pillawsky, ‘Our Shoe Expert.” 

Felix Pizanie, ““Hickory Nut.Cracker.” 

John H. Ravain, ‘‘The Noise of the Association.” 

Rene Robert, ‘‘N-o-t-h-i-n-g. (Shoe Specialist.)’’ 

A. P. Schiro, ‘‘Real Shoestore.”’ 

Philip Schiro, ‘Our Beau Brummel.”’ 

Frank M. Schumacher, ““Shoeman with a Real Name.” 

A. Schnider, “‘A Shoe Man Who Knows.” 

Alexander Stark, ‘His Hat in the Ring.”’ 

Solomon Stern, “‘Descendant of King Solomon.” 

Hugo Steur, “A Real Buyer.” 

Alphonse Verlaque, “Will Wager—Having the Largest 
Shoe Windows.” ; 

J. Wexler, “‘Hard-Wear Shoe Operator.” 

Perry Wagner, “The Owl of the Association.” 

Albert Wachenhein, “Largest South.” 

L. Weil, ‘‘The Naturalist (Audobon).”’ 

E. H. Wild, “The Traveler.” 

Albert J. Willoz, “‘Ante-bellum Shoe Manipulator.” 

Oscar Wintler, “Inventor of a Hair-restorer.” 

W. Wintler, “Goodyear Expert.” 


A Unique Souvenir 


A clever little souvenir was distributed to those attending 
the banquet in the form of a small pasteboard square, with 
the name of the association and date on one side and on the 
other side the following advice—printed within a circle: 
“Forget the cost of shoes for one night—To-morrow they'll 
be higher.’ This card had three small eyelets punched 
through the top, through which a brown silk shoe lacing 
was run. 

Side Lights of. Banquet 


Thomas Arrow, ‘Nightmare sale writer,” was the first to 


speak and made a good job of it. 

Sol Stern said he had a frog in his throat and asked to be 
excused. He got away with it. 

W. E. Mooney, manager of the Leon Godchaux Clothing 
Company, an invited guest, was impressed with the Retailers’ 
Association. “I’m thinking of something similar for my 
department,” he said. 

Sam Cahn of the Imperial Store was missed. “Busy” 
somebody said when the Toastmaster called upon him. 

Johnny Ravain, “The Noise of the Association,” kept the 
crowd happy leading the “Jazz Band.” 

Perry Wagner, ‘“‘The Owl,” had the time ofhis life trying to 
explain that an “Owl” isn’t an “‘Owl’’ as some of the boys 
saw it. 

Rene Roberts got off easy with his speech. ‘‘Don’t thank 
Willoz and I,” he told the gang, ‘“‘but wire Ralph Levy how 
much you appreciate this feed. Willoz and I simply helped, 
and we're glad it’s a success.” 

Here are some of those who made speeches and some who 
tried. We don’t make any distinction here. Judge for 
yourself. Here goes—R. B. Gallegly, George Lupo, Bob 
Mayers, Frank Schumacher, Alphonse Verlaque, L. Weil, 
Oscar Wintler and W. K. Daniel. 











? HEN Pershing’s Crusaders blotted out the St. 
Mihiel salient, stormed and swept the barbed wire 
entanglements and the machine gun nests of the 

Argonne forest, smashed through the ‘impregnable’ Hinden- 

burg line in front of Sedan, the mighty Prussian military 

machine that had consumed fifty years in preparation for 
world conquest, collapsed and ignominiously sued for an 
inglorious peace at any price. With the passing of the 
impending world disaster the ultra conservation of American 
business asserted itself, the specter of falling prices and 
tumbling values frightened the timorous and caused the 
more adventurous to hesitate,” said T. E. Graham, Sr., 
president of the Graham-Bumgarner Shoe Company of 

Parkersburg, W. Va. “The fact that the industries of peace 

had yielded to the urgent demands for the manufacture of 

war material until the world supplies of raw material and 
manufactured products were almost utterly consumed, was 


lost sight of. 
LEATHER 


No Shrinkage of Values 


“In our own line the reaction from the restraints of gov- 
ernment control were most pronounced. With the removal of 
war restrictions, the price of hides and finished leather 
bounded upward, until within sixty days the manufacturers 
of a high-grade shoe were compelled to advance the price 
from $1.00 to $1.50 a pair. The shoe manufacturers of 
England, true to the commercial instincts so peculiar to the 
Anglo-Saxon race, dispatched a trusted agent to this country 
with instructions to buy unlimited quantities of leather to 
keep their shoe factories in continuous operation. Em- 
bargoes, shortage of tonnage, high rates of marine insurance, 
restricted the importation of hides and tanning material into 
England, compelling them to seek finished material in Ameri- 
can markets. 

It is a remarkable tribute we are compelled to pay to the 
thoroughness of economic England, that while bearing the 
principal financial burden of the tremendous contest, she 
kept all her great commercial industries in the highest state 
of product efficiency. In addition to supplying the needs 
of her own armies, she sold great quantities to her allies. It 
should be patent to any one who thinks correctly and reasons 
from cause to effect that it will require a long time for the 
production of a commodity in such general use as leather 
to balance up to the normal demand. I have studied the 
situation from all angles and have convinced myself that 
there can be no shrinkage of leather values within the present 
year. 

Another Reason Stated 

“There is another cause for the abnormal increase in price 
of all commodities. The enormous issue of paper currency 
to meet the demands of war stimulated commerical activity, 
whereby a pre-war circulating medium of $15,000,000,000 
was suddenly increased to $45,000,000,000. The face value 
of the paper currency issued in the four years of the war was 


greater than all of the gold and silver mined in all the world: 


since the discovery of America. The national debts of the 
world have advanced from $40,000,000,000 in 1913 to 
$220,000,000,000 in 1919 and the annual interest charge 
from $1,750,000,000 to $10,500,000,000. This pyramiding 
of Government promises to pay, had an important bearing on 
the world finances, while the fact that bank deposits in the 
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fifteen principal countries of the world grew from $25,000,- 
000,000 in 1913 to $75,000,000,000 in 1919 still further in- 
creased the currency supply, especially in countries like the 
United States where checks play so important a part in 
current business transactions. 


Five Years for Readjustment 

“This enormous inflation brought about by a world’s 
demand will continue until the world production can replace 
the frightful havoc wrought by the war. Under the most 
favorable conditions it will require at least five years for the 
economic world to regain its lost equilibrium. We cannot 
expect much reduction in prices while the process of re- 
building is in progress. The United States is the great 
reservoir that will supply the food and material for a resur- 
rected and rebuilt Europe. There can be no material reduc- 
tion of the inflated currency while the tax budgets of Europe 
are fully four times greater than they were in 1913 and the 
Government must quadruple the demands upon taxpayers 
and prepare for a reduction of national obligations. Money 
is, and will continue to be, the cheapest of all commodities 
measured by its purchasing power.” 


A SHOE SHORTAGE 
The World Over and Other Facts 


“The high cost of walking, as measured in the price of 
shoes, is not going down; on the contrary, shoes are going 
up and it’s hard to tell what the limit is going to be,” said 
John E. Norvell, president of the Norvell-Chambers Shoe 
Company of Huntington, W. Va. ‘The market is advancing 
rapidly. Many firms have called their salesmen in from the 
road, being ‘sold up.’ We still have shoes and are selling 
them at the figures in vogue before the recent price advances, 
though the prices are in many instances lower than the prices 
charged at present by the manufacturers. F. B. Bouldin, 
buyer and sales manager for the company is now in the 
East and the Norvell-Chambers’ price policy will be governed 
by what he learns. there. 

“‘Increases in prices of shoes are due to higher priced labor 
and a higher market on leather. Back of these facts lies the 
increased and rapidly growing export demand, affecting not 
only American-made shoes but leather and hides. 

“Shoe prices have never advanced proportionately with 
the prices of other articles of wearing apparel and the 
fact that shoe prices have not only advanced since the 
armistice was signed is a justification of the shoe manu- 
facturers’ position and a proof that the high price of shoes is 
due, not to a profiteering instinct or inclination, but to the 
existence of a world wide shortage. 

“One grain of comfort to be derived from the advance in 
shoe prices is that it affects in the main the higher grade of 
shoes, the cheaper grades being virtually undisturbed.” 





Contract Settlements 
Forms Must Be Returned 

Major Byron says that investigation of many cases where 
contractors claim delayed settlements shows that contractors 
have not yet signed and returned to Washington the form A 
required. These forms have been sent all contractors hold- 
ing informal contracts. Before any progress can be made 
these forms must be signed and returned to Washington. 
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name. But its story is fascinating. Besides, it is a 
most important factor in refining American footwear. 

To keep the cut stock industry going, more than $50,000,- 
000 worth of raw material is used. It is made into cut stock 
worth more than $60,000,000. That is equivalent to about 
one-fifth of the total value of all the raw material put into 
boots and shoes. 

The figures show plain enough to any shoe buyer that the 
quality of the cut stock has a great deal to do with the 
quality of the shoes that he buys. Cut stock is all bottom 
stock, put into the bottom of the shoes, where the wear comes. 
If it is good cut stock, the wear of the shoe will be good. If it 
is otherwise, the wear of the shoe will be otherwise. 


ie and shoe cut stock industry has a homely 


A Major Service Rendered 


It takes $30,000,000 capital to keep the cut stock industry 
going, and 10,000 persons. There are 236 firms in it. All 
of which figures show that it is a business of some magnitude, 
compared with the several other branches of the shoe trade. 
The figures, by the way, are for the before-the-war period, 
being taken from the census. One might double them to fit 
conditions of today. 


Variety in Leather Values 


But never mind the figures. Consider what the cut stock 
industry does for the betterment of shoes. The cow doesn’t 
care a hoot about the wearers of shoes. So her pelt makes 
good, bad and indifferent soles, according to the anatomical 
location on the hide from which each sole is cut. If some 
genius would only grow a cow whose pelt would be of even 
quality over its entire area, like a carpet, or a coat, then tan- 
ning leather and making shoes would be an endless song of 
joy, and the cut stock industry would have no reason for its 
existence, and having no reason, it would perish. But the 
pelt of the cow varies, even as does the quality of the news 
on the pages of the paper, and the cut stock man has to cut 
and sort the cow hide, just the same as the editor cuts, and 
edits the news for his paper. 

The cut stock man takes a tanned hide, for which he pays 
80 or 90 cents a pound, and cuts it into soles, and sorts the 
soles, and sells them at anywhere from 15 to 85 cents a pair. 
As a pair of soles weigh a half a pound or less, it is plain 
enough that the cut sole man has to take a loss on the cut 
soles that he sells at a low price, and make his profit on the 
soles that he sells at a high price. 


A Game of Values and Needs 


Now it may not be that the cut stock men had their early 
training at the poker table, for they are excellent gentlemen, 
but the fact is that their busines is as big a gamble as the shoe 
and leather industry offers. If the soles fall their way they 
win. Otherwise they lose. A game of poker, with hides for 
cards, they play. Some of them are pretty good shufflers, 
by the way. 

The Stock Left Over 


Leather is cut up for soles, both inner and outer, for heels, 
top lifts, counters, box toes, welting, rands and other essential 
parts ofthe shoe. Todo the cutting, and to make the articles 
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The Cut Stock Industry 


It Provides a Fifth of the Raw Material of Shoes That the Buyers Secure 


a hundred and one machines have been invented, and as 
many methods of manufacturing have been developed. 
Take the leather board industry, for example. Time was 
when scrap leather was burned. Old timers well remember 
it. Now, all leather scraps are carefully swept up, baled, and 
sent to the leather board mills. Here they are ground up, 
mixed with wood, hemp, jute or other fibre, and rolled out 
into leather board. This board is made into heels and 
counters for shoes, and, also, into water buckets, dinner 
boxes, camera cases, stores boxes and a variety of other 
goods. Several million dollars are invested in the leather 
board industry, and its products amount to other millions of 
dollars. Hundreds of millions of counters are made each 
year, and distributed among shoe manufacturers. All this 
big business sprang from the utilization of waste materials. 
And that is only one of the wonder tales of the cut stock 
industry. 


Memphis Centennial Advertisements 


Retail Shoe Merchants Celebrate with Attractive 
Announcements 


The advertisements of the retail shoe merchants of Mem- 
phis during the centennial celebration were most attractive. 
In the ‘Commercial Appeal” of Sunday, May 18, the E E E 
Shoe Company had a page ad which contained a border of the 
portraits of the personnel of this store. At the top of the ad 
there were arranged photographs of the various departments 
with C. D. McRae’s_ photograph, proprietor, in the 
center. 

The advertisement set forth clearly the fact that this 
store had kept apace with the progress of Memphis. Nearly 
a century ago, the E E E Shoe Store threw open its doors for 
business in a small basement at the corner of Main and 
Madison Streets. From this small beginning, this store has 
grown until today it stands supreme as one of the largest shoe 
stores of the South. The system back of this organization 
is that of cash merchandising. There are no individual 
charge accounts. : 


A Welcome Extended 


A welcome was extended to all centennial visitors to make 
themselves at home at the open house which the E E E Shoe 
Company held during the 100th anniversary celebration 
week. Out-of-town merchants were invited to visit and be- 
come acquainted with this store’s method of handling quick 
shipment orders in their Wholesale Department. 

The ad also set forth the fact that seven different depart- 
ments are successfully conducted. Each department was 
described with the service rendered. From this ad the public 
learned as follows: 


The Facts Are Stated 


“The men’s section is located on the first floor. On the 
second floor, the ladies’ section is installed, a portion of which 
floor is devoted to children’s shoes. There is a bargain base- 
ment which is possibly the most unique feature of this great 
store. The entire floor is devoted to a clearing house of all 
broken stocks. Nothing is allowed to accumulate and low 
prices on these shoes keep the first and second floor stocks 
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Speed in Shoe 
Selling 


Store of Washer Bros. 





Company Well Equipped 
for Merchandising 


Washer Bros. Company, San Antonio, 
Texas, outfitters for men, women and 
children, have an attractive new home, 
four stories and basement, with every 
modern convenience. On the first floor 
there are men’s furnishings, hats, shoes, 
etc.; on the second floor, men’s clothing, 
boys’ clothing and a kiddies’ barber 
shop; on the third and fourth floor, 
women’s and children’s wear. There is 
also a bargain basement. The offices 
are on the mezzanine floor, which is 











A Display Window of Washer Bros., San Antonio 


artistically and comfortably furnished, 
affording facilities for rest, reading and 
writing. Wrapping stations are in- 
stalled in every department. These are 
equipped with cash registers and elec- 
trical O.K. credit system. 

There are 210 feet of windows, 
equipped with the very best display 
devices and so arranged that there are 
absolutely no reflections. 

This store has a new shadow box, 
curved glass front. 

The officers of this company are: Nat 
M. Washer, President; Milton J. 
Washer, Vice-President and General 
Manager; Jay B. Washer, Vice-Presi- 
dent and Treasurer; G. H. Patrick, 
Display Manager. The shoe depart- 
ment isin charge of P. P. Fedick. 





spick and span. The rest room is equipped with periodicals 
and free telephones. An exclusive shoe shine parlor is con- 
ducted in connection with the rest room. 

“The children’s department is on the second floor and in 
charge of experts who have had years of training in the art of 
properly fitting growing feet. The salesmen in this depart- 
ment are always ready to cater particularly to the little folks. 
Reasonable prices prevail here. 

“Just to the right on entering is the hosiery department. 
The outstanding feature of this department is its big stock of 
stylish hose for men, women and children. 

“The shoe repair department is conducted in the basement. 
‘Shoes repaired while you wait,’ is a familiar expression 
with patrons of the E E E Store. The very finest leathers 
and other materials are used on all repair work and all shoes 
must pass the inspection of an expert shoe maker before 


delivered.” 


Boot and Shoe Workers’ Union 


The formal election of general officers of the International 
Boot and Shoe Workers’ Union was consummated at the 
Chicago convention, with the following selections, they to 
hold office for the coming two years: General President, 
Collis Lovely; Vice-President, Gad Martindale; Secretary- 
Treasurer, Charles L. Baine. Mr. Martindale takes the 
office formerly occupied for so many years by Mr. Lovely. 
This election of officers justifies the prediction that the 
conservative upbuilding and safe arbitration policy will still 
govern the Boot and Shoe Workers’ Union as during the 
twenty years of its successful career. 

At the Chicago convention the late General President 
John F. Tobin was eulogized in a most hearty manner for the 
splendid work he had done in building up and maintaining 
this organization. 
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THE }.Z,WALK 
pee, | “FOOT-PALS” 
BE YOUR GUIDE 


Saray S. TO THE ROAD OF 
= REAL PROFITS 








Ask us the address of your nearest jobber who will be glad 
to show you a complete line, which includes almost number- 
less appealing designs and descriptions, reasonably priced. 





The E-Z WALK MFG. CO., Inc. 


62-70 West 14th Street New York City, N. Y. 
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OHO TOMO OOOO OOOO COT gy 


MERCHANTS OF AMERICA! 


CHICAGO SHOULD BE 
YOUR HEADQUARTERS 
ON JULY 7th to I1th 
AT THIS GREAT 
5 SEMI-ANNUAL 135 
BIG EVENT VARIED 


FLOORS LINES 


CHICAGO 
NATIONAL 
SHOE 
EXPOSITION 


SHOES, FINDINGS AND 
SHOE STORE EQUIPMENT 


AT THE MORRISON HOTEL 


Held under the auspices of the Shoe Travelers’ Association of Chicago— 
Dave Davis, Secretary, 35 South Dearborn Street, Chicago 


un ° 


: 
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THE LEADING COLOR 


FOR FALL I9!19 
LEVOR — N¢S 


BEAVER BROWN 





OUR OTHER POPULAR SHADES ARE 
COLOR n° | LEVOR WHITEST WHITE 
COLOR N°23 LEVOR TRUE GRAY 
COLOR N°63 LEVOR HAVANA BROWN 








PRODUCED IN THEIR USUAL HIGH GRADE UNIFORMITY BY 


G.LEVOR « CO., Inc. 


GLOVERSVILLE, N.Y 


NEW YORK-88-90 GOLD ST. 

ST.LOUIS LEATHER EXCHANGE BLDG*BOSTON 145 SOUTH ST. 
ARTHUR S. PATTON LEATHER CO. * * THE G.LEVOR CO. 
INILWAUKEE -THE A.R.AUELLER CO. 

258 FOURTH ST. 
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Stock Keds 
FULLY 


Be sure you 


have ENOUGH 
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Advertising Creates an 
Impression of Your Store 


EDS advertising covers the éntire country by 
means of the country’s biggest and best 
accepted mediums. 


Well-dressed, discriminating people are intro- 
duced to the Keds store as the place in their com- 
munity where they can get absolutely the best 
Summer footwear satisfaction they have ever 
known; that Keds are stocked there completely; 
that they will unquestionably get what they ask for. 
Thus does Keds advertising speak for you and for 
your good business name. 


It is important that you know and realize this, 
because it means for you your own share of obliga- 
tion—preparation. Preparation now, so that you 
will not have excuses when these new-made friends 
of yours call. Not excuses, but “the goods’”— 


KEDS. 


Large and Well Assorted Stocks Carried by the Prin- 
cipal Wholesalers and Rubber Stores Everywhere 


United States Rubber Company 


New York 
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BOOTS AND SHOES 
Little Change in the Situation 


While there are orders on hand to 
keep factories going well into the Fall, 
some of them shut down for greater or 
less vacation last week, the holiday 
coming on Friday rendering it inexpedi- 
ent to open for the short session of 
Saturday. This, in part, gave occasion 
for one or another mill to make the 
shut-down for the whole week. As a 
rule the mills are running to normal 
tickets, with orders sufficient to con- 
tinue at this rate. With the return of 
many soldiers, and the policy of giving 
returning men their former positions, 
the factories will have enlarged capaci- 
ties, and there is a possibility that 
production may be speeded up con- 
siderably, with the result that present 
orders on hand will be well filled some 
weeks earlier than would have been the 
case had the war prevented the return 
to civil life of so many in the producing 
class. More orders are likely to be 
broken when buyers come on to Boston 
the latter part of June and the first of 
July. Just now new business is mostly 
confined to current demands of retailers, 
which is being filled by the jobbers, 
who, as a rule, have placed their orders 
for Fall, which they will duplicate, or 
supplement, or not, according to the 
Fall demands upon their stocks. One 
thing is noted,—the jobbers are 
pressing for early filling of all orders 
they have already given, which fact is 
taken as an indication that retail stocks 
are small, and wholesale stocks in hand 
none too large. 


TENNIS LINES 


Retail Demand Increasing as Season 
Advances 


The Summer temperature of the last 
few days in May has brought out the 
white shoes to a very noticeable extent, 
and while many lines of white shoes are 
of white leather and leather soles, there 
are as many of white canvas with 
rubber or fiber soles. And with the 
retail store windows displaying these 
attractive lines, business is most en- 
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The Rubber Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 


couraging. Knowing ones predict this 
to be the best season for such footwear 
in the history of the trade. With the 
common, ordinary brown or black 
sneaker the season has not yet definitely 
opened, but the school vacations are 
now less than a month away, and this 
time is generally recognized as the 
beginning of the retail demand for 
these lines. 


CRUDE RUBBER 
Spot Stocks Large, and Prices Easy 


The market remains comparatively 
quiet, with arrivals sufficient to warrant 
full stocks, and with buyers’ and sellers’ 
views too far apart to warrant active 
business. The factories appear to have 
sufficient supplies to fill current and 
near-future needs, and are therefore 
disinterested, as regards spot market, 
though there are some trades being 
future deliveries. 
There is a manifest inclination on the 
part of buyers to bear the market, 
which tactics have not, to any great 
extent, been successful. The changes 
noted in either spot or forward quota- 
tions, of plantation grades are about 4c 
lower than those given a week ago, 
while on paras and other South Ameri- 
can grades prices quoted are identical 
with those given last week. 

We quote spot prices: 
w+e-- 90.5646 
Islands fine 47 to .47% 
Upriver coarse .34 
Islands coarse 
Caucho ball upper 
Caucho ball lower 


.35% 


First latex pale crepe 

Smoked sheets 

Brown crepe 

Centrals and Mexicans 
Guayule (20 per cent moisture) 
Guayule washed and dried 
African Massai 


Scrap Rubber 


No great improvement is noted in 
the scrap rubber market generally, 
though scrap boots and shoes are 
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shown some interest and prices some- 
what firmer. Some _ reclaimers are 
purchasing moderate lots, but taken as 
a whole, no great improvement is 
noted. Dealers have large stocks, and 
some collectors are still holding sizable 
amounts, hoping for a better call which 
will stiffen the market sufficiently to 
enable them to unload without a loss, 
and perhaps with a nominal profit. 
Retail shoe merchants are not likely to 
have much scrap on hand, yet such 
scarcity will not warrant collectors to 
offer any better rates than they have 
been paying the last several weeks. 
We quote: 

Scrap boots and shoes: $7.10 to $7.25 
in Boston; $7.00 to $7.15 in New York; 
$6.95 to $7.05 in Philadelphia, and 
$6.85 to $7.00 in Chicago. 

Trimmed arctics: $4.75 to $5.00 in 
Boston; $4.50 to $5.00 in other markets. 

Untrimmed arctics: $4.00 to $4.25 
in Boston; $3.75 to $4.25 in other 
markets. 


RUBBER ASSOCIATION OUTING 
Scheduled for June 24 at Absecom 


The annual outing of the Rubber 
Association of America will be held 
Tuesday, June 24, at the Sea View Golf 
Club, Absecom, near Atlantic City. A 
large number of rubber men have signi- 
fied their intention of attending. These 
outings are always most enjoyable 
affairs, and preparations are being made 
to eclipse all former outings. 


New Shoe Stores 

Sample Shoe Store, Raleigh, N. C., 
shoes. 

L. Oliveira, Corning, Calif., men’s 
shoe store. 

L. Sanchez, Scheller Bldg., Santa 
Clara, Calif., also repairing department. 

Morris Levinson, Pulaski, Tenn., 
shoes, etc., about to commence business. 

J. C. Breier Co., Salem, Oregon, 
shoe department about to commence: 
business. 

Panor Shoe Stores (Sol Panor, Prop.), 
Kansas City, Mo. (1006 Main Street), 
to be opened in about two months. 
































LINE UP FOR FALL 


£ 








We claim leadership in the spat field because of 


QUALITY OF MERCHANDISE 
SKILL OF MANUFACTURE 
AUTHENTICITY OF STYLE 


and the making of 


SPATS SINCE 1898 





OUR FALL SAMPLES ARE OUT 


A request brings a man your way. 
He will show you this sterling line 
—will tell you the whole story. 


WILUAM GREILICH & SONS-BROOKLYN,N.Y. 


NEW YORK OFFICE - 47 W. 34 ST.,-MARBRIDGE BUILDING 
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Alert Merchants 
always recognize the 
value of smart Boots 
that are the real 

Business Builders. 











The Fenton ‘‘Cush-Flex”” Process 
McKays are in this class—more Flexible 
than a welt and lighter than a turn— 
points of excellence that 

Compel Attention. 











Up to date lasts, 

Close trimmed edges, 

Narrow shanks, 

Graceful Heels and 
careful shoemaking 
characterize the line. 


Write Us 
THE JOHN FENTON 
SHOE MFG. CO. 


COLUMBUS, 
OHIO. 
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Shoe Polishes 


OUALETY VARIETY 


Sold in the Market Places of the World 
An article in the RECORDER recently 
stated that ‘“‘men who sell shoes, as well 
as men who make shoes, will observe new 
and promising economies in the footwear 
industry.”’ One of the greatest possible 
economies is the retailing of Whittemore’s 
shoe polishes, which helps the customer to 
maintain the beauty of shoes during the 
period of their usefulness. 


NOBBY BROWN PASTE—for all shades of brown shoes. Once you 
put this paste in stock, you'll be like everybody else who has ordered it— 
ou’ll repeat on it. For it’s one of the best sellers in our whole line. For 
ed or Oxblood there’s the same size package of PEERLESS OXBLOOD 


PASTE. 


This economy helps prevent 
wastefulness that increases costs 
of shoes and prevents sales of 
footwear because of high prices. 
It behooves retailers to co-operate 
closely, especially since the bene- 
fits are so overwhelmingly great. 


WHITTEMORE BROS. CORP., Boston, Mass. 


Ask your jobber salesman or write us for complete catalog 









































The POPULAR PRINCESS 


Ultra comfortable and stylish. The cuff 
adds a novel note. 

A pon-ton fibre slipper lined washable 
terry cloth; corduroy bound; fibre sole; 


silk pompom. 
Ladies’ sizes 3 to 8 
Price $10.50 dozen. 


K. M. STONE IMPORTING COMPANY 


12 East 22nd Street - - New York 











Rent an ELLIOTT 








Maintenance 
Service is the 
result of years of 
experience. 

It will fit your 
needs best. 


Every 
If you advance 
prefer made in 
to own a Button 
Machine Attaching 
Buy an Machines 


ELLIOTT is in the 
ELLIOTT 


Ask Your Jobber for 
The Elliott Plan 
or write us. 


ELLIOTT MACHINE CO. -- Grand Rapids, Mich. 
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Arouse a Boy’s 
Enthusiasm and you 
will win his trade 


Wonseam 


PATENTED AND REGISTERED 


SHOES 


Wort Rip 


If boys have any quality in abundance, 
it is enthusiasm. Just let a thing win 
their favor, just let them see a strikingly 
good pair of shoes another fellow is wearing, 
and they are going to start things at home 
until they are equally well shod. 


Wonseam Shoes 


Arouse every bit of a lad’s enthusiasm and 
desire for possession. Boys have more wisdom 
than they are ordinarily credited with. They 
easily recognize the advantages of long wear 
and freedom from the discomfort of breaking in. 
But looks are really what they like best. Won- 
seam Shoes are as strong as they look, besides 


having that business-like, mannish appearance. 
The thing that boys call “class” and grown-ups 
call “‘style” has been built into Wonseam Shoes. 
Money is slipping through your fingers if you 
are neglecting style in boys’ footwear. 


The practical side of Wonseam Shoes appeals to 
parents and draws the goodwill of the entire 


family toward your store. 


The tongue is part of the vamp and quarter and 
won’t pull out. There is a full-length leather 
back stay that reinforces the single seam and 
this is guarded by three rows of stitching. 


Of course there are no rips and no leaks. The 
army last assures foot comfort. Two thicknesses 


of leather cover the toe. 


Wonseam Shoes will bring you the town’s 
juvenile trade, and hold it. Remember that in 
a few years the boys will be earning money and 


buying their own furnishings. 


W. H. GRIFFIN COMPANY 


and Tongue O,- 
PATENTED 2p 


Manchester, 


“ 


New Hampshire 
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OUR FIRST OFFERING 


We show here a high grade F. B. & C. white 
washable kid—seamless pump—a bench made 
hand sewed turn. 


IN STOCK 


AAtoC. 24%to8. 
$7.50 


A better shoe cannot 
be made—or one that 
more nearly reflects 
the present mode. 
We also carry this 
style in black kid and 
Sterling patent colt. 


Send for Samples. 


We can handle any special order even for the 
unusual. : 


MILADY SHOE CO. 
64 READE ST., NEW YORK CITY 
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EVENTUALLY 


You Are Going to Need 
A Button Machine 
BUY IT NOW 


Button shoes are coming back strong in the more ex- 
pensive lines of high quality character. 


THE TOLEDO is the 
one perfect button 
machine sold outright, 
absolutely guaranteed. 
When present stock is 
exhausted the price 
must be advanced. 
Buy now and save 
money. 


$70.00 
F. O. B. Toledo now. 


$75.00 
After July 1, 1919. 
Geta Toledo and get 


ready for button shoe 
business. 


Toledo Rust-Proof White 
Wire is the up to date wire. 


3440 Summit Street 7 Toledo, Ohio 
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dry—hunting, fishing, trapping or hiking. Easy on the feet, 


a 


ob 





June 7, 1919 


gay | I: 
ever-Lea 


GY 
The Boot That ZB 
Sportsmen Swear By @ 


s 
tt thing ever for rough, outdoor wear,” saysfan <= 
Oregon sportsman. Nothing like them for wet groundfor = 


ut outwear harder, stiffer boots. AS NEAR WATERPROOF 
LEATHER BOOTS CAN BE MADE. Well advertised. 
can bank on them to make friends for you. 


Built the Russell Way 
Quality Always 
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Expert bootmakers make “‘Never Leak” boots by hand from black == 


chrome cowhide, a wonderfully flexible leather, == 
waterproofed in the tanning. Patented Never == 
Rip Seams shed the water—there are no “‘open” 
stitches. Made to measure in any height. Soles 
hobnailed or smooth. 
Write for Dealers’ Prices 
and Catalog S. 


W. C. Russell Moccasin Co. 


Berlin, Wisconsin 
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400 ROOMS 
300. BATHS 


$1.50 a day and up 


Commercial hospitality in Bos- 
ton centers at the Essex. Here 
are the headquarters of the shoe 
and leather trade. All service 
is first class. Meyer Davis and 
his famous New York Orchestra 
is playing here. 


Hotel Essex 


ABSOLUTELY FIREPROOF 


BOSTON 
McCARTHY BROS. 


Proprietors 
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STYLE 419 — Silk ribbon trimmed; silk 
rosette ornament. Soft patented sole and 
spring heel, All shades. 


A 


Continued Success 


—Our policy of selling direct to the consumer 
through the medium of the dealer 


OUR years ago we made what was considered a radical step. We elimi- 
nated the jobber, and concentrated our efforts in selling direct to the 


consumer through the medium of the retailer exclusively. Since the — 


inauguration of this policy our method of distribution has been a continued 
success, as all our customers will attest. It has enabled the dealer to get 
exactly what he wants in the quickest time; he deals direct with the manu- 
facturers, and all superfluous profits are eliminated. A more legitimate 
profit is available to the dealer. 


We feel that it will be to your interest to withhold placing your felt orders 
until the arrival of our representative. If he has not already advised you 


of the time of his arrival, notify us. 


Ask for Ready-to-Ship Cataleg 














FIRE RIIEIEE 










Standard Felt Compamny \ 
Faétory and General Offices West ALHAMBRA, CALIFORNIA 
New York, 117 East Twenty-third St. Cileage, 404 South Pith Ave. San Francisco, 417 Market St. 
) Co sY[OES ‘ i i, SY 
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McELWAIN | 














TRADE MARK | 


GENUINE MUNSON LAST 


(REGULATION ARMY BLUCHER) 





Army experience has made millions of friends for this type of shoe. 
It’s an all-year-round seller. An ideal work shoe that will stand up 
under a world of rough treatment—and still be comfortable.. Great 
for vacation wear. 


STYLE No. 457 STYLE No 456 


On the floor for immediate shipment. Widths Widths, B and C, Si 6-11. idth 

from A to E. Sizes, 5 to 12. Price $5.25. ae ger lial 
Cases are packed 6-12, A, B and C wide; 5-12, ‘ eitiata ia eat 

D and E wide. 





All ready for at-once shipment 


McELWAIN-BARTON SHOE COMPANY 


KANSAS CITY MISSOURI 
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When you specify West Virginia Fibre 
for your shoes you will receive a leather 
replacement and a product which will wear. 





West Virginia Pulp & Paper Co. 


Pulp Products Dept. 
200 Fifth Avenue 732 Sherman Street 


New York . Chicago, Ill. 
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HOTEL 


Continental 


Broadway & 41st St., N. Y. 
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Center of New York’s . 
Activities 


300 OUTSIDE ROOMS 


Each with Private Bath, 


EUROPEAN PLAN 
$2, $2.50 or $3.00 
$3.50, $4, $4.50 and $5 


“The 


Fate ee eee ee ee ee oe ee ea 


HIGH and LOW of it” 


“High” refers to the quality of 
Premier Spats—“‘Low”’ to their 
cost. 
We guarantee these spats to be 
the best made and best fitting 
at a moderate cost. 
Fix the name Premier in your 
mind and order Premier spats 
now for Fall delivery. 

In Kersey and Felt—in ALL the new 


colors. Samples upon request. 
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5 minutes from P. R. R. and N. Y. Central 
Terminals. Within easy access to principal 
» stores and surrounded by Leading Theaters. 


HENRY 8S. DUNCAN 


Managing Director 
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PREMIER GAITER CO., Inc., 
129 Grand Ave., Brooklyn, N. Y. 


Premier Gaiters are guaranteed the best 
fitting and best made at the price. 
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Style 189—White Castle Kid, Whole 
Quarter Oxford, Imitation Turn, 24-inch 
Wood Covered Half — Heel, Plate, > 
Last, AA, 4 to 7 A, 3% to 744; B, C, 
D, 244 to 7%. Net, 30 days $5.25 
Price subject to change without notice. 


Style 187—White Nile, Whole Quarter 
Oxford, Welt, White Welting, Imitation 
Corded Tip, 14-inch Military Heel, 92 
Last. AA, 4to7; A,3to7; B,C, D, 2% 
to7. Net, 30 days - 
Price subject to change without notice. 
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Style 186—White Nile, Whole Quarter 
Oxford, Welt, White Welting, 24-inch 
Half Louis Covered Heel, Be 89 —_ 
AA, 4to74; A, 3% to8; B,C 
8. Net, 30. days 
Price subject to change without EE ig ‘ 


Sendin 9 


ha 


Your 


Ordors 


VISIT OUR EXHIBIT 
CHICAGO SHOE 
EXPOSITION 


HOTEL MORRISON 
ROOM 609 
JULY 7th to 1th. 


Style 190—White Nile Colonial, Welt, 
White Welting, 2%4-inch Wood Covered 
94 —_ Heel, Plate, 89 Last. AA, 4 to 
A, 3% to 8; B, C, D, 2% to8. Net, 


Price pat REE, to change without notice. 
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N few words, the shoe value 
which the merchant wants 
is pretty equally style, 

quality and a price at which 
frequent turnovér is assured at 
a good profit. 


This Smith-Briscoe PRINCE 
last rates. exceptionally high in 
all three. 


Combined with well-known 
Smith-Briscoe style and quality, 
our purchase before present high 
market prices, of large quantities 
of raw material, make the matter 
of price very interesting. 
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“‘See the salesman’’—or write 
us. 


Smith Brigcoe Shoe Go Ine. ~ a: 
ener Good Shoes for fen og 
a Virginia somaktdesatee: 
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APPEAL TO THE CUSTOMER WHO NEEDS SHOE LACES 
THAT NEVER LOSE THEIR TIPS 
THAT NEVER FRAY OUT 


HUBTIPS BEING MADE OF BEST BRAID WILL 
OUTWEAR SEVERAL PAIRS OF THE ORDINARY 


Women’s or Men’s 


Women’s or Men’s Men’s > c 
27 in. per gro. Strings .. - 20 36 in. per gro. Strings... - 75 4 in. per gro. Strings ...- $3.25 
30 “ 2.40 eli ce ™ .. 3.05 .. 3.65 


Men’s 63 in. per gro. Strings. . 4.05 G ASSORTMENT C ABINET D ASSORTMENT CABINET 
F pc ane. or Ss 1g 40 
24 45 “ 
48 pair 36 in 
24" 45" ' A ASSORTMENT CABINET 


E ASSORTMENT CABINET 36 pair 36 in ORDER A TRIAL CABINET 
36 pair 36 in........... = a 


36 645 “ . 18 COUNTER DISPLAY EASEL 


FRANK W. WHITCHER CO.--Mfrs.--Boston and Chicago, U.S. A. 
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A smooth finish Ruby Red 2 
—the accepted Fall style— < 
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Also in boarded finish tf desired & 











. 5. Barnet & Sons, Inc. : 


Tanneries at LYNN, MASS., U. S. A. ‘= 
Salesrooms, 75 South Street, Boston, Mass., U. S. A. 
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BAREFOOTS 
—-AT ONCE 


5-8 814-11 114-2. 
. Tan Sandal 


White Sandal 


Patent Sandal ; 
Tan Grain Sandal $0.80 $0.90 $1.00 


Tan Lotus Sandal 1.00 1.10 1.25 , 

Black Sandal 1.00 1.10 1.25 

White Sandal 1.00 1.10 1.25 

Patent Mary Jane 1.05 1.20 1.35 

White Mary Jane 1.10 1.25 1.45 

5-8 84-11 11%-2 214-6 

Tan Lotus Oxford, Imt. Tip $1.10 $1.25 $1.45 $1.85 
Black Oxford, Imt. Tip 1.10 1.25 1.45 
Tan Lotus Play Oxford 1.05 1.20 1.35 1.75 

Black Play Oxford 1.05 1.20 1.35 

White Play Oxford 1.05 1.20 1.35 

Tan Lotus Oxford, Imt. Tip 1.85 

Tan Lotus Ventilated Ox. 2.15 


HAGERSTOWN SHOE & LEGGING CO. | 
HAGERSTOWN, MARYLAND, U. S. A. 


SS SSS. =__SB—_—>S.-—_ e=_S>> OE >E™_==>E_ O=LLLL__|l—L—>_ =—_—S >= 


BAREFOOT SANDAL TIME. 


IS HERE— - 


2.15 


AG [= 


coer oe 


IMC" icc 
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Our lines range from the low priced side leather stitchdowns 
to highest grade Lotus Calf Goodyear Welts. They include all 
accepted styles in Sandals and play Oxfords. Stocks are 
complete in all grades and ready for instant shipment and the 
price is right. Tell us your requirements—we can meet them. 


LAING, HARRAR & CHAMBERLIN 43 North 3rd St., PHILADELPHIA 
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Sample Order . SF D Widths Only. 





IN STOCK 


Quality is the beynete of these sturdy shoes. Durable enough 
for play--dressy enough for 


“DPD” Width 4to8 
B- 1460 Patent... ...... $2.45 
OS eee, 2.45 
1463 Tan.. 2.60 
Misses’ and Girls” “Sizes, other Widths and 
Leathers, also Oxfords and Barefoot Sandals 
to Order. 5to8 8% to 12 1244 to 2 F-40 
F-40 Patent....... $2. 80 $3.20 $3. 95 Send for 
. N F-41 Dull.......... 2.80 3.20 3.95 Catal 
Send a & a a F-43 Tan S20 3.65 Not Stocked og 
. - y Infants’ ‘ol ‘Childs’ C and D Widths; Misses’ 





; WILLIAMS, HOYT & CO., Rochester, N. Y. 
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REG. U.S. PAT.OFF 


Mohawk Calf | 


A Rueping production. Smooth, 
black Calf, fine grain, mellow feel 


and economical cutting qualities. 


The Best in Shoes 
Requires 


The Best in Leather 





Fred Rueping Leather Company 
Fond du Lac, Wisconsin 


— BRANCHES— 
Cincinnati 
Chicago 





mis is DE Scholl’s 
FOOT COMFORT WEEK 





Why not win one of these 
window trim prizes yourself? 


Prizes will be divided into two classes according to population: 

1. Towns of 10,000 population and less. 

2. Towns of over 10,000 population. 7 

The small tlealer can compete with the big city stores. The same amount of prizes will 
be awarded to each class as designated above. 


Be NN ass.ccinsst00esunenunl $100.00 
5th Prize—5 Best, $10.00 Each. 50.00 


6th Prize—5 Best, $ 5.00 Each. 25.00 
A special prize of a regular $4.00 Waterman Self-Filling Fountain Pen with name of 
contestant engraved thereon will be awarded to every active dealer whose window is not 
awarded one of the above cash prizes. 
All photos must be in our office by July 7th. 





So te ee een 


Se tog PS 


Yes, Dr. Scholl’s Foot Comfort Week, June. 16-21, is 
going to smash all precedents and previous records from a sales 
standpoint. Some 20,000 live shoe dealers and department 
stores are #ow prepared to make Foot Comfort Week the 


banner one for 1919. 


Never in the history of the retail shoe industry has such interest been 
manifested in a single event as has been shown this year in Dr. Scholl’s Foot 
Comfort Week. This is only natural, for a Jarge majority of these enthu- 
siasts know what Foot Comfort Week meant in the way of increased sales of 
shoes and foot comfort appliances in 1917 and 1918. 


More National Magazine and Newspaper Advertising is being used than ever before 
to make Foot Comfort Week and what it stands for a household word with the millions of foot 
sufferers. There are hundreds of such persons right in your immediate vicinity, and these can 
be drawn into your store, during this big drive, providing you link up your store by putting in 
a special Dr. Scholl’s Foot Comfort Week window display and by running local newspaper 
advertising. 


Your last chance to act 


Thousands of sets of beautiful and elaborate window trims have already 
been shipped. If you have mot as yet ordered this material and newspaper 
electros, wire right now and same will go forward by prepaid parcel post, 
special delivery. 


If you have received your window trim material, plan to put it in June 13 or 14 and let 
the public admire it over Sunday. Your newspaper advertising should be run all the week 


before as well as during Foot Comfort Week. 


We have spared neither time nor money to make this week your week — so “‘let’s finish the 
job” by making it one long to be remembered. 











THE SCHOLL MFG. CO. 


Largest Makers of Foot Appliances in the World 


213 W. Schiller St., Chicago 339 Broadway, New York 
. TORONTO LONDON 
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SUMMER’S BEST SELLERS— 
White Linen Ties 


We can give you im- 
mediate shipment on 
them. 


Cool, dainty, well made 
and serviceable, they 
should at the prices 
shown be leaders in 
your store. 





Style B 437 . How many shall we _ styteB436 $4.35 


White Linen, Goodyear Welt, 14-8 Cuban send you? White Linen, Goodyear Welt, 18-8 Covered 
Heel, 5 Eyelet Lace Oxford Tie, No. 208 Last, : Wood Louis Heel, 5 Eyelet Lace Oxford Tie, 
White Ivory Sole and Heel, AA, 4% to 8; A, Terms Net 30 Days No. 199 Last, AA, 43 to 8; A, 4 to 8; B, 3 to 


4to8; B,3to8; C,2% to8; D, 2% to8. 8; C, 2% to8; D, 2% to7. 
r 


CP Ford & Co; 


ROCHESTER,N.Y. 
New York Office, 127 Duane St. E.H. Talbot 
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IMPROVE YOUR 
' SHOE DISPLAYS inimical 


You can add selling value to your windows by sing your shoes with 


Meagher Se oa Trees. Your shoes will loo _ attractive Wholesale Shoe Dealers, 
i MAYHEW’S Wholesale Findings, 
i Department 
Stores 


Part I— Shoe Wholesalers 
A list of shoe Jobbers with names and addresses of 
firms handling general lines, specialty lines, job lots, 
commission manufacturing agents, etc. 


Part II— Wholesale Findings 
A list of wholesale dealers in Shoe Findings, Shoe Store 
Supplies and Leather. 








Adjustabletoall Fy Part III— Department Stores 
i an on fa XN ff A list of Department Stores selling shoes, including 
: oe ac mee wy 3 the Large General Stores. 
— Gives names and addresses of firms and names of Shoe 
Write for free samples of the following: Buyers in nearly all cases. 
No. 8 for no form or open form Three parts bound in flexible red leather to fit vest 
sre Oe conend em. pocket. About 200 pages. Price $2.00 postpaid. 


No. 4 for men’s shoes only. 
$6.00 per doz. prs. (24 trees) 


nie eammetahnet American Shoemaking Publishing Co. 
JAM ES N. MAYHEW Co. 683 Atlantic Avenue, Boston, Mass. 


MINNEAPOLIS - - - - - MINN. 
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“TRIMLINE” 
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“TRIMLINE” — a new 
“Standard”. Spat—is 
“Talked of’ and most “Asked 
for” model in the market today. 
utility wear over shoes either high or low, 
it is cut in flowing graceful lines which 


emphasize the trimness of the foot. 


the most 


For 











NEW “STANDARD” STYLES 


presenting the “Trimline” and “Ful- 
top” models will be featured in our 
big advertising campaign for. Spring 
and Fall. Watch for the “Standard” 
announcement as a guide to the latest 
and rost advanced style ideas in 
spats for men and women. 





Made in cloth, silk, satin and linen 
in white and all the fashionable shades. 
Fawn, Light Fawn, Dark Fawn, Drab, 
Brown, Leather, Tan, Champagne, 
Chamois, Smoked Gray and Pearl. 
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PATS, today, are universally worn 
by well-dressed women—a pair to 
match each costume. “Standard” 

spats, of course, are chosen both by 
dealer and by wearer because they are 
better made, better looking, better fitting, 
and better known than any other make. 


In 1918—a difficult year for everyone to 
supply their trade—the makers of “‘Stand- 
ard” Spats filled all of their customers’ 
orders 100 per cent. That is one advan- 
tage in dealing with the world’s largest 
and foremost spat manufacturers. An- 
other lies in our extensive advertising, 
bigger, stronger and better this year 


than ever before. 


BUY DIRECT FROM THE MANUFACTURER 


—in quantities either small or large. Write 
NOW for “Standard” prices and samples of 
both “Trimline”, and “Fultop” models for Fall 


delivery. 


S. RAUH & COMPANY 


The largest and foremost manufacturers of Spats in the World 


310 SIXTH AVENUE 


NEW YORK CITY 
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Colonial 
Pumps are in 
demand. We have 
them in stock in Patent Lea- 
ther, Mat Kid and White Kid Turns 
with Covered Full Breasted : 
Louis Heels. Send for 
sample pairs. af 


al 
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Its superiority is so 
generally recognized 
that our market is be- 
ing _ constantly as 
Customers are Rcag 0 Wye 
most discriminating judges of 
a values. Useful wher 
ever kid can be used. 

















‘Welt ( 
for Women 


WELCH, MOSS & FEEHAN CO. 


HAVERHILL, MASS. 
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White Polishes 


Nu-White 
Radium White 
Shu-White 
Shu-Clean 
Quick White 
White Edge 


Immediate Shipments Pippin 


Pee Chee 
Blanco 
Shinola 
Polar White 
Nuway 
White Bag 
2in1 


LINCOLN STORE SUPPLIES CO. 
1508 Washington Ave., St. Louis, Mo. 
SILK LACES-BLACK-BROWN-GRAY-WHITE. 
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_ Bancroft Waller Compan y 


Famous for CLEAN Shoes 














A SPECIALLY PRICED 
OXFORD 


IN STOCK 


Pat. Colt Turn, 14-8 Mili- 
tary Covered Heel, Imt. 
Straight Stitched 

Tip. 


C & D 3 to 8 
$4.00 


L. B. SCHINDLER SHOE CoO., INC. 
99 DUANE STREET NEW YORK, N. Y. 











pasnescceeees 
N.S.R.A. Convention, Boston, 1920. 


Business Profit 


is not all in the money you make on sales. There’s 
business profit in insuring against business losses. 
Your losses by fire will be properly protected if you 
have the special insurance policy issued by us. 
There’s a profit every year of at least 25 per cent 


on your insurance cost. Write for particulars! 


Fitchburg Mutual Fire Insurance Company 
FITCHBURG, MASS. 
The 9% of Fin Apeeny mo industries 
PITT 
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Coburn 
Trolley Ladders 


are simple, efficient, inexpen- 
sive, saving time in sales effort. 
Get estimates—send us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 


Catalogue on request. 
Ceburn T: Track Mfg. Co. 
HOLYO .MASS. 











Enhancing the grace and charm of natural beauty 
are the lace shoes that women wear. The popu- 
larity of the lace shoe vogue is growing stronger 
with every season. The reason is so logical that 
buttons are as passe as the elastic sides of the 
old congress shoe. 


Diamond Brand Fast Color Eyelets permit 
women to have that trimness and charm of 
ankles which lace shoes give. The Diamond 
on the eyelet is the sign that assures against 
a brassy appéarance, no matter how long the 
shoes wear. The strength of construction per- 
mits tight lacing with no chance of rough 
edges. Women know how essential Fast Color 
Eyelets are to the appearance and wear of their 
shoes, That’s why they look for the Diamond 
trade mark which is their protection. 


Careful dealers with an eye to the future are 
buying lace shoes, demanding Diamond Brand 
Fast Color Eyelets as the important requirement. 


If the little Diamond appears on the top of 
each eyelet, then, and only then, are aa 
getting what you are asking for. 


‘UNITED FAST COLOR EYELET CO. 
BOSTON, MASS. 
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You will profit by selling the Mayer Honorbilt 
Shoes, for they raise the transaction from the level 
of price to the basis of real value. 





People want reliable quality and they buy Honor- 
bilt Shoes because they know the quality and conse- 
quent service is there. 


F. Mayer Boot & Shoe Co. 
Milwaukee, Wis. 
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There’s a Difference 
in Sheepskins —— 


“Monogram ” sheepskins are 
specially tanned and will be 
found most satisfactory for all 
shoemaking uses. Choice of 
Black or Colors a 


Write or Wire For 
Billiken Booklet or Salesman 


MSElroy-Sloan Shoe Company 


ST.LOUIS 


BAKER & KIMBALL, INC. 


38 South Street 
BOSTON : - MASS. 


We Have Facilities for 
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A New Idea in 
Designing Spats 
Which Insures 

Superior Fit 


UTIUNUUEQQQU0UGOOOOQ40000N0EOQQQ00000000000000000000000000000088 SH000U011 TTT 
AHMOUMNOUMOUN 


HOUMA OU 


WE use the word ** INSURES” ad- 
visedly. 


UNDERHILL’S NEW IDEA FOOT- 
FASHIONED SPATS REALLY FIT 
BETTER. 


UNDERHILL’S 
Foot Fashioned Spats 


a | 


OFFSIDE 
SEAM 
correct and could produce no other result. — a AM 


Here’s the “how” and “why.” Measure an average shoe at the 


point where the spat fits over the vamp and you will discover that ~ 
from¥front centre to back centre it is 4%-inch longer INSIDE PE RF y {" T 


The New Principle of cutting which we employ is scientifically 


than OUTSIDE. 4U 2 
But UNDERHILL’S New Idea FOOT-FASHIONED SPATS are my 

the FIRST to employ this fact to make spats that FIT RIGHT FI a 

(patent rights applied for). = 


UNDERHILL’S—from seam to seam—are 14-inch longer INSIDE 
than OUTSIDE. Therefore they necessarily fit better than the 
style which tries to make EQUAL SIDES FIT at a point where 
the DISTANCES from centre to centre are NOT EQUAL. Send for samples that we may 


Send for sample pair that we may make practical demonstration demonstrate their superiority 


not only of their superior fitting qualities but also of the fact that 
they are second to none in quality of material and workmanship. 


G. F. UNDERHILL CO. 


58 Colden Street -- Newark, New Jersey 
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We believe 
in our product! |) “ve wx 




















DE LUXE 



































No better material can be secured—no better equipment can be installed—no better work- 
manship can be obtained—no spats are made to fit as well. Our spats were named “De 
Luxe”’ to indicate the highest quality. 


The better trade will appreciate the worth of these perfect fitting, smart, tailor-made 
spats. 


Order now for Fall delivery. Samples in the prevailing colors if desired. 


American Gaiter Company, Inc. 
THE PREMIER MANUFACTURERS OF HIGH GRADE SPATS 
Acknowledged the best fitting and finest made spats in the world 


FACTORY NEW YORK OFFICE 
129-133 Grand Avenue Room 602 
BROOKLYN, N. Y. MARBRIDGE BLDG. 





















Beautiful “word paintings” fall far short of 
their mission unless the merchandise “‘backs 
up” every claim. 


What we tell you about BEALS-PRATT 
Shoes is borne out with emphasis in every 
shoe in our line. 








We have told you that for style, quality and 
value BEALS-PRATT Shoes are un- 
equalled at the prices. It is a fact that you 
can verify by seeing the shoes. We'll put it 
up to you. 


BEALS-PRATT SHOE MFG. CO. 
MILWAUKEE AND WATERTOWN 
WISCONSIN 


ULL Lh 












10381—Gun Metal Calf 
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TANNERY AND GENERALOFFICES 
THE OHIO LEATHER. CO. 
GIRARD OHIO. 


BOSTON 


THE OHIO LEATHER CORPORATION 
33 SOUTH ST. 


29 SPRUCEST. | 


HARRISBURG 
S.B.ROMBERGERS SONS CO. 


65 SO. TENTH ST. 


MILWAUKEE 
A.R.MUELLER COMPANY 


258 4TH ST. 
ST.LQUIS 


ARTHUR S.PATTON LEATHER CY. 
1602 LOCUST ST. 
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THREE FORMER SALESMEN 
Make Unique Foot Appliance 


Three former salesmen of a prominent 
foot appliance company have started in 
Chicago a new concern called the 
‘“* Nature Tread Mfg. Co.,’”’ with head- 
quarters at 5 N. LaSalle St., Chicago. 
All three men have a wide acquaintance 


On and Off the Road 
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an elevation at the inner side of the heel 
which takes the weight from the inner 
side of the foot and carries it on to the 
outer border, thus compelling the longi- 
tudinal arch of the foot to support itself 
by assuming a natural position. 

It is a unique innovation in foot 
appliance construction and has met 
with popular recognition by the shoe 


e Salesmen 
iE Activities of our Trade Ambassadors 


mid /MOMADAAEAOAHEALCOUAMDODEDNER LANA = 


mM 


three to four weeks later than usual— 


. they filled up their order sheets with a 


speed before unknown. Many of them 
did not get the opportunity to cover the 
wants of some of their old and.reliable 
customers, having booked up their 
entire allotment in number of pairs 
before completing the rounds. For the 
past three or four seasons, the majority 


Principals of Nature Tread Manufacturing Company 


A. BUCKLAND-PLUMMER 


with the trade of the Central West and 
Northwest. 

The president is A. Buckland-Plum- 
mer; the vice-presidents are F. L. 
Richardson and C. A. Keenan. Both 
Mr. Plummer and Mr. Keenan were 
connected with the Scholl Mfg. Com- 
pany for seven years, while Mr. Richard- 
son was with them for two years, 
after which he was connected with 
the orthopedic department of the 
Army. 

The new device that this concern is 
manufacturing is called the ‘* Nature 
Tread Pad,” which is a device for 
positioning the foot to enable one to 
walk naturally. The pad is built with 


uh 


F. L. RICHARDSON 


trade in the short time which it has been 
on the market. 


TRAVELING MEN 
Book Big Orders for Fall’ 


Last week marked the homecoming 
of the traveling salesmen from this 
market. They have had a large season 
in every respect. In the beginning they 
were a little slow in making their get- 
away, due to the inability of their houses 
to complete samples and also to the 
talk among retail merchants that prices 
were artificially high and would soon 
drop, thus creating uncertainty and 
hesitancy in placing orders for Fall. 

But when the boys did get going— 


Cc. A. KEENAN 


of the salesmen from this market have 
faced this situation more or less. The 
effects of this are already being seen in 
the plans now under way for con id- 
erable factory expansion and reorgani- 
zation in order to attain greater output. 
A number of the salesmen were at the 
factories last week but went out again 
for a few days just to call on those of 
their customers whom they were forced 
to pass up this season as a result of the 
shortage of supply. 

According to reports from the local 
factories, the bookings for Fall, 1919, 
are larger than for any previous season 
in the history of the Cincinnati shoe 
market, which further proves the 
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THEY ARE SPREADING 
THE NEWS AGAIN 


For the Going End Spontaneous enthusiasm, the kind that 
IN STOCK makes a man say things himself, has brought 
us a most unusual collection of commenda- 

tory letters. 


THIA® 


Tee 


CAAA ATALANTA ATM TOTO 


As a rule most folks don’t give a hang about 
that kind of evidence, because where a letter 
=| is written in response to direct solicitation, 
it is more in the nature of a duty. 


DO 


a 





Senck, Ne. 470— Dark, Tan Russia Calf Lace Oxford, Tan Fibre With us it is unique but absolutely true that 
“One-twenty-one” Last. Widths, B, C, D; Sizes, oe to . 

Price not once have we asked for that kind of 
recommendation. Yet we get them by the 
score—real heart to heart talks, telling us 
how much our goods and service have helped 
build up enviable store reputations. 


TO 


LLU LHL 


From time to time we hope to print these 
notes. Should you be especially interested 
we can tell you the names of some of the 
country’s best known retailers who will be 


Stock No. 472—Koko R Calf Lace Oxford on \ aeeerer 
Stock No. 472—Koko Russia Calf Lace Oxfo peeaway glad to tell you what they have learned 
about us. 


UAE ATT TTT 


OTTO 


The main cause of it all can easily be under- 
stood by looking at some pairs from stock. 
We feel so confident you will become a 
booster of ours that we are glad to invest 
the cost of prepaying charges on the de- 
livery. Why not get in right before the next 
season is in full swing? Try some of these 


Stock No. 581—Koko Side Lace Oxford on Polo Last. Widths» 
C, D, E; Sizes, 534 to 10 ewe Price $4.50 oxfords. 
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statement that Cincinnati-made shoes 
are in growing demand. 


REPORTS GOOD BUSINESS 
Sam Vaisey Home from Trip 


Sam Vaisey of the Burrows Shoe 
Company, Rochester, New York, has 
returned from his initial trip with this 
firm since his discharge from the Army 
and is well satisfied with the new line. 
Sam reports good business everywhere 
and feels very cheerful about the out- 
look for future business. , 


CHAS. M. COHEN 
In Indiana and Michigan 


Charles M- Cohen, who formerly 
traveled for the Smith Wallace Shoe 
Company, Chicago, making Central 


CHARLES M. COHEN 
With Tober-Saifer Shoe Co. 


Indiana, is now with the Tober-Saifer 
Shoe Company of St. Louis. 

Mr. Cohen is covering the entire 
states of Indiana and Michigan. He 
reports that he has a very-fine line of 
women’s shoes and has had a good two 
weeks’ start. Mr. Cohen has a host of 
friends in this territory who are ex- 
tending to him the glad hand of wel- 
come. 


THE SOUTHEAST MISSOURI 
DRUMMERS 


Hold Twenty-third Convention 


The Southeast Missouri Drummers’ 
Association held its twenty-third annual 
convention recently at Caruthersville, 
Mo. The organization is composed of 
salesmen traveling Southeastern Mis- 
souri for wholesale and manufacturing 
houses and includes many St. Louis 


shoe salesmen in its membership. The 
officers elected are: Kennett Gillespie, 
St. Louis, president; W. Ross Harris, 
St. Louis, vice-president; Julius Hart- 
mann, St. Louis, secretary; William H> 
Easterly, Portageville, Mo., treasurer; 
Milton Haase, Sikeston, warden, and 
A. A. P. Farrell, H. A. Putnam and 
I. T. Vierheller, all of St. Louis, execu- 
tive committee. 


JOINS SALES FORCE 
Of Marathon Shoe Company 


After an association of 15 years with 
the Rich Shoe Company of Milwaukee 
A. H. Pentler has now become con- 
nected as salesman with the Marathon 
Shoe. Company, Wausau, Wisconsin. 
Mr. Pentler will make Chicago his 
headquarters, and his territory will 


A. H. PENTLER 
Marathon Shoe Co. Salesman 


include this city and _ surrounding 
towns.’ Mr. Pentler says: ‘Most of my 
experience in the shoe business has been 
inside, and while selling to the trade is 
a novel departure from what I have been 
doing, yet theJinerchants in Chicago are 
taking kindly towards my line and I 
have had a very successful start. The 
market for a good grade of children’s 
stitchdown shoes is rapidly widening, 
and because of more simple repairing 
methods, the field is becoming conside 
erably more extensive. I expect a big 
season with the Marathon line.” 


BUFORD H. JONES 


Back Home From Coast 


Buford H. Jones, of Thomson- 
Crooker Shoe Company, Boston, has 
recently returned from the Pacific 
Coast where he had an excellent trip. 
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He reports a pronounced demand for 
9-inch tops in boots of the best grades; 
also for the sport oxford to be worn with 
woolen hosiery. The boots are wanted 
in beaver brown, mahogany, tan and 
the darker shades and all practically 
eall for Louis heels. Mr. Jones leaves 
soon on a trip to Chicago and the 
Central West. 

H. W. Crooker, treasurer of the 
Thomson-Crooker Shoe Company, Bos- 
ton, is on a week’s auto trip to Washing- 
ton, D.C. 

Ss. K. KOHN 


In West for Parker-Holmes Co. 


S. K. Kohn is the live*wire repre- 
sentative of the “‘Pohaco’”’ line, which 
consists of boys’, children’s and misses’ 
shoes, built by Parker, Holmes & 


S. K. KOHN 
With ‘“‘Pohaco’s”’ 


Company. Mr. Kohn has been with 
this concern for four years and has 
established a wide acquaintance and 
a tremendous trade for this line. He 
is now leaving on an extended trip 
through Wisconsin, Iowa, Indiana and 
Michigan. He is confident that the 
merchants will greet his line favorably 
at this time. - 


CORPORAL M. SANK 
Again “On the Job’’ 


‘Out of the uniform and on to the job 
within three days of his discharge is the 
record of Corporal M. Sank, formerly 
and now again Brooklyn salesman of 
the Diamond Shoe Company. .Between 
the ‘former’ and ‘again’ however, 
comes a period of active military service 
of which Corporal Sank has every reason 
to be proud. 4 
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“CONSTANT COMFORT” 


BLACK KID DEPENDABLE 
TURNS ONLY QUALITY 


Warm Weather 
Standard Styles 





. 113—Fine Grain Kid Blucher i Plain © 
12-8 Heel. B,C, D, E Price $3.75 fa Kid two-strap Pump Ps 8 ioe. 


ORDER NOW 
From Our Complete Stock 


Kid Blucher Oxford, Stock Tip................. 
Kid Lace Oxford, Plain Toe 

Kid Blucher Oxford, Plain Toe 

Mae Lae Gatord, Piste Te... . i. esc ccccccscsd 

Kid Blucher Oxford, Plain Toe 

Kid Laée Oxford, Stock Tip 8/8 Rub. Heel........ 
Kid Lace Oxford, Plain Toe 8/8 Rub. Heel 
Kid Seamless Lace Oxford 8/8 Rub. Heel 
Kid Unlined Oxford, Stock ib 

Kid Lace Oxford, Plain Toe.. 

Kid Lace Oxford, Plain Toe.. Gale Mie alae 

Kid Lace Jumbo Oxford, Stock Tip. 

Kid Sultana, Stock Tip 

Kid Fancy Stay Princess. . 

Kid Gypsy Juliet, Plain Toe... 

Kid Gypsy Prince Albert, Plain Toe. 

Kid Opera One-Strap Sandal 

ee errr eee rrr 

Kid Opera One-Strap Sandal 

Kid Opera Two-Strap Sandal................... 

Kid Opera Two-Strap Pump................... 12/8 Heel 





AULT-WILLIAMSON SHOE CO. 


AUBURN, - MANUFACTURERS ms MAINE 
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Going “over there” on April 28 as a 
member of the 306th Infantry, he was 
in action on the Aisne front, in the 
battles of Vesle and in the Argonne, 
and last but heaviest of all, the fighting 
in the Meuse-Argonne Forest Sectors 
which terminated only on November 11 
with the signing of the armistice. 

Discharged from the service on May 
9, Mr. Sank took up his old duties and 
was visiting his trade in Brooklyn on 
May 12. 


SAMUEL A. GARDNER 
In Charge of Foreign Department 


Samuel A. Gardner, manager of the 
Foreign Department of Ellis Gordon 
& Sons, 641 Atlantic Avenue, Boston, 
is now overseas in the interests of his 
house. His territory comprises—Eng- 


SAMUEL A. GARDNER 


land, France, Scandinavia and _ the 


Netherlands. 


ARTHUR SACHS—A HERO OF 
FIRST RANK 


On Job Again for E-Z Walk Mfg. Co. 


Arthur Sachs, who travels the New 
England States and Middle West with 
the complete line of novelty slippers 
made by the E-Z Walk Manufacturing 
Company, of New York, has recently 
returned from over-seas service. The 
jobbing trade throughout his field of 
endeavor will be glad to greet this hero 
of the front line trenches. 

Mr. Sachs saw thirteen months of 
active service in the Argonne Forest, in 
the second battle of the Marne and 
other heavy fighting sections. He was 
a member of the 77th Regiment, 305th 


BOOT AND SHOE RECORDER 


Machine Gun Battalion, was wounded 
twice, the first time by a bullet which 
passed through his knee; the second 
time by a bullet wound in the neck and 
shrapnel in his right shoulder. He also 
was gassed once and as a result of these 
wounds was obliged to spend sixteen 
weeks in a hospital. 

He was recently mustered out of the 
service and hastened to join the E-Z 
Walk Manufacturing Company’s sales- 


force. 
JAMES HALL 


Reports Good Sales 


James Hall of Springfield, Mass., who 
carries the Williams Clark & Co.’s 
shoes of Lynn. Mass., in Pennsylvania, 
returned recently and reports good sales 
on their higher priced grades. 


SPRINGFIELD, OHIO 
Headquarters of Austin J. Hills 


Austin J. Hills, beginning with the 
coming season, will represent J. R. 


AUSTIN J. HILLS 
With J. R. Palmenberg’s Sons, Inc. 


Palmenberg’s Sons, Inc., for Ohio, 
Michigan and Indiana. He has for 
fifteen years been identified with the 
display fixture field. During the war 
he was an assistant chief inspector at 
the American Car & Foundry Co., 
Detroit. Mr. Hills will make his head- 


quarters at 420 W. Euclid Ave., Spring- 


field, Ohio. 


oO. D. McNAUGHTON 
Reports from Arkansas 


Reports from Arkansas indicate that 
O. D. McNaughton, who is making his 
initial trip on the road for the Utz & 
Dunn Co., Rochester, N. Y. is finding 
business mighty good. Mr. McNaugh- 
ton covers Louisiana, Arkansas, and 
Missouri, and for his first season has 
made a splendid showing. 
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American Business in 
World Markets 


By JAMES T. M. MOORE 


As America emerges farther into the 
affairs of the world there are imposed 
upon our people greater responsibilities, 
but in compensation there come greater 
opportunities: In this book the author, 
T. M. Moore, deals with the great new 
world of commerce ready for American 
enterprise, of the organization of 
American industries to advantage them- 
selves of the unparalleled opportunities 
afforded by new world conditions. 
Mention of some of the subjects of this 
book will serve to reveal its value to the 
American business man. They are as 
follows: ‘‘The Winning of the War,” 
“The Result of Industrial Supremacy,” 
“Combination of Forces Essential to 
Success,” “‘New Ideals of Competition,” 
“Standardization,” “The New Rela- 
tion Between Capital and Labor,” “An 
Expose of Germany’s False Principles 
of Trading,” “British, French and 
Italian Trade,” etc. 

Through wide connection with inter- 


' national business affairs extending over 


a period of many years, James T. M. 
Moore has had exceptional advantage 
in assembling the facts and arguments 
presented in this volume. His experi- 
ence includes an intimate connection 
with Italian, French and German busi- 
ness in which countries he spent much 
time before the war. Published at 
$2.00 by George H. Doran Company, 
New York. 


New Shoe Stores 


J. M. Erwin, Keene, N. H. 

Henry Rossi, Kenosha, Wis. 

Newark Shoe Store, Clinton, Iowa. 

Frank Facini, Pitkin Bldg., Mont- 
pelier, Vt. 

Austin Hewett, Pulaski, Tenn., shoe 
department, 

L. B. Shiroff, New Albany, Ind., 
shoe department. 

F. M. Handler, McAlester, Okla., 
shoe department. 
Neshoboe Syndicate, Rutland, Vt., 
shoe department. : : 
Geo. E. Piteau, Sault Ste Marie, 
Mich., shoe department. 

Piper Clothing & Shoe Co., Burden, 
Kansas, shoe department. 

_Fit-Rite Shoe Store, 1923 Second 
Avenue, Birmingham, Ala. | 

Newark Shoe Store, McDaniel Bldg., 
312 South Street, Springfield, Mo. 

Samuel Smith, Lantz Bldg., 41 No. 
8th Street, Lebanon, Pa., shoe depart- 
ment. . 

Cincinnati Bargain Store (Effron & 
Balloff), La Follette, Tenn., shoe de- 
partment. 
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LESS FRICHIONJLOSS HERE! 


The next two years will tell the 
story of domination in every field. 
The power wastes permissible in war 
times with attendant high selling 
prices must be eliminated. Rigid 
economy in production will be abso- 


lutely necessary to success in any line. 


You may not see the power wasted 
by bearing friction, slipping belts, 
uncertain speeds, but it’s there. Your 
power bills show it whether you’re 
conscious of the fact or not. 


OCREID 


Pulleys and Hangers 


Oneida Hangers prevents them from becom- 
ing embedded in the wood to which they 
are bolted. 


The definite purpose back of every Oneida 


The perfect oval crowns of Oneida Steel 
Pulleys give 100% effectual belt contact. 
They transmit power at low belt tension. 

Oneida Four Point Hangers support the 
shaft and its equipment with the least pos- 
sible vibration. They are easily erected and 
aligned. Once in place they keep their align- 
ment. 

The wide area of metal at the feet of 


Wood Pulley, Clutch, Coupling, Bearing and 
Collar is conservation of power. Thousands 
of successful American factories have found 
that the installation of Oneida equipment 
has materially cut their power costs. 


Get in touch with the Oneida dealer in 
your locality. He’s a good man to know 
when you want dependable equipment and 
prompt delivery. If possible, place your or- 
ders through him; we prefer it. 


Dodge Sales & Engineering Company 


Distributor of the products of the Dodge Mfg. Company 
General Offices: Mishawaka, Ind. Works: Mishawaka, Ind. and Oneida, N. Y. 
Dodge Branch Warehouses 
Philadelphia Cincinnati New York Chicago St Louis Boston 
Atlanta Pittsburgh Minneapolis Dallas Providence Seattle Newark 
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New York City 


PUBLIC BUYING WELL 
Many White Shoes Sold 


The warm weather and the holiday 
contributed to a land office business 
among New York retail shoe mer- 
chants last week. Thursday was an 
exceptionally heavy day, especially in 
white shoes for both men and women, 
who purchased sport shoes preparatory 
to week-end trips to the seashore and 
mountain resorts. Saturday also was 
a heavy day, despite the fact that many 
people had made a double holiday and 
remained out of town from Thursday on. 

During the Spring a great demand 
was registered for black and brown kid 
tongued pumps for women, and with 
the warm weather the demand for this 
style of shoe, in white kidskin, buck or 
imitations and canvas has set in. As 
far as New York is concerned, the 
white tongued pump is the leading 
style. Retail stocks of these are not 
plentiful, and the rush of business has 
thrown heavy orders for white tongued 
pumps into the hands of the manu- 
facturers here. The manufacturers say 
they are up against a leather shortage 
and deliveries are slow. 


IN WOMEN’S SHOES 
Better Grades Are Selling 

W. R. Gray, manager for Cammeyer’s 
Thirty-fourth Street store, reports an 
exceptionally heavy business in white 
buck tongued pumps. “ We get rela- 
tively more calls for white buck than 
for any other leather,” he said. ‘‘ De- 
spite the high prices and the luxury tax, 
the women are buying better shoes than 
ever before. As far as we are concerned 
we have had no complaints over the 
luxury: tax and find our customers 
willing to pay it cheerfully when it is 
explained to them.” 


ORDERS BOOKED 


Eight Weeks After Leather Receipt 


Eight weeks after the receipt of the 
leather is the manner in which New 


York selling agents are booking orders 
for shoes at present. The leather 
shortage among many of the manu- 
facturers is said to be acute and several 
of them report their stocks of kidskins, 
particularly, almost exhausted. 

Most of the manufacturers and their 
agents here declare they will be able to 
deliver about 80 per cent of the orders 
they have booked on time, but that the 
delivery dates for the other 20 per cent 
are problematical. 

Manufacturers of men’s shoes have 
received many orders in the past week 
for oxfords for late delivery. It is 
expected that many men will wear 
oxfords later in the Fall this year. 
Orders for late ‘delivery have been 
especially heavy from the college 
centers, it is said. 


DEMAND FOR KIDSKIN 
And for Sport Shoes 


“We are still selling black low shoes 
and tan oxfords. The greatest demand 
for these seems to be in kidskin. We 
have noticed a tendency toward the 
lighter shades of tan in oxfords and 
pumps.” 

Mr. Gray attributes the heavy busi- 
ness in sport shoes and pumps to the 
bigger season reported from the Sum- 
mer resorts. ‘‘ Undoubtedly,” he said, 


“* more people will go to the resorts this 
year than ever before. Reports from 
Atlantic City and other coast resorts 
indicate that things are booming. The 
returned soldiers add gayety to these 
places and prove an incentive for the 
women themselves to dress. Many of 
the returned soldiers are glad to get out 
of khaki and are going in for sport 
clothes and sport shoes in greater 
quantities than ever before.” 


THE BUCKLE TAX 
And Export Business 


New York retail merchants are pur- 
suing divergent policies in collecting the 
tax on buckles. Many upon the advice 
of the Retail Dry Goods Association of 
New York are collecting the five per 
cent tax on all buckles. Others are not 
collecting the tax on cut steel or leather 
or fabric covered buckles. : 

The Boyden Shoe Manufacturing 
Company of Newark, N. J., last week 
booked an order for $100,000 worth of 
men’s high-grade shoes for England 
through its office in the Bush Terminal 
Sales Building. The order was placed 
by a prominent English wholesaler, 
who said that prices here were below 
what they were in England today. 
The order calls for 10,000 pairs of shoes 
at an average price of $10 a pair. 


Lynn 


LYNN STYLES 
Also Trade Conditions 


Lynn is getting ready to turn the 
half year. The last of the Spring and 
Summer shoes are going into the fac- 
tory. The making of Fall footwear has 
already begun in some shops. The 
finishing touches are being put onto new 
samples to be shown to buyers in Bos- 
ton market in July. There will be 
among them some surprises. 


A most important feature of condi- 
tions in Lynn, at this turning point of 
the year, is the steadiness of the labor 
situation. The Endicott agreement is 
standing the test. The shops have 
kept running under it without a single 
break for the half year. Differences 
have come up, it is true. Differences 
must come in all growing enterprises 
and cities. But Lynn settles them 
without stopping work. The difference 
between the cutters and the Shoe 
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NOVELTY BOOTS 
AND OXFORDS 


IN STOCK. Ready to Ship 
Write for Catalog 


1312 Washington Avenue, St. Louis, Mo. 
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Manufacturers’ Association was settled 
last week, by the drawing of a new 
agreement. Now, the way is clear for 
a strong and steady run of Lynn fac- 
tories, and for prompt deliveries of 
shoes in the Fall. 

Styles show few changes, except those 
surprises which certain salesmen are 
reserving to show to buyers visiting 
Boston market in July. It is hardly a 
style-making market, these days. 
Rather is the buying of leather and 
supplies the more important. Lynn 
manufacturers have been foresighted 
enough to secure some substantial sup- 
plies of leather, both sole and upper, 
and they are preparing to make many 
shoes in the Fall. 

Some talk there is of the use of cloth 
instead of leather for boot tops for the 
coming Fall. But the Lynn sample lines 
do not show it. Blue kid leather is 
mentioned as a fad. Peabody tanners 
show samples of it. But blue has not 
yet appeared among Lynn samples. 

Novelty effects are appearing in a 
few lines. Among them are “ set-in” 
lace stays, of a contrasting color. But- 
ton boots are among the samples. So 
are pumps and oxfords. Toes continue 
long and slim. Heels range from 10-8 
to 20-8. 


ARBITRATION AGREEMENT 
Shops Resume Work 


The North Shore Shoe Manufacturers’ 
Association, which is made up of manu- 
facturers of Salem and vicinity, and 
their employes have adopted an arbi- 
tration agreement, and the shops, which 
were shut down during a labor dispute, 
lave started up again. Harry J. Skef- 
fington, of the U.S. Department of 
Labor, brought about the settlement of 
the differences. 

This policy of settling all disputes by 
arbitration is spreading through the 
North Shore district. 


SHOES FOR CHILDREN 
More and Better 


The manufacture of children’s shoes 
in Lynn is on the increase, and at the 
same time the shoes are being graded up 
much in quality. A while ago the 
manufacture of children’s shoes in Lynn 
was on the decline. Firms that made 
misses’ and children’s shoes, in connec- 
tion with women’s shoes, threw out the 
small shoes, and limited themselves to 
the large shoes. 

For the change, there are reasons in 
Lynn, as well as in the shoe markets. 
A number of concerns in Lynn are 
making a specialty of children’s shoes, 
and are making them unusually well. 
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The demand of the markets is certainly 
for better shoes for children. Salesmen 
come back to the factories with stories 
that retail merchants are unable to sell 
cheap shoes for children. Parents come 
to the stores and ask for “something 
better.” 

The larger prosperity of the country 
and the greater circulation of money 
doubtless has much to do with the de- 
mand for better-grade shoes for children. 
Parents can afford to buy better shoes. 
Besides, there is a steady growth of 
commonsense education in regard to 
the care of the feet, as well as of the 
eyes, nose and teeth, and this is causing 
a demand for better-grade shoes for 
children. 

There also is a steady increasing 
foreign demand for children’s footwear, 
and this contributes its part to the 
development of the children’s shoe 
manufacturing industry in Lynn. 


MONDAY HOLIDAY 
, Idea Is Considered 


That idea of having holidays come on 
Monday whenever possible has come up 
in Lynn again. Memorial Day came 
Friday and the shops shut down from 
Thursday night to Monday morning, 
a shut-down of three days. If Memorial 
Day had come on Monday, there would 
have been a shut-down of only two 
days. 

It may not be practicable to 
have all present holidays come on 
Monday. But it may be practicable to 
have some of the new holidays of the 
future come on Monday. Labor Day, 
which always comes on Monday, is one 
good: example of the advantages of a 
holiday on Monday. 


NEWS BRIEFS 
Well Worth Reading 


A. A. Hazelton, sales manager for 
Strout & Stritter Co., Inc., Lynn, has 
been elected a member of the executive 
committee of the company. So has 
James B. Antell, superintendent of the 
factory. Mr. Hazelton was formerly 
with the National Shoemakers. ; 

One Lynn firm has an order for 5,000 
pairs of shoes a week from a customer 
in England. 


Trade Acceptance Department 


To accommodate shoe manufacturers 
of Lynn, the Essex Trust Co. has 
established a special department for 
trade acceptances. This method of 
selling shoes is on the increase. One 
leading firm sells three-quarters 
of its shoes on the trade acceptance 
plan. ‘ 
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PUMPS SELLING WELL 
Also Shoes for Elderly Women 


Evidences of genuine Spring’ weather 
experienced here during the last week 
have altered the demand for oxfords 
somewhat and stimulated the sale of 
pumps. This is as it should be, making 
possible the‘sale of two pairs of low 
shoes, oxfords from February to May 1, 
pumps in all leathers in demand now, 
with white goods looming large in the 
foreground as the next 
Middle-aged and elderly women who 
eschew exaggerated styles and stick to 
conservative black kid oxfords with 
wider toes and sensible heels are in 
great evidence just now. Some spe- 
cialty stores ignore this class, but one 
Springfield dealer has ten complete 
lines of these shoes and is still unable to 
supply all calls. 


LOW-PRICED SHOES 
Are Dead Stock 


It becomes more apparent each sea- 
son that cheap or low priced shoes for 
men are dead stock in this section. One 
prominent merchant reports excellent 
business in oxfords on $8.00 to $10.00 
grades with almost none on the $5.00 
to $7.50 sections. The only time these 
show activity is during the July and 
August sale. 


MEN’S STYLES 
From Observation 


Observation of recent sales con- 
vinces that men’s plain toed boots of 
military characteristics are on the wane. 
Such .styles as emphasize war para- 
phernalia will not be so popular next 
Fall. 

A FERTILE FIELD 


For Retail Shoe Shops 


That Springfield is regarded as a 
fertile’ field for retail shoe business is 


Springfield,Mass. 


transition. . 
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evidenced by the influx of several 
courageous merchants from other dis- 
tricts. The G. R. Kinney Co., which 
operates a chain of stores throughout 
the country, has leased a double store 
on Worthington Street, about one block 
from Main Street, arid preparations are 
nearly completed for occupancy. The 
lower rental is expected to offset any 
loss in volume as compared with Main 
Street locations. 

It is reported that the Collins Co.., 
who are rfearly ready to open their new 
Hartford store, are contemplating a 
similar proposition in Springfield, 
near the arch on Main Street. 

The opening of the new Walkover 
Shop in the Hitchcock Bldg., near the 
Post Office, concentrates the trade at 
that point, there now being three well- 
known shoe stores within 100 feet and 
two directly across the street. Situated 
as they are between the four large de- 
partment stores, and the depot, out-of- 
town buyers should be able to locate a 
reputable foot dresser without the aid 
of a guide. 


OVER THE TOP 
And Other News 


Springfield sustained its reputation 
in the Fifth Victory Loan going far 
over the top in its first effort a two days’ 
intensive drive. Our total subscrip- 
tions for all loans were over $48,000,000. 

Springfield again went over the top 
in the Dollar-for-Doughnut campaign 
to raise funds for the Salvation Army; 
the allotment of $125,000 was exceeded 
as usual. 

Late .deliveries on tennis goods are 
bothering many of the local merchants. 

For some unknown reason, the brown 
colors of all styles are held up in the 
works this season. 

Warren F. Howe has returned to the 
W. L. Douglas store after an absence of 
over a year. 


Grand Rapids 


TRADE BRISK 
White Shoes Moving Well 


In this market the manufacturers 
and the retail merchants alike have their 
problems, but the problems are different. 
What is keeping the manufacturers on 
the worry seat is the jumping price of 
leather and how to adjust the prices for 
the finished article to the higher cost 


conditions. ‘ The problem of the retail 
merchant is to get goods fast enough to 
supply the trade. The retail trade has 
never been so brisk as it is now, at 
least the oldest merchants in town say 
so. The demand is for oxfords in tans 
and blacks for women and low shoes in 
tan for men. The first showing of white 
goods was made two weeks ago, and 
with the arrival of real Summer weather 
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SOFT SOLES 
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Wholesaler 
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these goods are moving very rapidly. 
One factor in the men’s shoe trade is 
the return of the service men. The 
boys are calling for tans, low and with 
pointed toes, with $8 to $10 as the 
usual range in prices and occasionally 
higher. About half of the 32d Division 
came home last week and every store 
in town had a rush of customers the 
day after. 


NO FAULT FOUND 
With the Higher Prices 


The higher prices have not yet hit 
the retail trade, but retail merchants 
are frankly telling their customers that 
the uplift will come inthe Fall. The 
present prices are considerably higher 
than they were before the war but 
there seems to be very little fault- 
finding. Buyers of the cheaper grades 
occasionally find fault, but when they 
are reminded that three years ago 
common labor was receiving 25 to 30 
cents an hour and now it is getting 40 
cents and up they have nothing to say. 


GRAND RAPIDS NEWS 
From Shoe Manufacturers 


The Hirth-Krause Company has 
called in its factory salesmen as its 
capacity for the season has already 
been sold. The salesmen on _ the 





ATTRACTIVE WINDOWS 
Of Newark Shoe Store 


The Newark Shoe Store of Parkers- 
burg, W. Va., has two display windows 
that are attracting considerable atten- 
tion, and the street critics are accord- 
ing them first place among window 
decorations. 

Flowers and shoes form the display. 
The flowers are most lifelike and con- 
sist of morning glories, nasturtiums and 
geraniums. The shoes predominate, 
however, while the flowers add the dash 
of color and the artistic touch. One 
window is given over entirely to men’s 
shoes, while women’s footwear occupies 
the adjoining window. The latest 
styles in men’s oxfords are featured, 
while ladies’ pumps with contrasting 
buckles or colored laces predominate 
in the women’s footwear department. 

The Parkersburg store is competing 
in window displays with 300 other 
Newark stores over the country. A. B. 
Nester, manager of the store, came in 
for honorable mention at the head of 


West Virginia 
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jobbing lines are still out and are send- 
ing in good orders. 

The Herold-Bertsch Shoe Company 
is finding the advance in prices on Fall 
goods no handicap to getting orders. 
The salesmen are all out and the orders 
are coming faster than shipments can 
be made. Original orders on Summer 
goods are being duplicated although 
the Summer trade has hardly started - 
with the retailers. 

The Rindge-Kalmbach-Logie Com- 
pany is finding trade exceptionally 
good and with production practically 
at capacity the shipments are going 
forward rapidly. Reports from the 
retail trade are very encouraging for a 
continuance of good business right 
through the Fall season, and the higher 
prices seem to have very little influence 
in checking the demand. 

Howard F. Johnson of the Rindge- 
Kalmbach-Logie Company has samples 
of English, German and Russian paper 
money sent or given him by service 
men from the factory. He also has a 
sample of French paper money which a 
soldier he befriended gave him for a 
souvenir. 

Work is progressing rapidly on the 
addition to the Hirth-Krause Company 
plant at Rockford and it is expected 
that the buildings will be completed in 
the early Summer. The _ increased 
capacity is greatly needed. 





the list in the last window display con- 
ducted by the chain of stores. 


REGARDING LASTS 
Women Here Take Narrow Shoes 


“West Virginia and Pennsylvania 
women have narrower feet than women 
of other states, especially New York,” 
declared a shoe manufacturer recently 
to a Fairmont, W. Va., merchant who 
was buying shoe stock for the Fairmont 
trade. 

. “My traveling men,” he continued, 
“sell more triple and double A’s in 
West Virginia and Pennsylvania than 
in any other states and my files show 
statements in this regard to be true.” 

This demonstrates that the feet of 
women of this state are narrower than 
those of other states or the demand for 
these narrow lasts would not be so 
great. 

Fairmont merchants state that they 
have considerable demand for these 
narrow lasts and the demand increases 
right along. The manufacturer said 
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to the Fairmont merchant that his 
salesmen seldom sold a last narrower 
than A in the state of New York. 


BUYING FOR FALL 
Jj. J. Henry Visits New York 


J. J. Henry, manager of the Henry 
Shoe Store of Huntington, W. Va., is 
in New York on a business trip. While 
there he will purchase new stocks of 
shoes for this Summer’s display and 
also some immediate stock. 

Mr. Henry stated that the Brooklyn 
shoe factoriesy which have been closed 
the past six weeks on account of strikes, 
are now open again and he intends to 
place several Fall orders. He will also 
visit Philadelphia and Rochester. 


OHIO INVADED 
By F. & S. Shoe Co. 


The West Virginia corporation known 
as the F. & S. Shoe Company, doing 
business throughout the state and 
owned by West Virginia and Penn- 
sylvania capitalists, May 21 closed a 
deal at Cincinnati, O., for a five-story 
brick building as Ohio state head- 
quarters for the sale of shoes, leather 
findings and general shoe store supplies. 
Henry Friedman and Harry Silverman 
made the negotiations for the corpora- 
tion, which will be known under the 
Ohio state laws as the Cincinnati Shoe 
and .Leather Company. The Ohio 
corporation will pattern after the West 
Virginia corporation as to methods of 
business operations. 


BRIEF NEWS NOTES 
Of Men and Events 


The following traveling shoe sales- 
men have been calling on the trade in 
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the state: W.C. Cousins, Craddock- 
Terry Company, Lynchburg, Va.; H. 
Joseph, Albert H. Weinbrenner Com- 
pany, Milwaukee, Wis.; S. A. Edmunds, 
Weyenberg- Milwaukee, ‘Washington, 
D. &. 

Benton-Vest Shoe Company of Hunt- 
ington, W. Va., has been incorporated, 
to buy and sell at wholesale and retail 
boots and shoes; capital stock, $50,000. 
Incorporators: H. C. Benton, J. R. 
Vest, Anna L. Benton, D. B. Daugherty 
and Minnie L. Vest, all of Huntington. 


John E. Norvell, president of the 
Norvell-Chambers Shoe Company of 
Huntington, W. Va., has been appointed 
a delegate to the annual convention of 
the National Association of CreditMen, 
which is to be held in Detroit, Mich., 
June 10-13. 


Charles K. Payne, president of the 
Payne Shoe Company, Charleston, W. 
Va., went to Harrisburg, Pa., recently 
to spend a few days with his brother, 
Frank Payne, who is in the shoe manu- 
facturing business there. He was ac- 
companied by his mother, Mrs. Charles 
H. Payne. From Harrisburg Mr. 
Payne will go to New York City, where 
he will spend ten days on business. 


Locke Shoe Company and Seaton 
Alexander, retail shoe merchants, of 
Wheeling, W. Va., are members of the 
$10,000 Victory Liberty Loan Club. 


Philip Freedenberg & Co.’s Depart- 
ment Store in the Daugherty Building 
at Weston, W. Va., is being enlarged. 
The new addition will be 19 x 49 and 
the height of the adjoining room. This 
will give the store the much needed 
room for a complete line of ladies’ and 


children’s shoes, which will be added to 


the stock. 


Buffalo, N.Y. 


DEATH OF WILLIAM B. ROBLIN 
Was Prominent on Pacific Coast 
The funeral of William B. Roblin, 


prominent in the shoe business in the 


West, was held recently in Buffalo, his 
former come. His death occurred 
suddenly in Portland, Ore. Heart 
disease was the cause, brought on by an 
attack of influenza. Mr. Roblin was a 
prominént shoeman of the Pacific Coast. 
In his eleven years in the West he had 
been stationed at Chicago, San Fran- 
cisco and Portland. He had been 
secretary and treasurer of the Oregon 
Retail Dealers’ Association and _ presi- 
dent of the Greater Business Men’s 
Association of Portland. He was a 


member of DeMolay Lodge, No. 498, 
F. & A. M., of Buffalo, and of the 
Portland Lodge, Elks. Besides his 
parents he is survived by his wife. 


THE HOSIERY BUSINESS 
At Wm. Eastwood & Son Company’s 


William Eastwood & Son Co. are 
devoting considerable advertising space 
to their children’s department, ‘where 
intelligent expert service is offered.” 

In Eastwood’s hosiery department 
this report was given out: “‘The harsh, 
inclement weather has acted in a mild 
manner on our sales, which have in- 
creased steadily. We are very well 
satisfied with our share of the hosiery 
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Telephones: Fort Hill 1006 and 1007 
DESIGNERS AND 


PRINTERS 


of High-Grade Catalogs and 
Advertising Literature for the 


SHOE TRADE 


74 INDIA STREET .*. BOSTON 








Everybody in the SHOE TRADE 
knows us, originators of labels 
for Shoe Cartons. Send for sam 
ples which speak for themscive: 





ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass 
Telephone Beach 4960—4961 ‘ 
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Telephene Main 3408 
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14 INDIA STREET, BOSTON 
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SYSTEMS IN SHOE 
STORES 


Equipment, accessories, specialties; 
what to use and where to get it, 
is a part of ‘‘Recorder” service to 
merchants. 











INFORMATION iicchase 


“Where to Buy” constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 








business. Our sales of women’s hose 
have been specially gratifying. All 
Winter we have been selling plain colored 
stockings with clocks to match, but 
have now on hand some fine grade, 
white, light weight wool hose, some with 
green clocks and others red clocks. 
They are effective and make quick 
friends with our women clients. 

“The new lightweight wool heather 
quality of ladies’ stockings for golf and 
sporting use is most attractive, 
proving quite an acquisition to our 
nice selection of fast-selling hosiery 
items.” 


FREE PUBLICITY 
For Watters’ Boot Shop 


In connection with the recent arrival 
of several hundred Buffalo soldiers from 
France, Watters boot shop of this city 
managed to get a nice stick of publicity 
in a local newspaper without paying a 
cent for it. The crowds before the 
parade were standing nearly ten deep 
at the curb. They were patiently 
awaiting the arrival of the soldiers. At 
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this point the observant scribe got in 
his work as follows: 

“Oh, look! There they are, girls,” 
shrieked one fair young damsel, paus- 
ing before the Watters boot shop. The 
crowd, which had been standing long, 
awaiting the marching columns from 
the Lehigh Valley station, turned with 
electric swiftness and looked down the 
street. There was no approaching 
parade. The space between the crowd- 
ed curbs was as bare as the well-known 
cupboard of Mother Hubbard. The 
young lady had simply pointed out some 
pumps on display to the two girl friends 
that were with her.” 


DEATH OF WILLIAM DAILEY 
A Well-Known Brockport Man 


William Dailey, one of the first 
directors of the Moore-Shafer Shoe 
Mfg. Co. of Brockport, N. Y., died 
recently at his home in that town. He 
was also a director of the State Bank of 
Commerce and other Brockport enter- 
prises. He is survived by his wife, one 
daughter and six sons. 


Cleveland 


AMERICAN SHOES WANTED 


**France Good Market,” Says H. L. 
Jetter 


France, certainly, and probably all 
Europe will be a much better market 
for American shoes after the inevitable 
readjustment that has followed the war 
is completed, according to H. J. Jetter, 
1221 Giel Avenue, this city, who re- 
turned from the war and last week re- 
sumed his old position as manager of 
one of the Chisholm shoe stores in this 
city. Mr. Jetter spent nine months 
with the American Army in France and 
while there he made some inquiries 
about the shoe business. 

He called on John G. Stockholm, 
who manages two branch American 
shoe stores in Paris and one in Naples 
for the ““Walkover,” and got a line on 
future prospects. 

“There always has been a demand in 
Paris and Naples for the American 
shoe,” said Jetter. ‘‘American made 
shoes are mighty scarce in Paris. 
There’s nothing that makes an article 
quite as popular as withholding it for 
awhile and when normal conditions are 
restored I look for a big demand for 
our shoes in Europe.” 

Mr. Jetter left the Chisholm store 
at 322-24 Superior Avenue N. E., a 
year ago, and his place as manager was 
held open for him. He’s mighty glad 


to get back, but would do the same 
thing again for Uncle Sam that he did 
when he quit civilian life and entered 
the Army. ; 


MORE SHOES SOLD 
After State Prohibition 


Ohio’s going to be a much better 
shoe market after May 26. That’s the 
tip that was given out in wholesale and 
retail houses here in Cleveland on the 
eve of state prohibition, which became 
effective Monday at midnight (May 
26). 

The tip isn’t based on guess work 
but back of it is the experience of some 
merchants in dry territory and of 
traveling salesmen during wet.and dry 
regimes. 


W. H. Andrews of Andrews & Co., 


for instance, observed conditions in 


West Virginia under a wet and dry era, 
and he says he is confident not only the 
shoe business but all lines carrying 
necessities of life will benefit. 


H. J. Bowers, secretary-treasurer of 
the George W. Breber Company, St. 
Clair Avenue, agrees with Mr. Andrews. 
Mr. Bowers feels that under prohibition 
much of the money spent over the bar 
will be passed over the counters in shoe 
stores, that collections will be better, 
and that the retail merchants will have 
no cause to complain. 
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NEW SHOE STORE 
Opened On May 26 


A. W. Laetsch opened a new shoe 
store in the Hotel Cleveland, May 26, 
and workmen are busy fitting up the 
place. The store has a frontage on 
Superior Avenue in the heart of the 
city and it will cater exclusively to 
men. f 


OXFORDS AND PUMPS 
Will Run Big in August 


J. R. Minco, manager of the Travers 
Shoe Company, 522 Euclid Avenue, 
has a hunch, a new one. He says that 
his hunches usually make good and 
he is acting big on this new one. Minco 
looks for a big run on oxfords and pumps 
in August, the days when the Fall-trade 
is expected to start. He is going to 
continue pushing his Summer goods 
for all he is worth, and when he puts in 
a line for the Fall and starts them 
across the counter, he’s going to put a 
stock of low shoes in with the regular 
Fall goods. 

Minco’s hunch came from a feeling 
that the consumer is going to wear low 
shoes until late in November, many 
until the middle of December, depend- 
ing on the weather. Price conditions, 
he says, make that probable. 

It’s a little queer to stock up on Sum- 
mer goods at the same time that Fall 
shoes are put on the shelves, Minco, 
admits, but he explained that he has had 
quite a run this Spring on an oyster 
gray boot that he put in for Fall. The 
weather had something to do with that, 
he says, but he declares the weather 
won't have any more influence than 
price. ' 


A BUSINESS SUMMARY 
Opinions Worth While 


These summaries of the shoe business 
in Cleveland were made by wholesale 
and retail dealers. 

D. W. Brill, manager Cleveland 


.dressed than ever before. 
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branch Brown Shoe Company: “Low 
cuts are in demand and the people are 
asking for better grades. Pretty novel- 
ties embracing new ideas in buckles 
catch the popular fancy. Pumps and 
colonials are wanted and so are covered 
full breasted Louis heels. Cheap grades 
simply won’t go. People are better 
Cleveland is 
more prosperous than ever before, and 
this is shown in better dressed men and 
women.” 

Adams & Ford branch, U. S. Rubber 
Company; “There is quite a move- 
ment in men and women’s boots for 
Feil ‘delivery. Dealers are buying 
grays and browns mostly for women, 
and tan calf mostly with many olive 
buck tops going in with the orders.” 

W. H. Andrews, of Andrews & Co.: 
“We are having a heavy demand from 
dealers for tans with blucher and Eng- 
lish toes moving steadily. This firm 
deals in men’s shoes only.” 

George. W. Greber Shoe Company: 
“Selling Summer goods, with a good 
demand. Tans are in great demand 
by retailers, and we are selling two tans 
to one black. A dark shade seems most 
popular. Some white goods are moving, 
but on account of the inclement weather 
these sales have not been up to normal. 
The new rubber heel ‘Squeegee’ is 
proving popular not only among manu- 
facturers but retailers and consumers.” 

Oscar Siebold, manager for Pocock- 
Wolfram Company, 520 Euclid Avenue: 
“Our Priscilla pump, which has a high 
throat or waist throat and comes in 
suede, patent, brown and dull leathers, 
has made the greatest hit of the year in 
our store. The Victory pump with kid 
skin, long vamp, one strap, and large 
tongue also is in great demand. Itisa 
pretty novelty, is of distinct style and 
we keep it right out in the open where 
every, one can see it. Whites are just 
beginning to move. We had a big sale 
recently. Extreme long, narrow toes 
are most popular and I think they are 
here to stay awhile.” 


Philadelphia 


GOOD BUSINESS 
Element of Supply Important 


Merchants generally in the Phila- 
delphia district are reporting good 
business and from the way demand is 
shaping up it looks as though supply 
would be the only factor to limit a 
record-breaking season. 

This element of supply, however, is 
becoming increasingly important. More 
than ever, it is clear today that a large 


number of retail stores in Philadelphia 
have underestimated in their buying 
and are: going to be severely put to it 
to take care of the trade which bids fair 
to continue upon the present brisk 
basis. 

A shortage of pumps already has been 
noticed and stores which have adequate 
stocks of these lines on hand are doing 
a big business. Those which haven’t 
apparently have lost their faith in a 
coming “‘ recession of prices,” for the 
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L.ALTERSON & CO. “Qa? 
PHONE GREELEY 6006 
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PATENT PENDING 
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H. W. RAMSAY & COMPANY 
145 FEDERAL STREET, BOSTON, MASS. 
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Fox 2-Ply Shoe 
i 
The = ta one having 


y Feature. 
Made Ezclusively by 


THE FEDERAL OVERGAITER CO. 


16-18-20 E. 12th St., New York, N. Y. 








wu Losses Lurned to Profits | 


Your window-faded shoes restored to perma- 
nent, newest c lors by an entirely new process— 
NO PAINT! Nothing like it before. 
In 20 years we've saved millions of factory 
damaged shoes for manufactur 
jobbers. Let us do the same 
Rubbers and Rubber 
All work teed. 








nem" ALBANY SHOE REPAIRING co. 
Kings Street, Bos: 





Werke 





The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 
67-69 Murray St. 
New York 
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Where to Buy 


MEN’S SHOES 





~“KNIPE BROS. 


MAKERS OF MEDIUM PRICE 
McKAYS and WELTS 
Specialty of Flexible Welts 

Faetery WARD HILL, MASS. 








FINE FASHIONS FOR MEN 


PLAIN 
CARTONS 


UNION 
MADE 


FISKE SHOE & LEATHER CO. 


717-719 Atlantic Avenue. Boston 


Men’s Welts 


UNBRANDED UNION MADE 


IN STOCK 
DIAMOND SHOE CO. 


Peo Factery 














Te Salesroom 
Aheove the Mark Brockton New York, N. Y. 





Where to Buy 


Men’s, Women’s and Children’s Shoes 








AShoe for Boys 
That Wears 


Marston & Tapley Co. 


DANVERS, MASS. 








ELIAS BERLOW 
Selling Agent 
“FISKE”’—MEN’S SHOES 
“ASBORN” CHILDREN’S SHOES 
DUSTEN WOMEN’S SHOES 
TWEEDIE BOOT TOPS 


110 Duane St., New York, N.Y. 











DISTINCTIVE 
RUBBER 
FOOTWEAR 
(AMBRIDGE RUBBER C® CAMBRIDGE MASS 





HENRY LILLY CO. 
88-90 Reade Street - New York 
The Only Exclusive 
Shoe Auction House 
Trade Sales Every Wednesday 
and Friday 











wholesale trade reports they are filling’ 


in rather eagerly now at prices con- 
siderably above those of their first 
orders. 


BROAD TOES POPULAR 
A Steady Demand 


Merchants declare that in the last 
few weeks there has been a steady 
development of demand for the broader 
toes in men’s lines. The explanation 
lies both directly and indirectly in the 
fact that the big season for outfitting 
mustered-out soldiers in “ civies”’ is 
on at last in Philadelphia. e 

But the demand for the broader toed 
shoes has not been entirely on the part 
of the mustered-out soldiers themselves. 
Merchants declare, there is no~° doubt 
that the influence of their preferences is 
creating a vogue among men generally 
for the broader lasts, which is growing, 
notwithstanding the efforts on the part 
of many merchants to push sales of the 
opposite type of last. 


BU YERS CAREFUL 
Wholesale Trend Upward 


A number of wholesale houses and 
factories have announced the necessity 
for price advances on future orders. 
The trouble seems to lie more in the 
leather markets than in anything else, 
although labor is always an uncertain 
élement which is ‘making the manu- 
facturers very chary of accepting orders 
for delivery at a definite price too far in 
the future, even when they feel that 
they are reasonably well covered on 
raw materials. 

“The shoe business,” remarks one 
factory man, “ is about as full of waste- 
ful human contrariness as any I know. 
If we could just arrange things so that 
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cautious buying came at times when 
other conditions beyond our control 
lower the rate of production, it would 
certainly be an influence toward lower 
prices if it actually did not bring them 
about; but see what has happened 
since the armistice: 

““We were going pretty strong on 
production then and were turning out 
goods at lower prices than today. But 
the trade was overwhelmed with a feel- 
ing of caution. It feared that the 
bottom might drop out of things. It 
feared this in spite of the evidence in 
front of its eyes that no matter what 
might happen in other lines, this would 
not take place in shoes. 

“But the trade simply would be 
careful, and ‘feel its way.’ Then as 
manufacturing troubles gradually in- 
jected themselves into the situation 
and production began to fall off, the 
public began to walk around hunting 
for shoes. 

** Now the trade has wakened to the 
demand and is hunting for the shoes, 
hunting for them faster than we can 
supply them, it seems. I know that 
our own organization can’t let the trade 
have all it wants to buy from us. Let 
us hope that the next time there de- 
velops a hope for lower prices the trade 
won't get frightened at the mere 
thought of it. . 

“It’s fine stuff to be confident when 
prices are going up. Anybody can do 
that. But it’s a little finer to have 
confidence when they’re going down. 
We're not going to have any more 
crashes in the shoe business. Neither 
we in the trade nor the Government 
have forgotten the lessons of co- 
ordination learned during the war. We 
simply won’t permit them. So why 
get panicky? ”’ 


Rochester 


COURT OF GENEROSITY 
Reminding of Community Chest 


Rochester has a Court of Generosity. 
The innovation is part of the street 
advertising plan of the Publicity Divi- 
sion of the Community Chest campaign 
that was launched in Rochester on 
Monday, June 2, to raise $1,250,000 for 
the city’s philanthropic and welfare 
organizations and for war relief meas- 
ures. 

The court is marked out by eight 
mammoth pillars representing the attrib- 
utes of mercy, brotherhood, benevolence, 
etc., and extends from Clinton Avenue 
North to North Street, taking in both 
sides of Main Street. 


All streets in Rochester lead to the 
Court of Generosity, and 1,500 golden 
arrows and signposts point the way. 
Each arrow carries a slogan, extending 
an appeal and an invitation. 

The Court of Generosity is only one of 
many advertising features devised by 
the Publicity Division to visualize and 
remind the citizens of their duty to the 
Community Chest. Twenty thousand 
posters displayed in store windows, 
offices, and factories make their appeal. 
And stickers on autos and other vehicles 
carry the appeal ‘‘ Give.” 

Complete facts about the Community 
Chest campaign of the Rochester 
Patriotic and Community Fund, Inc., 
which started'on Monday, June 2, to 
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raise $1,250,000 with which to provide 
for the needs of local philanthropies, 
welfare work organizations and war 
relief organizations, are set forth in a 
booklet prepared by O. K. Johnson, 
manager of the Main Street store of 
Wm. E. Eastwood & Son. 


EMPLOYES INSURED 
By Sherwood Shoe Co. 


The Sherwood Shoe Co., of Rochester, 
N. Y., recently adopted a group 
life insurance plan to insure the life of 
each one of its employes to the amount 
of $500. Under this plan every person 
who was an employe of the company on 
May 7 has been presented with a $500 
insurance policy in the Travelers’ Life 
Insurance Company, the Sherwood 
Company paying all premiums while the 
policy-holder remains in their employ. 

This insurance privilege will be ex- 
tended to each new employe of the 
company after he or she has been with 
the firm for a period of thirty days. 
No examination is required and the 
policy-holders have the privilege of 
continuing the policy in another form 
should they leave the employ of the 
Sherwood Company. In the case of 
employes under sixty years of age who 
become totally incapacitated by disease 
or accident while in the employ of the 
company, the face value of the policy 
can be realized. 


CLEVER ADVERTISING 
**Just a Minute’’ 


Under the heading “* Just a Minute ”’ 
“the McCurdy store runs a column in 
their daily newspaper advertisement 
signed by Elizabeth Webb, 
attention to items of value throughout 
the store. 

No illustrations are ever used in this 
column which appears daily at the top 
of the store’s advertisement, but the 
descriptions are so appealing and well 
worded that the women of Rochester 
have learned to look to this column for 
authoritative style suggestions. 

This column recently featured white 
shoes in the following chatty manner, 
and Jim Olmstead of the shoe depart- 
ment reports that the demand for linen 
pumps and oxfords was instantaneous. 

“* Every day reminds us of our present 
blessings — blessings which even the 
richest people of old could not enjoy as 
do the poorest of us today. One of 
these has been quite prominent this 
week, with the coming of the white 
shoe season. 

“Do you remember the white shoes 
of former years? Uncomfortable, 
shapeless things— which were good 
enough to look at for a few minutes 


calling: 
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only and which raised blisters if we 
walked a few blocks? 

** Come in and see the new ones of 
linen — made as carefully as the most 
expensive kid footwear. bee 

“‘ And speaking of white shoes, do 


you remember what a hard job it was ° 


to keep them neat in the good old Sum- 
mer time? If we scrubbed them with 
soap and water they shrunk so we 
couldn’t weer them; nothing seemed 
strong enough to take out the grease 
spots! Now the cleaners are here, and 
no matter how bad the spot it can be 
removed in just a minute — and there’s 
even one chalk stick which can be 
carried in the pocket or hand bag, 
which takes off the most stubborn stain 
without soiling the hands or wetting 
the shoe.’’’ 


REGARDING HOLIDAYS 
And White Shoes 


Practically all factories in Rochester 
were closed on the Saturday following 
Memorial Day giving the employes 
three days’ vacation, from Thursday 
night until Monday morning. Retail 
stores remained open, as there was no 
effort made to bring about their closing, 
but a movement is now under way to 
secure an extra holiday for all employes 
on the day following Fourth of July, 
which also falls on a Friday this year. 

With the arrival of settled Summer 
weather. white oxfords have the call 
and white styles are displayed in all the 
stores. Some retail shoe merchants are 
devoting their advertising exclusively 
to white oxfords. 

White footgear is priced at from $3 
for white canvas laced oxfords to $5 for 
white reignskin oxfords, with shield tip, 
Goodyear welt and white heel. Many 
styles are being shown in white canvas, 
as well as leather, and during the past 
week there has been an unprecedented 
demand for cloth footwear. 


UNEMPLOYMENT SITUATION 
Not a Serious One 

Investigation of the employment 
situation in Rochester discloses that the 
problem of the unemployed soldier is 
not very great here and that at the 
present time there are only about two 
hundred returned soldiers who have 
been unable to find employment. 

Rochester registers all returned men 
at the mayor’s office immediately upon 
their arrival in the city, and if the man 
has no job waiting for him he is urged 
to register at this time for a new job. 
In that case he is given a card to the 
State Employment Service, which sends 
him out to apply for work for which he 
is apparently fitted. 

Two-thirds of the men who have 
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Where to Buy 


MISCELLANEOUS 
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MOP Sosy | 


1047 Kenner St., Cincinnati, 0. 








THe Oscar ONKEN Co. 
1141 W. an t., Cincinnati, Ohio, U. S. A. 











LATEST STYLES IN 
COLONIAL BUCKLES 


Slipper Bows, 
Ornaments, Buckles, ete. 


D. T. DUDLEY & CO. 











Ww" SUMNER S SMITH 


BATHING SHOES 


— WRITE — 





SALES LETTERS 


‘ MULTIGRAPHED- 
FILLED IN--SIGNED-. 
MAILED. 
F. S. ROOT Cu. 
BUSINESS PUBLICITY SERVICK 
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6 BEACON ST., B 








QUESTIONS 
ANSWERED QUICKLY 
im “Where to Buy” columns—e 
directory for all the trade. 

answers briefly to eur. 
ms in merchandising. 
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Where to Buy Srviss 


An extra editorial service to ‘Recorder’ 
readers, free for the asking, with authentic 
information on current problems. 
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Ht shoes and sh shppers 


SELECTION OF STYLES 
THAT ARE TRULY EXCLUSIVE, TO- 
GETHER WITH A STANDARD OF QUAL- 
ITY THAT IS UNIFORM, IS OFFERED THE 
MERCHANT WHO BUYS DOLGEVILLE 








‘Dali iy 





SLIPPERS. THEY ARE QUICK 
SELLERS, FOR THEIR STYLE AP- 
PEAL IS AS PRONOUNCED AS 
_ THEIR PROFIT POSSIBILITIES. 


DOLGEVILLE FELT SHOE CO. 
DOLGEVILLE, N. ¥. 
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st Wright, 


TRADE MARK 


Areh Preserver 


Shoe Is a 
Money Maker 


For Dealers 


It takes a good foot into its embrace 
and “preserves” it from any and 
all trouble. It takes a bad foot into 
its embrace and makes it better. It roy *, 
is the one anatomically and mechan- ? Price $7.50 

Same shoe, Cocoa Brown 


ically right shoe. 
ically right shoe _ Price $7.75 


Same shoe, Black Glazed Kid 
Price $7.65 


Thousands of Wearers and Hundreds of Dealers 
Are Sold on the “Just Wright’’ Arch Preserver 
Shoe. It Is A Shoe That Is Suited to Any Customer. 





_) IN STOCK 


No. 137—Custom Arch Pre- 
server Last. Gun Met. Calf 
Bal. Mat Calf Top. AAA, 
7% to 12; AA, 7to 12; A, 6 
to 12; B, 5% to 12; C, D, E, 


FIRST —It will enable you to cut down the number of quick and accurate selection of the length and width 
lines of shoes in the store. of shoe, which gives the customer instantly the 
sensation of a perfect fit and a different and Risaee 
SECOND—It will reduce the average time consumed “feel,” stamps the shoe and the operators in the 
in fitting and selling a pair of shoes from 25 per store as leaders in the shoe world. This fitting sys- 
cent to 50 per cent, provided the shoes are treated tem is supplied without charge to those—and only 
in the store as regular shoes, and bought in leathers, those—using the Arch Preserver Shoe. The same 
patterns and sizes as regular shoes are bought. system can be used, however, for fitting all shoes. 
' It is the only system ever devised which will tell the 

THIRD—It will eliminate at once and forever the actua! truth about the size of a foot. 

eternal and very expensive struggle to get the larger 

portion of the customers to accept shoes which are SIXTH—The shoe presents more real advertising 


and business bringing advantages than any shoe 
ever offered to the trade. Copy, cuts, etc., illus- 
FOURTH— It will reduce to practically the zero point trating and describing the features and advantages 

the possibility of loss of time and money and custo- of the shoe in the most convincing way are supplied, 


fitted the proper length for the foot, from heel-to-ball. 


mers as a result of short fitting. ‘thus making the work of exploitation very easy for 

’ the dealer. Every consistent means is employed to 

FIFTH—The new and original [system for properly assist the dealer in making a real success of the Arch 
measuring the foot is furnished, thus insuring the Preserver Shoe and of the shoe business. 


Send for “‘Jut Wright’? Catalogue. 


E. T. Wright & Co., Ine. 


Rockland, Mass. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
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For the 
Pump 


For 

Two Eyelet 
Ties and 
Oxfords 


For the 


Dealer - 








C. A. 


BOSTON, - - MASS. 


White Shoe Novelties 


— FOR — 


Pumps--Oxfords--Two Eyelet Ties 


The demand for white, so ‘Dame Fashion” 
tells us, will be increasing each day. Let us 
help you to be ready to meet it. 


Silver plated buckles (beaded effects) in round 
or oval shapes, the newest thing for white 
pumps. Also very striking when used on 
patent leather. Theywillnotcrack. Other 
styles in fancy or plain metal—imitation 
beaded or steel, and leather covered. 


The 27 inch Ribbon Lace—All colors. 
Oxford laces in Mercerized or Silk, Tubular 
and Round. All colors and lengths. 

The Victory Detachable Buckle Holder 


Indispensable, because it fills a long felt want in 
window dressing. Enables you to display a variety 
of buckles properly adjusted to the pump, readily 
removed without injury to the shoe. (No staples 


or sewing). 
On and off in a jiffy. Packed in dozens, one pair on 


a card, or in bulk. 


BROWNING CO. 


30 Franklin Street 


























A 


“Wingate” Turn 


Black Satin with 
Beaded Buckle 


Our “Edith” Colonial on No. 52 
Last. Carries 17-8 full Louis 
Heel with Aluminum plate. 


No. 4955 


WINGATE SHOE CORP. 


HAVERHILL, MASS. 


NEW YORK OFFICE: 435 Marbridge Building. 


Dryzer & Barnett, Reps. 


BOSTON OFFICE: ROOM 303, 183 Essex Street 


. 
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——_ oe The Shoe Finder’s 


Seasonable Accessories 


COLONIAL COMBINATIONS 
We carry these in stock in all the 
season’s wanted styles, assembled 
ready to attach. Tongues come in 
Patent Leather, Gun Metal, White 
Canvas, White Kid. These com- 
bined with an attractive buckle 
give you an article of pleasing 
appearance. Prices from $2.25 to 
$6.00 dozen pair. 
LEATHER TONGUES 

Tongues as shown, (also medium 


and small sizes) are sold separately. 
Tan or Brown to order only. 
“FLEXO BOWS” 

No matter what the styles are, our 
little friend ‘“‘The Bow” is always 
called for. Made in all styles, 
qualities, and colors. Make your 
wants known to us—we will take 
care of them promptly. 


TO THE DEALER, “VICTORY” 
DETACHABLE BUCKLE HOLDER 
Indispensable. Fills long felt 
want in window dressing, enables 
you to display variety of buckles 
without injury to shoe. No 
staples, no sewing. On and off 

in a jiffy. 
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THE KINDER-GARTEN LINE 
AND A BIG VALUE SIGN 


HIS is the attractive sign we furnish to all Kinder- 
Garten dealers. : “at : 
than other shoes of similar quality. 


obtainable value in shoes for boys and girls. SMOOTH INSIDE—STRONG OUTSIDE. 


Big In-Stock Department of all styles—immediate shipments. 
Send for the New Kinder-Garten Catalog—showing full line. 


SMITH-WALLACE SHOE CO 
CHicac®# ESTABLESHED 1846 ILLINOI 





This sign is a symbol of sturdy footwear for children— 
sold at popular prices, which are comparatively lower 


Wherever you see it, you can be sure that the The Kinder-Garten Line includes Kinder-Garten Welts 
merchant is giving his children’s trade the best possible and Turns. All solid leather construction throughout. 


Ss 
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ILLIAMS' 


WORK SHOES 


UNION - MADE 


IN STOCK 


Every number in stock ready 
for immediate delivery. 
Orders filled the same day as 
received. That's one part 
of our Service. 


Ask about our Service that 
aids the dealer sell more 
work-shoes. 













Two of Our Boys’ 
‘“‘BEST SELLERS” 
IN STOCK 





No. 441 $2.85, $2.70, $2.50 


Brown full grain Blucher—High Cuts— 
Unlined—Two full soles—Nail fastened. 


$2.35, $2.10, $1.95 


Brown full grain Blucher—U nlined — 
Two full soles—Nail fastened. 


No. 191 


A. A. WILLIAMS SHOE CO. 


‘HOLLISTON, MASS., U. S. A. 


MANUFACTURERS 


| 
| 
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applied for work at the State Employ- 
ment Office have been able to obtain 
work and of the remaining one-third, it 
is estimated that more than three- 
fourths have been able to obtain work 
through their own efforts. 


WOOD HEEL FACTORY 


Site for Haverhill Concern 


G. H. Moore of the Excel Wood Heel 
Company, Haverhill, Mass., is in 


Rochester looking for a factory equipped 
for its needs, having decided to open a 
factory here. The fact that thousands 
of wood heels are used on women’s boots 
and “low cuts”’ manufactured in 
Rochester and near-by shoe cities led 
Mr. Moore to investigate the oppor- 
tunity in this city for a heel factory. 
He called on the Chamber of Commerce 
and received encouragement and assist- 
ance from the Factory Site Committee, 


Chicago 


A BIG TRADE 
Warm Weather Responsible 


An entire week of exceptionally fine 
weather had a stimulating effect upon 
local trade that was greeted with a 
sincere welcome by the merchants, in 
view of the previous weeks of inclement 
weather. Business was good in all the 
stores in all parts of the city, and the 
volume was so great that it left a wide 
gap in the stocks of the shoe stores. 
Low shoes of every variety and style 
moved with a hearty vigor. White 
footwear was prominent every where, 
both on display and on the sales books. 
This week’s activity is a harbinger for 
a great Summer season, in the opinion 
of merchants generally. 


FEATURE SELLERS 
Among the Stores 

The leading sellers varied in some of 
the stores. At O’Connor & Golderg’s 
the following styles were prominent: 
Soft dull glove kid colonials with 
buckles, $7.50; black satin colonials, 
$10.50; smart white kid oxfords, hand- 
stitched, $8.50; brown calfskin walking 
oxfords, $8.00; black walking oxfords, 
perforated wing tips, leather heels, 
$6.50; patent leather or black glazed 
kid pumps, turned soles, Louis heels, 
$6.50. At Grossman’s white oxfords 
were predominating, in the following 
styles: White evening oxfords, turn, full 
Louis heels, $3.85, and white buck ox- 
fords, wing tip, blind eyelets, Goodyear 
welt, low heels, $4.85. Mandel’s was 
featuring white, as follows: White nile 
cloth shoes, plain vamp, white weiting, 
Louis heels, $7.50; white nile cloth 
-oxfords, white ivory soles, plain toe, 
Louis covered: heels, $7.50; women’s 
white canvas oxfords, white welting, 
military heels, $5.50; white buckskin 
-oxfords, wing tip, perforated vamp 
seam, military heels, $8.50. © 


IN MEN’S STORES 
Oxfords Predominate 


The men’s stores had an excellent low 
:Shoe week, the call everywhere being for 


quality. The darker shades of leather 
are the most popular, among them being 
cordo mahogany calf, brown shell cor- 
dovan, tan Russia calf. 


A NAME CONTEST 
As Feature of an “* Ad ”’ 


A unique phase in local shoe ad- 
vertising was introduced by the Cutler 
Shoe Company last week by a news- 
paper ad showing the cut of a short 
Louis heel and asking that the public 
suggest an appropriate name for it. 
Herewith is excerpt of the copy that 
was used below the caption ‘‘ HOW 
ARE YOU THINKING TODAY?” 

““We are going to ask you to 
suggest an appropriate designa- 
tion for a CUTLER feature, en- 

' tirely new, which will appear on 
several modish Fall boots, now being 
completed .by our experts on 
women’s footwear. 

“This new feature ig a DIF- 
FERENT HEEL, designed to 
associate permanently exquisite 
gracefulness of delicately curved 
lines and welcome restfulness of 
VERY MEDIUM HEIGHT. We 
want you to suggest a name which 
will distinguish this origination 
always. Such a name should in 
some way give an idea of the exclu- 
sive combination of qualities the 
new heel represent — qualities 
which are clearly brought out by a 
study of the illustration below. 
We will be pleased to present to 
the originator of the name we 
finally adopt, a pair of CUTLER 
shoes, of any style and price se- 
lected." Please communicate ver- 
bally or by letter with the 

PUBLICITY MANAGER.” 


TWO DELIVERIES A DAY 


At Marshall Field & Co’s. 


With more than 500 men back from 
war service, Marshall Field & Co. have 
resumed the two-trip-a-day delivery 
service, abandoned as a war conservation 
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measure in July, 1917. Recently de- 
liveries have been made only in the 
morning. Purchases made in the after- 
noon may now be delivered as far as 
Hinsdale on the west, Lake Forest on 
the north and Englewood and Wood- 
lawn on the south. Vans for the after- 
noon delivery leave from 12.40 to 2.30 
o’clock. Of the 1,857 employes called 
to the colors, 1,328 remain in foreign 
service or are on their way to demobili- 
zation camps. Twenty-five men gave 
their lives. F 


AN ENLARGED STORE 
Occupied by I. Miller 


The new addition of I. Miller’s store 
on the ground floor of State and Monroe 
Streets has been announced to the 
public in the following manner: 


“GRAND OPENING 
“OF OUR GREATER STORE 
‘‘Wednesday and Thursday — May 28-29 


“With the addition to our store just 
completed we now occupy the entire 
first and seventh floors of our building, 
making us the largest retailers of 
women’s fine shoes, exclusively, in 
Chicago. This wonderful growth with- 
in a year and a half is a remarkable 
tribute to the high character of I. 
MILLER shoes (for we manufacture 
all shoes sold in our various stores) and 
to the efficiency and courtesy of our 
service. 

‘** Four special values at $9.25 a pair, 
featuring the opening of the new store, 
were contained in the announcement as 
follows: 

‘** Black Buck Colonial Pump, turned 
sole, Louis heel; 

** Black Buck Oxford, with welt sole 
and Louis heel; 

‘* Patent Leather Colonial, turned 
sole, covered Louis heel; 

“Dull Kid Colonial, turned sole, 
covered Louis heel. 

*“* Your choice, all sizes and widths, 
Wednesday and Thursday, at $9.25.” 

The announcement in large type 
stated that Mr. I. Miller (himself) 
would be in personal attendance during 
the opening of the new addition, and 
cordially invited the public to visit the 
greater store. 


GEORGE E. HARRISON 
Back from Eastern Markets 


George E. Harrison of the George E. 
Harrison Shoe Co. has returned to 
Chicago after an extended visit to the 
Eastern markets, and is extremely 
optimistic of conditions. Mr. Harrison 
says this Fall will mark a -new style 
trend in women’s novelty footwear. 
Prices will be higher than ever before 
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Announcement 


CHICAGO DISTRIBUTING 
HOUSE 


BEACON SHOES 


On June 2nd we opened a distributing house 
in Chicago at 18 South Wells Street, where we 
carry a large line of Beacon Shoes ready for 
at once shipment to any section of the country, 
also shoes without Beacon Trade Mark. 


F. M. HOYT SHOE COMPANY 
Manchester, N. H. 
uw A. 


























June 7, 1919 


and it will be a quality season absolutely, 
his opinion being that the cheaper 
grade of shoes are not desirable and 
that they never will revive. 


B. SINSHEIMER RETURNS 


From Rochester Factory 


B. Sinsheimer of Sinbac’s is now back . 


in Chicago with the finest array of 
beautiful samples of children’s and 
misses’ shoes that has been seen in a 
long while. The line includes shoes of 
patent vamps with field mouse, oyster 
gray and buck tops and many other 
novelties and combinations. In giving 
the “‘Recorder’’ correspondent his views, 
Mr. Sinsheimer said: ‘‘ Government 
restrictions in the past year have had a 
depressing effect upon the production 
of novelty footwear for children, but 
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there is no gainsaying the fact that 
stylish shoes for juveniles are coming 
into their own and that beginning with 
Fall there will be seen and sold a diver- 
sity of variegated styles of children’s 
shoes that will surpass in novelty the 
most stylish shoes ever designed for 
women. And quality will be the all- 
important consideration.” 


NEW CHILD’S SHOE 
Patent Applied For 


A patent has been applied for a new 
soft sole shoe by Louis J. Golden. secre- 
tary and treasurer of the B. & B. Shoe 
Co., 1801 Thomas Street, Chicago, whois 
the originator. The shoe has a bound 
outer sole seam, the sole and top being 
united by the binding, which eliminztes 
seams from the inside. 


Boston 


W. FLOYD MANSUR 
Selling Korxole and Linosole 


W. Floyd Mansur is now associated 
with Armstrong Cork Products Co., of 
Boston, and is selling the manufacturing 
shoe trade their famous Korxole and 
Linosole products. Mr. Mansur is well 
known in New England shoe manu- 
facturing circles, having been heretofore 
connected with C. H. Horne & Co. of 
Haverhill, Mass., dealers in cut soles. 


Ss. L. AGOOS TANNING CO. 
Purchases Plants at Whitefield 


The plants of the Whitefield Tanning 
Co., Whitefield, N. H., consisting of 
tannery buildings, separate power 
plant, warehouses and water rights, havé 
been purchased by the S. L. Agoos 
Tanning Co. 

This is a modern plant in every 
respect, it being about five years old. 
The equipment is up to the minute and 


* 


. Congress. 


it is the intention of the purchasers to 


specialize here on their colored side and 
kip leathers. 

“This plant enables the S. L. Agoos 
Tanning Co. to add two thousand sides 
per day to their present capacity. 


PROTESTS AGAINST 
Repeal of Daylight Saving Law 


The New England Shoe and Leather 
Association has circularized its members 
calling their attention to the danger of a 
repeal of the Daylight-Saving Law, and 
asking them to send protests against 
the repeal to their representatives in 
The members of the Asso- 
ciation are on record as being practically 
a unit in favor of the daylight-saving 
system. 

The New England Shoe Wholesalers’ 
Association, by vote of its Executive 
Committee, also has entered a protest 
against the repeal of the law. 


Brockton 


TEN-DOLLAR SHOE 
Will Be a Leading Seller Next Season 


“There’s no doubt,” said a Brockton 
manufacturer who recently returned 
from a selling trip, “that ten dollars 
will be a popalar retail price for good 
shoes next season. This season the 
nine-doMar shoe was the seller. Next 
season it will be a dollar more. A few 
years ago, the popular shoe at retail 
was five dollars. So we are seeing a 
doubled price to the consumer during 
this comparatively short time. Since 


returning from my trip, I have written 
practically all of my principal customers 
that if they want shoes on their shelves 
for next season to anticipate still 
further than they have already done 
their needs in this direction. Prices 
will surely advance, in fact, are ad- 
vancing, so that we are up against new 
prices and new costs of production 
almost from day to day. Merchants 
and manufacturers cannot buck the 
tide. They will make more progress 
by swimming with it. That is what 
we all have to do.” 
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Dark Colors Are the Rage 


Practically every salesman who is 
returning from his season’s trip says 
that the dark-colored shoes are the 
whole thing as regards sales. This is 
true in every section of the country, 
North, South, East or West. As one 
man said: “You can’t give away light- 
colored shoes.” 

Oxfords have had and are having a 
large sale. Many Brockton manu- 
facturers are behind on their orders for 
these goods. The factory in stock 
departments are unable to keep pace 
with the demand. This is the biggest 
oxford year in the history of the trade 
and the volume promises to still further 
increase. The testimony of all manu- 
facturers is that the highest priced shoes 
are the best sellers and that the cheaper 
grades are looked at askance. Brock- 
ton factory in stock departments have 
never before done such a great volume 
of business as during the present 
season. Doubling and trebling sales 
over a year ago is a common occurrence 
in nearly every factory in Brockton 
which carries shoes in stock. 


TO BUILD A FACTORY ADDITION 
Will Increase Its Accommodations 


The Brockton Rand Company, maker 
of the Barbour grooved-endless welting, 
will immediately begin the construction 
of an addition to the large plant on 
Albion Street in the: Montello district 
of the city. The new structute will be 
60 by 54 feet and four stories in height. 
It will give employment to about 100 
additional hands and will necessitate 
the installing of a considerable amount 
of machinery. 


New Offices to Be Installed 


The Brockton Rand Company’s fac- 
tory offices wil be removed from the 
present location to the first floor of the 
addition. A dining room and rest 
room will be provided for employes. 
The new building will be equipped with 
all modern improvements, including 
the latest heating, ventilating and fire 
prevention devices. The company’s 
business has shown a remarkable in- 
crease during the past few years. 
This concern is doing business with 
shoe manufacturing concerns in all parts 
of the United States and in many foreign 
countries, as well. The addition is to 
provide for future expansion. 


’ HEAVY SHOE SHIPMENTS 


Month of May Largest of the Year 


During the month of May there 
were 70,192 cases of shoes shipped 
from Brockton factories, this being the 
largest number of cases sent out in 













BOOT AND SHOE RECORDER June 7, 1919 

















































































L. WEINSTOCK 
Founder J. L. RICHTER 


J. ADLER 
Sales Manager 


Founder 


























= (lll 




















Busi 

Tl 

Here are the Hygrade hustlers 

—the men who are behind the 
: DR. ADLER line of misses’ § D 
_ : and children’s excellent foot- § te! 
Spring Heel in All Leathers. ~ wear. Ye 
The salesmen are now out with snappy Fall samples and ins 
the trade will be closely covered. de 
DR. ADLER’S HYGRADE SHOES will so exactly suit W 
your requirements that you cannot afford not to sell , 
them. R. 
In quality—in style and in price they meet every demand. ser 
Our rapidly increasing business has made the addition of § Se; 
19,000 sq. feet of space necessary at our Brooklyn factory. J est 
oe, 108-110 DUANE S! 
saa heey FACTORY: 2963-81 ATLANTIC AVE., ff BR¢ 
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W. RAUCHMAN 
Illinois- Wisconsin 
Salesman 
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H. PHILLIPS 
N. Y. City 
Salesman 
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and New England N. J. and Penn. 
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— JA 
' B. WEISBERGER 
Brooklyn Salesman | 























builders! 


This means an output of 
3,000 pairs per day 


Doesn’t this genuine increase 
tell its own story to you? 


You are sure of prompt mak- 


ing up of your order—of instant attention and quick 
delivery on orders from our big stock. 


Western Buyers— 


Dr. ADLER’S HYGRADE SHOES are well dis- 
played in our Western office, Lees Building, Chicago. Mr. 
Rauchman, in charge, will render the same courteous 
service given in our New York salesrooms. 


Send now for our In Stock Catalog. It’s mighty inter- 


esting. 


SHOE WORKS 
ST., NEW YORK CITY 





Welt Oxford in All Leathers. 


BROOKLYN CHICAGO OFFICE: LEES BUILDING 





Misses’ Pony Cut in All Leathers 





Spring Heel. Extension Edge Turn. 





All Leathers 
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WHATEVER YOUR SHOE REPAIRING 


REQUIREMENTS MAY BE 


WE HAVE THE MACHINE 








The illustrations above show but a few of the big range of ma- 
chines which we supply for shoe repairing. 


They are all illustrated and described in a very handsome cata- 
logue which we are glad to mail free to anybody who writes for it. 


They cover every,requirement from a simple cleaning shaft up 
to the most elaborate and complete outfit. 


We help our customers make a success of their business. Our 
machines always carry with them a service that is considered 
by many of our customers among their most valuable assets. 


We have customers everywhere, and we are not ashamed te 
have you ask any of them about us or our machines. 


Write us today for a catalog. 


UNITED SHOE REPAIRING MACHINE CO. 


4 ALBANY STREET, BOSTON, MASS. 
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any one month the present year. In 
May, 1918, 66,993 cases of shoes were 
shipped. The total shipments for 1919 
are up to date 326,006 cases as com- 
pared with 284,449 cases the correspond- 
ing period a year ago. The past week’s 
shoe shipments were 11,870 cases as 
against 11,231 cases for the same week 
in 1918. 


FACTORY SPACE IN DEMAND 


Secretary of Chamber of 
Commerce 


Says 


Executive Secretary Elroy S. Thomp- 
son of the Brockton Chamber of Com- 
merce states that he is receiving many 
calls for factory space. Demands for 
20,000 square feet or more of manu- 
facturing room for a shoe concern came 
to the Chamber within a few days. 
During the past few months Secretary 
Thompson says that the Chamber 
could have made a remarkable record 
in bringing new concerns to Brockton, 
if factory space had been available. 


New Buildings Are Necessary 


It is the further opinion of Secretary 
Thompson that in the near future new 
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factory buildings must be constructed 
in Brockton to satisfy these demands. 
Tentative plans are being made for 
the erection of a large building on a lot 
centrally located near the Brockton 
railroad station, extending from Centre 
to Court Streets. Local capital is 
becoming interested. With the demands 
for factory space from local concerns 
and those elsewhere which wish to 
come to Brockton, there should be 
no difficulty in leasing the entire build- 
ing long before its completion. 2 


BROCKTON EXHIBITORS AT 
CHICAGO 
Concerns to Show Their Lines 


Among the Brockton manufacturing 
concerns which will exhibit their lines 


of shoes at the Style Show to be held ~ 


in Chicago July 7 to 11, are: Thomp- 
son Bros., Inc., represented by Dave 
Davis; W. L. Douglas Shoe Co., rep- 
resented by R. R. Myers; Howard & 
Foster Co., by H. M. Pulker; Ralston 
Health Shoe Makers, by V. E. Des- 
noyers; The Dalton Company, Inc., 
by E. S. Slocum; Diamond Shoe Com- 
pany, by W. L. Koblens. 


St Louis 


A TRADE SURVEY 
Proves Very Interesting 


A survey of the wholesale and mant- 
facturing shoe district in St. Louis 
with reference to the demand for foot- 
wear for Fall and Winter and its indi- 
cations of style trend is somewhat 
interesting at this time. 

The matter of heights which usually 
comes first in the consideration of the 
style tendencies is indicated as about 
9 inches in high heel boots, 84% in low 
heel boots and 8 inches for growing 
girls’ footwear. This is shown by the 
character of thé ‘orders which have 
‘been received from merchants through 
men on the road and by orders placed 
by merchants when visiting im the 
city during the past week, when some- 
thing like 3,000 were drawn to St. 
Louis by the double attraction of a 
huge market sale and the National 
Convention of the retail dry goods 
men of the United States. 


COLORS CONSIDERED 
Tendency Is to Brown 
As to the matter of colors, the brown 
tendencies are quite pronounced with 
the field mouse shade for the earlier 
wear during the Fall, this being follow- 
ed by a medium shade of brown on the 


order of the beaver tones for the 
latter protion of the season. Both of 
these colorings in leather are being 
called for chiefly, either in turns or 
in close trimmed welts with wood heels. 
Havana brown does not seem to be 
selling so well in high heel boots, but 
is showing up consistently in low heel 
models and is being taken freely. 
For the low heel walking footwear 
the Russia calf seems to be the: best. 
So far as gray is concerned, gray of 
battleship tone is selling somewhat 
more freely than lighter shades. 

Only fair demand is being indicated 
for combinations in colors, and among 
these the best at. the present time, 
according to the orders received, is 
a medium brown vamp, the top being 
of the field mouse shade. This com- 
bination is good in both lace and but- 
ton footwear, while other combinations 
that are liked are either black kid or 
patent vamp utilized in connection 
with beaver brown or field mouse 
brown or gray kid tops. Button boots 
seem to be selling somewhat more 
freely, but there is evident caution in 
the volume of buying on these boots, 
as retail merchants apparently do not 
want to be caught heavily overstocked 
if the indications favoring button 
boots do not come measurably. true. 
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In the button lines the all-over black 
kid of about 814 inches in _ height, 
preferably in a dull finish with a turn 
sole and a wood heel, is apparently 
staple, while another good shoe in this 
general division is a patent vamp 
with a mat top. In button boots of 
the combination type the brown vamp 
with the field mouse top seems to be 
about the best. 


FOUR-INCH VAMP 
In High-Grade Shoes 


Most of the high-grade shoes that 
are being called for are on the four- 
inch vamp with the narrow toe last. 
The trade generally seems to have 
taken to the characteristics which 
were earlier noted in the Eastern trade. 

Men’s footwear trend seems to be 
chiefly for Russia calf in the percentage 
of 75 to 25 in black, while there is also 
a call for more style to the men’s 
shoes than has been the case during 
the past three or four years. Among 
men’s footwear, too, combinations are 
doing very well, such as a Russia calf 
vamp with a beaver brown or field 
mouse or gray kid toe. There is also 
some call for a long, narrow, recede toe 
last in men’s shoes and this type of 
footwear seems to call for two-tone 
development in the upper. 


CHILDREN’S FOOTWEAR 
Lace Boots Strongest 


In children’s footwear, lace boots 
are in the strongest call and among 
the very best is a patent vamp with a 
white top, while all-over Russia calf 
lace shoes are selling very well. A 
combination that is taking somewhat 
is a Russia calf vamp with a harmor- 
izing shade of suede top. 

In these boots the selling seems to 
run 25 per cent. black and 7S per cent 
tan on both foot shaping and recede 
toe last, it being apparent that the 
youngsters want much the same styles 
and colors as men, so far as it is possible 
to supply them. 


AMONG WHOLESALERS 
Review of Best Sellers 


With the Summer wholesale buying 
practically over and little other than 
filling-in orders to come, a review of 
what has been done in the wholesale 
district shows that in women’s shoes 
lace oxfords and pumps with extremely 
high heels, usually 18-8’s, have been 
the best sellers with about 65 per cent 
in black leathers and 35 per cent in 
brown and white in the high heel divi- 
sion. In the low heel oxfords and pumps 
which have been big sellers, brown kid 
and Russia calf have predominated 
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JUST THE 
Camp for Your Boy! 


Come and see Belle Isle 
and be convinced. 


Why the ordinary camp, when there is a real 
Salt Water Military and Naval Camp for Boys, 
the most complete and best in the country, located at 
Belle Isle, Little Harbor, near Portsmouth, 
New Hampshire. 
ENDORSED BY HIGHEST AUTHORITIES 
SENIOR CLASS 15 TO 18. JUNIOR CLASS 12 TO 14. 
JULY 1ST TO SEPT.7TH. TEN FULL WEEKS. 


A Camp with a Purpose to Serve. Regulation 
drills ashore and afloat, athletics and sports under a 
trained staff. All recreational features. The kind 
of training that will return your boy physically fit, 
mentally alert, and imbued with thoroughly American 
ideals which spell Patriotism, Honor and a proper 
conception of Law and Order. 


Tuition $210 Uniforms $50 
NO EXTRAS 


Send for printed matter more fully descriptive 
of distinctive features. 
W. H. PARKER, Major, U. S. Marine Corps, 
Ret., Commandant 
Address Belle Isle, Portsmouth, New Hamp. 
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Mr. Retailer 


A constantly increasing number of 

buyers are applying to us for advice 

‘as to the best way to improve 
their credit standing. 


We gladly furnish this advice 
without charge. 


WRITE US TODAY. 


The Credit Clearing House 


**Builders of Better Credits”’ 
Executive Offices: 440 Fourth Ave., New York City 
Branches in all important cities 
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Cinderella 
©) Gnperewa Silver SH pper 


i rae 
‘|=. || Cleaner 


Tanrva Will keep silver slippers 
looking bright all the 
time. 
Easy to Use— 
Not a Paint 


Cinderella Kid Polish 


Gives a pure, snowy-white gloss to 
all smooth-white leathers. Will not 
turn leather yellow. 














Also made in Brown, Black and Fancy Shades 


25 Years’ Experience Producing High- 
Grade Leather Finishes 


Everett & Barron Co. 


Laboratories: Providence, R. I. 











Can be used on 
any type of fill 
buckle, aded Hill 
as well as metal. 
Absolute rigidity 

is obtained. 

Many a dealer is 
cashing up on his 
plain pumps by 
use of the 
“Dalco” device. 
‘Are you? 


| or gga prove conclusively the success of the ‘‘Dalco”’ 
evice. 

The “Dalco” supplied in finishes suitable for either 
white or black shoes. 

Buckles can be attached or detached instantly. 

Write today for samples and complete information. 
An assortment of buckles with “Dalco’”’ attachment is 
an ideal sales combination. We supply both. 


DALRYMPLE-PULSIFER CO. 
88 Washington St., Haverhill, Mass. 
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and it is apparent that the season 
is and has been the biggest low-cut 
season that the trade has ever known. 
This applies not only to women’s 
footwear, but also to men’s, boys’ 
and misses’. 
RETURN OF TROOPS 
Two Leather Men Active 

With the return of the St. Louis 
troops from Europe and their discharge 
from the service, steps are being taken 
for the reorganization of the old regi- 
ment of the Missouri National Guard 
in St. Louis, and in this work two men 
well known to the leather trade are 
particularly active—Col. Arthur B. 
Donnelly, who was commander of the 
regiment during its service on the 
Mexican border and at the time it 
left St. Louis to take part in the 
European War, and Major Norman B. 
Comfort, who was commander of the 
138th Regiment during the battle of 
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the Argonne. The present plan is 
to organize two regiments, and the 
leather trade, which was very con- 
siderably represented in the fighting 
forces sent out of St. Louis, will par- 
ticipate very actively in the formation 
of the National Guard body. 


SHOE STYLE SHOW . 
Begins July 7 


The preparation for the Shoe Style 
Show in Chicago, beginning July 7, 
has drawn a number of exhibitors from 
St. Louis, which include, up to the 
present time, the Boyd-Welsh Shoe 
Company, the Tweedie Boot Top 
Co., the Johnson-Stephens & Shinkle 
Shoe Company, the McElroy-Sloan 
Shoe Company, and the Shoe Specialty 
Mfg. Company. Other St. Louis houses 
are expected to have lines in the show 
by the time it opens, something more 
than a month from now. 


Haverhill 


RETURN FROM SEASON’S TRIPS 
Salesmen Now in from Selling 


Salesmen representing Haverhill con- 
cerns who sell the retail shoe trade are 
now finishing their season’s trips and 
coming back to local factories and 
Boston offices. Almost without excep- 
tion these returning trade pilgrims 

. Teport excellent business conditions 
prevailing in their various territories. 
They back their statements with good 
results as regards sales. As an instance 
of this condition, Hazen B. Goodrich 
& Co., one of Haverhill’s leading 
concerns making women’s turn footwear 
and men’s high-grade slippers, state 
that their salesmen, who are now finish- 
ing Fall season’s trips, have made new 
records in regard to sales of both men’s 
and women’s footwear, having taken 
orders for more pairs than at any 
previous time. In these days of high 
«prices of footwear, it is the record for 
pairs and not amount of money that 
tells the story of salesmen’s success. 


PUMPS A STRONG FACTOR 
In Sales for Summer and Fall 


There is no mistaking the fact that 
pumps are the big feature of the trade 
in sales of women’s footwear not only 
for the Summer season but for the 
coming Fall and Winter. Practically all 
all Haverhill manufacturers who are 
connected with the production of 
women’s shoes say that pump orders 
for Fall thus far received are beyond all 
expectations, indicating unmistakably 


that merchants are preparing for a big 
consumer demand for this class of foot- 
wear. 
due to its adaptability with various 
kinds of ornaments which may be used 
alternately through attaching devices. 
Then, there is the spat feature, whereby 
pumps can be transformed into what 
practically amounts to a boot. The 
plain pump too, is in every way an 
attractive article of footwear. Thus, 
in many ways, the pump will contribute 
very largely to consumer sales next 
Fall as well as having great popularity 
during Summer. 


MAKING A SELLING TRIP — 
New Concern Calling on the Trade 


Vernon H. Moss of Welch-Moss & 
Feehan Company, one of Haverhill’s 
bright young shoe manufacturing con- 
cerns, is making a tour of the principal 
cities in the East and Middle West, 
calling on the wholesale and large retail 
trade. Mr. Moss is showing a line of 
women’s welt boots and Winter oxfords, 
among which are some decidedly new 
ideas in lasts and patterns. The large 
acquaintance which Mr. Moss enjoys 
among the trade and the attractiveness 
of the line which he is showing are bring- 


ing him excellent results as regards 


orders. 


NEW SHOE CONCERN 
House to Make Women’s Turns 


One of the many new concerns 
which are taking up shoe manufactur- 


The popularity of the pump is. 


109 


ing in this city is the Kendall Shoe 
Company, the members of which are: 
Charles E. Kendall and Frank W. 
Cass. The concern will produce wo- 
men’s turn shoes. Mr. Kendall has 
been engaged in the shoe contracting 
business here for several years. He 
now takes a partner and branches out 
into shoe manufacturing. 


WILL NOT LOCATE IN 
HAVERHILL 


* Shoe Man Makes Change in Plans 


Harry Rosenberg of Waterbury, 
Conn., who had purchased the former 
plant of the Malbon Shoe Company on 
Essex Street in this city, is not coming 
to Haverhill, having made arrangements 
with his associates to continue in his 
present work. Owing to this change, 
the Malbon Shoe Company, which is 
now removing to its new quarters in one 
of the cement factory buildings on 
Essex Street, will sublet the old plant to 
other parties. 


BIG BUSINESS IN BOUDOIRS 
Demand for This Class of Footwear 


Although this is the “off season,” 
so called, for the sale of women’s 
boudoir slippers, that article of house 
footwear is in extensive demand. 
The Baker Shoe Company of this 
city, which is operating a plant exclusive- 
ly devoted to the production of boudoir 
slippers, reports that it is receiving 
orders from practically every state 
in the Union, many of which are from 
large department stores in the large 
cities. The Baker Shoe Company has 
found its original factory facilities 
inadequate, and recently secured ad- 
ditional space in an adjacent building. 
This space is utilized for the packing 
and shipping of the goods. 


New Shoe Stores 


Walter St. Pierre, Tonopah, Nev. 

Kasper Light, Pilot, Va., shoe de- 
partment. 

M. Goldman, Norway, South Caro- 
lina, shoe department. 

Quality Boot Shop, 81 E. St. Cath- 
erine St., Montreal, Quebec. 

Mrs. A. Rasmussen (South Side 
Shoe Store), Kenosha, Wis., shoe de- 
partment. 


There is a strong tendency on the 
part of the shoe and leather trade of 
Boston and vicinity to develop to a 
considerable extent the eastern section 
of Massachusetts with manufacturing 
plants. Already big contracts are under 
way for factory building. 
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LUG the Holes in Your Stock 
of Dark Tan Oxfords with 
the Numbers Listed Below. 


The three numbers listed below are being called for daily 
by dealers who know the great merchandising value of 


KEITH’S KONQUEROR SHOES 


No. 956 Low Shoe 
“ 750 High Shoe 
*“* 741 High Shoe 


Refer to our catalogue for description and prices. If you 
have none, send for copy. 


The Preston B. Keith Shoe Co. 


BROCKTON (Campello Sta.) MASS. 
New York Office, 299 Broadway, Room 415 
Boston Office, 207 Essex St. 











The Retailer Knows 


and appreciates a_ beautiful, 
snug fitting heel that stands 
up and eliminates complaints. 


(BAC Wood Heel Fasteners 


overcome many of the old 
difficulties and faults of loose, 
shaky, gaping wood heels. 


Investigate and specify in 
some of your lines. 


United Shoe Machinery Corporation 


Boston 
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Bied Turn Shoes Fit 


Women today demand that shoes shall fit, but style must not 
be sacrificed. 

Here then is a problem worth while indeed. The manu- 
facturer, his pattern maker, the last manufacturer, several 
different young women models, all have their important part 
in the final result. 

When a shoe dealer buys our Fine Turn Shoes he can de- 
pend on the fitting qualities and feel satisfied that he is 
getting the maximum of style. 


Pumps to retail from $7 to $9. 
Boots to retail from $11 to $16. 


ELLIS-EDDY COMPANY 


S HOEMA KERS 


Haverhill, Mass. 
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SPECIAL OFFER CONTINUED 


DON’T MISS IT! 


Prompt Deliveries by Parcel Post, Insured, Prepaid. 


36 pairs assorted shapes and finishes of 


Colonial Buckles 


carded in pairs and filled, ready for adjustment. Priced 
from .40 to $2.50 a pair. Net cash 30 days, 2% 10 days. 


No returns. No catalogue.- Shipments are being made 
daily to all sections of the country. 


ADDRESS DEPT. (R) 


D. T. Dudley & Co. 


66 Washington St., Haverhill, Mass. 

















112 BOOT AND SHOE RECORDER 


ST TTI LLL LLL LLL LLL LLL aunnnnnnnnunaeesanteeeeetnnan TT | UUAUAUUATTUEEEUEEUUAAEEAOALEAAOTA TUTTI TTL LLL LL LLL LLL ALLL LLL cL 


GALLUN’S 


June 7, 1919 





THE LEADERS FOR FALL AND 
WINTER, 1919--1920 


MANDARIN SIDES 


A chrome tanned side leather made in a glazed and boarded finish and 
offered in two colors. Mandarin Sides are strikingly attractive and of 
the highest integrity. They are designed to meet the call for fine shoes 
that can be sold at prices demanded by the great majority. 


NORWEGIAN VEALS 


One of Gallun’s specialty leathers—a heavy, rugged, high grade leather 
for storm and street wear. 
The texture of this leather is unusually fine and it is suitable for both 
men’s and women’s shoes. 
Norwegian Veals will be found in the lines of discriminating shoe manu- 


facturers making a quality shoe. 
This leather is produced in two colors and black. 


VIKING CALF 


A strong grained mellow calf skin that is moisture-repellent. This leather 
does not peal or chip and is especially adapted for a high grade shoe for 
Fall and Winter wear. Viking Calf is favorably known and universally 
used. It takes a brilliant polish and is offered for the coming season in five 
colors and black. 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 


A. F. GALLUN & SONS, Inc. 
H. A. ELY, Manager, 11 EAST STREET, BOSTON 

















QuaLiTy 
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LYONS FAIR 


American Exposition 
of Shoes and Leather 
Abroad 


T would appear that some German rules of business were in 
i] about as much need of improvement as the German rules 
and customs of war; they had suffered a decadence which 
put them outside the civilized pale. A Dutch hardware mer- 
chant recently. made bitter complaint of certain supposedly 
English-made tools. His customers were throwing them back 
on his hands as worthless, being apparently stamped out of malleable iron, instead of being forged from tool- 
steel. But full investigation showed that they were “‘forged’”’ in another sense; they were cheap German 
imitations, the English firm’s name and trade-mark being fraudulently applied. An American shoe manu- 
facturer reports a similar experience, finding his name and trade-mark fraudulently used in a German-made 
lot of shoes, which had found their way to Genoa, through Switzerland, from Germany. They were shoddy, of 
the worst type; but he was able to convince the Genoa merchant by comparison that neither in style nor pattern, 
any more than in material quality, were they his product. 

American manufacturers must be better provided with authorized representatives abroad, where foreign 
retail or wholesale merchants may go for American goods with the assurance of getting the genuine article, 
These sales depots and agencies should be established not only in European centers of trade, but in less accus- 
tomed ports of entry, such as Cairo, Colombo, Singapore, Cape Town, Buenos Aires, Valparaiso, etc., all around 
the world. 

Too great a proportion of our listed export business has been merely the filling of orders in New York or 
Boston, for goods sold by London wholesale merchants, in other markets. The British dealers have been 
organized for this world-trade for many years; we have neglected world-trade, largely because we were our 
own best customers— because our own local and internal market was so vast and so eager. But the “‘balance 
of trade” will need.some trimming and adjustment within the next few years; and we shall have greater need 
than ever before of active efforts in extension of export trade. 

Direct representation in many foreign ports will be an impossible expense for most of our manufacturers, 
undertaken alone; but they can combine. The laws now definitely permit combinations for export which 
were frowned upon a few years ago, and such combinations should be planned and founded in advance of 
needs. That is to say, they should be founded at once, without delay. 

For National representation at the Lyons Fair next March—1 to 15—America’s great opportunity to show 





samples to the world’s buyers, 
Write 
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‘Recorder’? Occupational Bureau for Returning Soldiers and Sailors 


Returning soldier having 19 months’ foreign service wishes 
to connect with shoe manufacturer to cover any territory. 
Eight years managing retail store. Willing to start low where 
advancement is assured. H. Eckstrom, 234 Nott Ave., Long 
Island City, N. Y. 





Salesman with twelve years’ road experience returning 
from sixteen months’ service overseas would like a specialty 
line of wémen’s. or men’s shoes for coming season. Southern 
territory preferred. Address E. L. T. Sgt., Martinsville, Va. 





A former U. S. secret service man, recently discharged 
from overseas duty, wants line of men’s or women’s shoes or 
line of shoe machinery to sell in France or Belgium. In 
addition to English speaks French, Spanish and Belge 
fluently. Has traveled all over the continent and has 
thorough knowledge of trade conditions in these countries. 
Previous to going into the service was for seventeen years 
in the retail shoe business in the East and on the Coast. 
Would consider taking line of shoes for the Coast. Address 
$37, care “Boot and Shoe Recorder,” 207 South Street, 
Boston, Mass. 





After three years’ service, I have been discharged from the 
Canadian Army. I am the inventor of a cushion insole for 
shoes, with patent rights in U.S. A., also in Canada. Would 
like to interest capital in placing same on market with a view 
to selling or manufacturing on a royalty basis. I would be 
prepared to give 30 per cent profits. For further particulars, 
address S35, care “Boot and Shoe Recorder,” 207 South 
Street, Boston, Mass. 





do not have to carry widths. 
appearance, they are unexcelled. 








Young man discharged from Navy, having eighteen 
months’ foreign service, desires to represent manufacturer of 
medium grade men’s and children’s shoes in France. Reads 
and writes French fluently. Well acquainted with foreign 
trade and knows the shoe business. Address $30, care ‘‘Boot 
and Shoe Recorder,” 127 Duane Street, New York City. 





Would like position as road salesman to retail trade in 
New England, preferably near Boston or in Rhode Island. 
Previous to entering service, traveled \New England for eight 
years. Address $29, care of “Boot and Shoe Recorder,” 
207 South Street, Boston. 


Better than real 


rpoise laces 
Looks like leather, but stronger and wear 
longer. Uniformly woven throughout—no 
weak spots. 

ro wd 
The Narrow Fabric Co. - Reading, Pa. 


Makers of the famous Nufashond Fabric Tip Shoe Laces 





HYAS fp iy 


Opp ae ce Nas 
Y HOE LAC 
“POISETTE SHO 
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THEY SATISFY YOUR CUSTOMER! 


‘*SHUFORM”’ Spats—the newest fall model—with the 
unseen buckle. 


Mean a smaller stock investment—a greater, quicker turnover. You 
In fitting qualities and trim, snappy 


Made in Kersey—All Colors 
Order Now—or let us send you samples 


THE SIMON HALPERIN CO. 


121-123-125 WEST 17th ST., NEW YORK, N. Y. 
ALSO MANUFACTURERS OF WOMEN’S 2 PLY SHOE TONGUE PADS 
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No. 3522 


Genuine Black Australian 
Kangaroo Polish, Natural 
Welt, White Stitch, 814-inch 
Top, 84 Last (Combination), 
154-inch Heel . . . Price $6.50 


NOT IN STOCK 
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EVANGELINE 





























A.H 








This popular model—one of the Evan- 
geline Shoes for Women—is typical 
of the entire line. 

Their bewitching beauty and excel- 
lence of materials and workmanship 
merit the approval of your most fas- 
tidious customers. 

Worth, not price, is what holds trade. 


Boston Salesrooms: 428-30 Albany Building 


Stunningly Siuliah 












. BERRY SHOE CO. 


PORTLAND, MAINE 
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Changes in Business 


Failures, Suspensions and Changes for the Past Week 


Changes 


Peabody, Mass.—Jennings Leather Co., leather, 
sold to Louis Verza, personally, not to Verza 


ne 
Salem. ass.—Rialto Shoe Co., moving to 26 
Oxford ise. Lynn, Mass. 
, Mass. —Superior Braid Works, manu- 
shoe pase, of etc., reported incorporated 


furers 
ith capital of $50. 

ield, Mass. —Dora -» oe shoes, reported 
to do business as U. S. 

National Army Shoe Co. aan U. S. Shoe Co. 

oburn, Mass.—Waitt & McLatchy, Inc., tanners, 

r incorporated with authorized capital of 

10,000. 

Worcester, Mass.—New England Slipper Co., 
manufacturers, incorporated with 
authorized capital stock of $50,000. 

—_, Ala. ate by ad ‘Shoo oe shoes, 

yy Honeycutt ayes. 

Red Level, Ala. aden fon. G & Wood, shoes, etc., 
reported succeeded Wood. 


Wetumpka, Ala.—G. P. he shoes, etc., reported 
ed by Johnson & Tucker 
Ajo, Ariz.—Harry Mandel & Co., “shoes, reported 
sold out to Palace Com. Co. 
Cottonwood, Ariz.—L. L. and Eva L. Young of 
Young-Hansohn Co., shoes, sell interests to H. V. 


Young 
Renn Calif. —Philadelphia Shoe fg + (2037 
Mariposa St.), sh Rowtes ©. F. - & — 
posse of hie interest ae ess to 
“Bldg, Braper E. F. Johnson, (Clark- McClure 
per ‘St, it.) sk a purchases interest of 





Los — ait’ ar Boot Shop reported 
lied for dissolution permit. 
“"Geo. A A. Elwell, shoes, succeeded by Harry 


ote, 
M. Maidenburg, shoes, reported sold out to 


Dovid — 
Bernardino, Calif.—Sam_ Blaiss, shoes, re- 
ported sold out to R. W. Bushnell. 

San Lag ee Calif.—Roberts Shoe Co., shoes, 
= recently incorporated with capital "of 


sescheen, Calif.—M. C. Fagundes, shoes, reported 
sold out to Dave Katz. 
Pueblo, Colo.—People’s Mercantile Co., shoes, etc., 
froeepengted | with capital of $12, ~ 
ae Conn. —G. W. Hamilton, shoes, etc., 
out. 
. Gilmore, shoes, etc., reported 


— Ga. Sey Spline 
shoes, ag name 
Collinswort' 


Pocatello, Taaho. —Geo. H. North & Son, shoes, 
na Te ere 
arry, ill.— art, shoes, repor' 
by Haynes Owenby. 
Chicago, Ill. hen Bros., wholesale shoes, re- 
changed form style to Keene Bros. 
O. P. Johnson (10104 Ewing Ave.), shoes, re- 
succeeded by A. E. Anderson. 
Tony Torre (11821 Mich. Ave.), shoes, re- 


ported sold out. 

S. Alexander (636 Paulina St.), shoes, reported 
sold out.4 

Horman & Hausman¥(7703Milwaukee Ave.), 
shoes, reported out. 

M. Lacey & Son (11245 Mighigan Ave.), 

shoes, etc. partnership dissolved and 
omnis ‘by orris Laskey. 

olock & Bauer, manufacturers, reported in- 
mF with capital of $150,000. 

Decatur, Ill.—Koch, — — & Schile Co., 
mow, etc., repor'! cha to the 
Blickle, Bastob & ile CO. Capital increased 
to $30,000. 

Maywood, Ill.—Martin Vincek, shoes and repair- 
ing, >. out. 

Toluca, [ll.—Citron Dept. Store reported closing 


out. 

Belmont, Ind.—J. 8. Morrison, shoes, etc., reported 
sold out to Otto Henthron. 

Clinton, Ind. ae & Buffo, shoes, etc., re- 


closing ou 
A. Comeve f test. ), shoes and repairing, re- 
Lamar, Ind. “a “Weiss, shoes, etc., reported suc- 
ceeded by Son. 


¥.S > & 
Muncie, Ind. —D D sells interest in 
Howe Shoe Store J. E. Howe Co. 
Sullivan Ind.—Thompson & Crawford, shoes, etc., 
succeeded by W. A. Thompson. 
Des —, Iowa.—M. A. Zachrey, shoes, reported 


sol 
Marengo, Iowa.—John Keil, Jr., shoes, reported 
5 ee a NE a stses, spect 
owa owa.— es' y, shoes, 
succeeded by Westbury Shoe Co. 


Rossville, Iowa.—J. M. Frederick & Son, shoes, 
etc., reported discontin tinuing business. 

Sioux City, Ilowa.—Gurshtel & Begun, shoes, etc., 
reported M. retired. 


Sadoff & , Shoes, etc., reported ner- 
ship dissolved. Cohen & Sadott a 


Storm =p mae .—W. Johnson, shoes, etc., 


t. 
L._ McNeal, ry etc., apes shoe 
stock sold to Swope & Dambaugh 
Independence, Kansas.—Baden Clothing Co., 
shoes, etc., reported will discontinue business. 
Kiowa, Kansas.—G. C. Wilcox, shoes, etc., re- 
ported succeeded by & Freeman. 
New ew Kansas.— »~4 Mercantile Co., 


shoes, etc., reported closing ou' 
Stafford, ye —R. J. Carlile, shoes, etc., re- 
ported sold out : M. Fritzmeier. 
Harold, Ky.—H. Hatcher & Co., shoes, etc., 
sold out ote Geo. Roberts. 
Pem e, Ky re 5 ay 4 & Roam, shoes, etc., 
paocseded by A. Roam 


Plummers naam 1c by Aa 2.1 Hinton, shoes, etc., 

Bangor, MeL. epee Could Shoe Co., wholesale 
ence business soo’ 

PR dg Md— =e es (111 Broadway), 


shoes, reported sold ou 

Baltimore, Md. Schloss ‘Bros. & Co., shoes, etc., 
Louis J. Schloss retired. 

Hagerstown, Md.—J. C. Hoffman’s Sons, ote 
etc. sold out to Fleisher & Bre: 


Krohn. 
¥ — % Blakeney, (Blakeney 
shoes, 


sold ou 
auc E ete mon, Ave a 
0es, re} su b 
Finsterwald Clothing Co., shoes, etc., 
ont =1 reported 
Flint, Mich. 1 Urban © Boiko.. shoes, etc., re- 
ported ko. 
a ‘Mich. —Reardon & & Beckwith Mercantile 
Co., shoes, etc., R. A. Newman ad- 
mit 


Sebew: Mich.—D. D. Finkbeiner, shoes, etc., 
‘priv doom e business. 
Vv Phi Mich—Kahn anes shoes, etc., re- 


Helena, Mont.—Whitefish Shoe Co., reported in. 
corporated with capital of $25,000, "of which $300 
subscribed. 


succeeded by Barens & Shields. 
— Island, —_—— B. Wiseman, shoes, 


eileen Neb. — & Salmon, shoes, etc., re- 


closing ow 
Yerington, N: be Masini, shoes, etc., 
cnsenntied tr te by Masini & Butler. 
Manchester, N. H.—Pennington-Crowell Shoe Co., 
— manufacturers, recently commenced busi- 


Manchester, N. H.—Swanson & (Amherst 
St.) shoes, _—- Michael J. Hasney - 
Villiams F. Stanton bought out interests of 

3 ~ to a conducted under 

a 4 n sc? pa Healy, shoes, removing to 

Medway, Mass. to manufacture 

SS N. J.—Peter Vincelli, shoes, reported 

Newark, N. J.—R. Sommer & Co., shoes, etc., re- 

= one department sold to Boston Shoe 


i Ridge, N. J.—A. Foisy, shoes, etc., reported 
est Hoboken, N. J.—Lena Friedman (210 Sum- 

be | ah" sold out. 
—— -Y¥— Shoe Corp., manu- 


‘acturers shoes, q 
Brooklyn, New York.—Continen tinental Shoe Mfg. Go. 
reported incorporated with capital of $10, 


Goldberg, mfrs. and ret. shoes, reported 
ool out y= at 82 Lge ve. ee 
are’s tery, Inc., report 
rated — os jital of $5,000. wih oe 
Lesser-H elfand Bros., Ing. 7 ome reported 


incorporated with capital of 
inereerel & Grodzensky Gheo. Mfg. Co., Inc.), 
Y - caneneed incorporated with 


ital of $10,000. 
“Frigh G Grade Children’s Shoe Co., manufac- 
$5,000, incorporated with capital of 


M. Zeligman & Co. (203 Moore St.), manu- 

facturers of ge reported succeeded by 
ian & Matty, Inc. 

Ansel (169 Ave. U), shoes, reported 


Lily Shoe Co., [nc., manufacturers shoes, re- 
removing to Honesdale, a. 
M. & G. Mfg. Corp., manufacturers shoes, re- 
S. Vogel eed sie ry ht ye ted 
in Ave.), shoes, repor 
sold out branch store here. 
Buffalo, N. Y.—Main Shoe Repairing Shop, re- 
incorporated with capital of $10,000. 
Standard Shoe Repairing Co., reported in- 
compesated ¥ ith capital of $50,000. 
Maspeth, Aaa Berger, shoes, ete., re- 


arom N. Y.—P. Villeni, shoes, reported 
New York, N. Y.—Allied Industries Corp., ex- 
coaded by I nd importers, reparted wil be ou 6, 
aed (1207 Ist Ave.), shoes, reported 
rated with copttal -, enneee, reported incorpo- 
Parisian Slipper Inc., slippers, etc., re- 
mae sea Be Sener 
Smith & pti, mfrs. Soteene. reported 


incorporated with ca pital of $10,000. 
Triple Novelty Co. Inc., mire. bathing shoes, 


ete. aur 10,000 
N pra g wt 
— sold 


capital 


ted wi 
25 Second Ave.), shoes, re- 


out. 
A. Abramowitz & Sons, Inc., leather and find- 
ees incorporated with capital of 


The Last Right Shoe Co., manufacturers 
Sessbo" incorporated with capital of 


Rourke Shoe Co., wholesale shoes, reported 
Frank M. Seamans retires. 
Ay * eo Shoe Corp., manu- 
incorporated with 
3 a of er 


ittenfield Leather Co., leather manufacturers, 
succeeded b: Sittenfield-Heimberg Co. 
m.... ya — 112 First Ave.), shoes, re- 


a x “Medium Vamp Shoe Shops, Inc., 
— incorporated with capital of 


Willet Shoe Co ie, eee shoes, 
with capital $4,5 
G Bhoe Co., reported incorporated 
with capital of $5,000. 
Junior America Sandal & Shoe Co., Inc., 
cturers, se with 
— of y omy 


agnet Shoe Co., Inc., shoe m 
incorporated with pron Ae we me 000." 
2 Shoe Corp., manufacturers 

porated with capital of $25,’ pol 

b. Ge Bennett (847 Longwood Ave.), shoes, 


osner & Brown, Inc., manufacturers shoes, 
7 Shoe ated wi wh ~ oh pom agi 
Soa 
Bow N. D.—Blenker M: tile 


etc., 
Conway, 
Akron, Ohio etc., re- 


ported suco woded by G. &R. KFoxloring Co. 
i Ohio. Sp. etn. re- 


Canton, Sof be shoes, reported 
sold out to M. H 
ot 6 ae oG33 Market Ave. N.), sold 


at 409 eens Ave., 
hio.—Rose Shee Co. (1372 West 32d 
reported 


Cleveland, O 
St.), wholeaale sh shoes, recently com- 
menced business. 
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Cincinnati, Ohio—Sam B. Wolf Shoe Co., re- 
ported incorporated with capital of $150,000. 
Franklin, Ohio.—Brown-Warner Mfg. Co., manu- 
facturers leggins, etc., reported incorporated with 
capital of $50,000. 

Lorain, Ohio.—David Allen, shoes, reported suc- 
ceeded by David Allen Sons Co. 

Uhrichsville, Ohio.— Devine-Cox Co., shoes, etc., 
reported succeeded by Devine Clothing Co. 

Chickasha, Okla—Wm. Reineimer, shoes, etc., 
reported sold out to A. J. Hallum. 

Durant, Okla.—J. C. Haden & Son, shoes, etc., 
reported sold out to W. L. Townsend & Co. 

Walter, Okla.—L. B. Selman, shoes, etc., reported 
succeeded by Page Dry Goods Co. 

Brownsville, Pa.—L. Goldstein & Son, shoes, etc., 

reported partnership dissolved; succeeded by 

L. Goldstein’s Son. 

Coatsville, Pa.—Ganansky & Cohen, shoes, etc., 
reported out of business. 

Dixonville, Pa.—Chas. L. Bence, shoes, etc., re- 


— Bence. e 
n, reported closing out 
shoe business at 152 Nertheaptsin St. 
a Pa. a Shoe Fabrics ame —_ 
reported incorpora wi 
capital of of $300, 000. 


Mar & Co., mfrs. shoes, etc., reported 
incorporated with capital of $30,000 
Simon Miller & Sons Co., wholesale shoes, re- 
ported incorporated with capital of $150,000. 
Wesley H. Henner of Camden leases plant at 
Copenees and Third Aves. for manufacture of 


1% J. Scanlon & Co., manufacturers glazed Pon 
reported incorporated with capital of $300. 
Pittaburgh, Pa.—I. Marcus (1641 Fifth ey 

mA. bs weperee sold out. , 
eading, Pa.—M. Sherman, leather, reported 
moved to 322 Penn St. 
—— Pa.—Isaac Dluge, shoes, etc., reported 
out. 

Canova, 8. D. omg Bros., shoes, etc., reported 
succeeded by Geo. M Levich. 
ee 8. D.—Crockett Shoe Bent. reported. 

incorporated with ~ aes of $25,000 
Tyndall, South Dakota.—L. J. Kass ” shoes, etc., 
reported sold out to Tyndall Clothing Co. 
Worthing, 8. D.—Arthur Schultz, shoes, etc., re- 
ee i are Etec 
y, Tenn.— y is Co., 
5° 000 incorporated with capital ee) 


seported ehesseded by Ghee kW 
Dallas, Texas. a Dallac Jobin - me 


—C. & G. She Co., reported 
plied for dissolution. wae ud 
Burnsville, W. Va. my 2 Jackson, shoes, etc., 


ted oqoegacd © J. Lio 
Clarksburg, W . Va. by HS Hamburger, shoes, 


ported will discontinue business. 
Fairmount, W. Va. "Shurtleff & Welton, shoes, 


removed to Foon; 4 Bid 
Briggsville, Wis.—Kimball B: shoes, 
ported will dissolve June 1. lin mele 
Florence, Wis. —Tiderman & Lind 
dissolved. 


SEA-ISLAND 


OXFORDS AND PUMPS 


IN STOCK 


In sufficient quantity for the prompt 


and complete filling of your order. 
TRY IT 
60 Lines Now in Stock 
See Catalog No. 15 


L. B. EVANS’ SON CO., Wakefield, Mass. 


Kenosha, Wis.—W. E. Donley Shoe Co., shoe 
manufacturers, to commence business ‘about 


. B. Mayer, shoes, reported suc- 
ceeded by C. B. Mayer Shoe Co. 
Barrie, Ont.—Henry B. Myers (Est.), shoes, re- 
ported advertisi < — out. 
Toronto, Ont.—Wi Chamberlain, shoe manu- 
facturer, reported seoeatly ce 
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Lake Mills, Wis.—Lake Mills Shoe Co., manu 
facturers shoes, reported incorporated with 
capital stock of $25, wel 

Montreal, Quebe—Du 

le shoes, reported 

Dupuis Freres, ee « “oo reported incoi 
rated with authorized capital of $2, — 000. 

Montreal Moccasin Co., Ltd., ed in- 
corporated with authorized capital of 10, 000. 


Ie ag Reg., whole- 


Worcester, Mass. 


OUTING OF MERCHANTS 
At Camp Anderson 


Oh, boy! The Worcester Shoe Re- 
tailers’ Association outing at Camp 
Anderson on the famous Lake Quin- 
sigamond, is going to be the event of 
the season. 
Frank Kenyon is chairman, has about 
decided that the big day will be June 25. 
The shoe men, their wives, sweethearts, 
and all the ladies and gentlemen selling 
shoes in Worcester will be there. The 
committee says it will be some time. 


JUNE ELEVEN 
An Important Date 


Wednesday, June 11, the New Eng- 
land Convention Organization Commit- 
tee will hit Worcester in its whirl around 
Yankee land. The officers of the 
Worcester Shoe Retailers’ Association 
will be ready at the Warren Hotel, the 
association headquarters, at 6.30 P.M. 
Manager Daschuer says that he loves 





Wanted at Once 


for Department Store 
for Cash 


Manufacturers’, Retailers’, or Sur- 
plus Stocks of 


SHOES 


No Quantity Too Lar Short 
Q Lakes Taken 


GLOBE MDSE. CO. 


Indianapolis, Ind. 
New York Office 
23 Lispenard St., New York City 
Merchandise of All Kinds Purchased 











The committee, of which 


the shoe men. ‘Bring them in,” said 
he. “I will have a good feed waiting 
there.” 


A PROFITABLE ECHO 
And Other News Briefs 


Worcester shoe merchants are still 
hearing the echo from the style show 
held in April. It is the bell on the 
money drawer, as buying of footwear 
has not let up in Worcester yet. Busi- 
ness is still very satisfactory. 

The retail stores in Worcester will 
go on Summer schedule, closing Wednes- 
day afternoon beginning June 18. 

Denholm & McKay (Boston store) 
have had a big run on dark brown calf 
walking oxfords, especially priced at 
$5.95. 

Cordovan oxfords and Gallum calf 
have been the real live numbers at Derr 
& Sandquist’s, the men’s shop, the last 


few weeks. 
Bicycle 
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CLASSIFIED AND OPPORTUNITIES ne 


“Recorder” rates for space less than one-eighth 


page per issue: 
1 time 7 times 13 times 26 times 52 times 
$3.00 $2.75 . $2.50 $2.00 


6.00 5.25 4.75 4.0 tieeane ventivan seulies tereentiah dienas 
9.00 7.75 7.00 6.00 to thelr address, eerie the address must be counted in the 


1200 1000 90 80)|/=—a=—<—_ — — “een 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 

















SALESMEN WANTED SALESMEN WANTED POSITION WANTED 


XPERIENCED salesmen wanted for rr ASY selling pocket side line. Nationally adver- pty salesman would repre- 
States. We carry on the floor and sell for Ee mas boo Address B332, care and Eien oe ee d 
immediate delivery men’s medium-grade welts. Shoe Recorder, 207 South St., Boston, Mass. Ivania, oe and M land 
Good values. 5 per cent commission. Give . ;: r or would co ider other terri Highest * fer- 
references. Address B335, care Boot and Shoe of the experienced man in every section Address P36 coun Haat ont hes Shoe Recorder. 
Recorder, 207 South St., Boston, Mass. > u t line 929 Chestnut St., Philadelphia. wa 


GHOE SALESMEN—We mage an openi 
several e ienced shoe salesmen to pe 
line of boys’ shoes. Western Missouri and Tenens: 

Southern Illinois and Southeast Missouri; lowa Pas 
and Nebraska. Straight commission; 25 samples, 


ge sellers and an excellent side line proposition. 
oerr-Adam Shoe Co., Belleville, Til. . IOWA SALESMAN PACE to let for ty 9 department, Isidore 


J, XPERIENCED salesmen wanted to carry well- Kayser & Co, Selma, Ala. 
E known line of boys’ McKay ~ * frome’ 4 welt WANTED MEN, STRONG eeeoerAlaTy. 


shoes for the Chicago territory, also for the States WHO CA 
of Illinois and Texas on a straight commission . ANTS TO 4% 
basis. We have established trade in these terri- TO UNG LADIES U | E 


tories. Address B334, care Boot and Shoe Re- 
corder, 207 South St., ‘Boston, Mass. 


ALESMEN for side line of children’s McKays VER YOUR EXPERIENCE. SINB 000 
S up to size eleven. All territories. Commission. 213 W. MONROE ST, CHICAGO.” 21,000 square feet---three 
Address K170, care Boot and Shoe Recorder, 127 floors, opposite South Sta- 


Duane St. , New York. 
WANTED Salesmen with established trade to tion; also 12,000 square feet 

















— 
eoneden, | 207 South St., Boston, M ass. TO LET 























take side line of Keds—Tennis anu White 
canvas shoes. States open: New York, Central ---two floors, South Boston, 
Pennsylvania, Delaware, Virginia and West esmen an e Spur Track 


Virginia, North and South Carolina, Georgia, 
= | nee. jar Kansas, Nebraska, Texas, 


i, Kentucky, Tennessee. Experienced men with established trade 
Address 1328, care toot and Shoe Recorder, 207 te carry, o leading in-stock Kno of Boye" S.E. BERMAN LEATHER CO. 


South St., Boston, M ass. op- 
YVANTED—For Texas, experienced shoe sales- P orranity for aio. a Trerrtorien open’ 717 ATLANTIC AVE. 

d fine « i established trad -y > oa ool Scenes New York & Sentos Ohio; = Beach 4620 

ate line of men’s, women’s an: ms shoes on he ye il 

a commission basis. Best of references Address in confidence of 

Only live wires need apply. Address B32 care 

Boot ona Shoe Recorder, 207 South St., Boston, Address B 293, care Boot and Shoe Recorder 

Mass 207 South Street, Boston, Mass. 














FOR SALE 


ARE YOU NOW LOOKING for a clean-cut 
ace blished i 





WANTED—For - Minnesota, experienced. and 
energetic salesman living in inneapolis, to 
sell our line of men’s, women’s and children’s shoes 


on a commission basis. We ae established trade. 

Best of references required. A good op unity ~ A ~ 

for the right man. Address B327, one t and LE MEN 
Shoe Recorder, 207 South St., Boston, Mass. Correspondence is solicited from 


yon ye Re RE "s Ba commission men who are selling 
infants’ turns. Forty styles in stock; 5 per cent leather shoes to Southern and 
commission—5 per cent discount—values ex- 
ceptional. Give references. Address B318, care Southeastern states, desiring to 
— Shoe Recorder, 207 South St., Boston, take on a non-conflicting line 
GALESMEN—Our increasing capacity will per- of canvas footwear specialties. A 

mit us to take on a few more salesmen in : + s 
ade 2 country. Men's and boys" live line, nationally advertised, 
work and semi-drese shoes. Made i Mitweskes. and increasing in volume. Spring 
ia ino. ane. : samples ready August fifteenth. 
Address B336, care Boot and Shoe 


ecorder, 207 South Street, Bos- 


WANTED | L=#= 


Cincinnati shoe manufacturers POSITION WANTED 


of women’s fine shoes have es- 

tablished business in Iowa and rPRAVELING shoe salesman with many years’ 

Missouri, to turn over to a real successful in Pacific Coast territory, is 

. ly good medium shoe 

live salesman. Do not apply made i 

unless you have had experience - Recorder, 

in selling women’s high-grade Boston, Mass. 

shoes in this territory. THE WISHES a Highly succesful for twenty ee 
oldest retail shoe stores 


WISE, SHAW & FEDER CO., With one of the largest and 


Cincinnati, O. Western " 
St., Boston, M he crc aaa 5 CENTS A WORD 
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MISCELLANEOUS 





ON OCTOBER IST, 1919, THE 
PARISIAN COMPANY WILL 
OPEN UP IN DETROIT A 
HIGH-CLASS SPECIALTY 
STORE FOR WOMEN’S GAR- 
MENTS IN THE BUILDING 
NOW OCCUPIED BY THE 
HEYN’S BAZAAR COMPANY. 
THE MEZZANINE BALCONY 
SPACE WILL BE SUBLET FOR 
A LINE OF HIGH-GRADE 
WOMEN’S AND MISSES’ 
SHOES. THE OPENING IS AN 
EXCEPTIONAL ONE, AND IN- 
TERESTING DETAILS CAN BE 
HAD BY ADDRESSING AT 
ONCE 


MR. LOUIS SIEGEL 
CARE CLOAK DEPARTMENT 


HEYN’S BAZAAR 
DETROIT MICH. 





Ne. 141 
Write ter The Chicago 
“pre Wire Chair Co. 
621 N. LA SALLE STREET, 
CHICAGO, ILLINOIS 








Milbradt Rolling 
Step Ladders 


made in a 


ST. LOUIS, MO. 








WANTED TO PURCHASE 


{jill 





We Buy for Cash 





Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Closeouts. 

NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from ame ae or a a 
ers. us particulars 
what you have for sale. 

Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 
537 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 

















Highest Cash Prices Paid 
for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 

Wire or Phone us 


Correspondence Confidential 
stablished 1890 


GLAUBERG & CO. 
401 Broadway, New York, N. Y. 
Phone Canal 4119 


We also purchase clothing, 
hats, furnishing goods, etc. 








CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
over. We will send a representative to 
investigate and make offer upon request. 
Max Kalter Mercantile Co. 
591 Broadway, New York City 
Phone Spring 4573 








0 SS Se SE Ge SEAS Ga potas 
w 
any other merchandise. 
aaa, 
or 30 years our y 
Bank and mercantile reference. 
BROOKLYN PURCHASING SYND CATE 
FRANK WALKER rie or 
610 Broadway, Brooklyn 
"Phone 2328 Williamsburg 


for retail and wholesale stocks shoes or - 























po soi Gaerieeea ead iacemaopy 2 
Oo you wan n tou asnap) . 
line of Soft Soles and Sandals made with . 
New England Shoemaking Skill? 
Write us for Samples— Get Our 
Remarkably ; 


BOSTON BABY SHOE CO. 
3 Foster Street Peabody, Mass. : 














WANTED FOR EXPORT 
Slow Sellers 
YOUR yee nag ae Numbers 
Euthee Stocke 
FOR CASH 
NEW YORK EXPORT 


PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 








DO YOU CONTEMPLATE 


Retiring oF going out of business? 
pA. ty ‘or your en' or surplus 


tay paving a ft ae taken 
I. OLENICK 





413 Broadway, New York Tel. 9531 Canal 











DISPOSE OF 
OF hey: by. 5) Ome) o LO) Ore 
EVs Ye Mm ©) D) De ee- Wh | DE Oh | DD) 
our line WE ADVISE 
ind SHIP THEME POUS. a 
1 


Gans Stevens Mercantile Co. 


WE REE 








shoe merchants. The chief p 
which depends the prog of 








THE RECORDER CREED: Getting More Shoes Sold 
the right wearer, in the right fitting, for the righ 


‘_— at the ae t. the 
of the “Boot — Recorder” is to help solve it; for this is the basi 
e entire allied industries relating to shoes and leather; their 
Annual Subscription in United States, $3.50; per copy, 25 cents. 
Member of the Associated Business Papers, Inc. Member of he Root 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


} des not 


Canadian, $5.00. 
Newspaper Ass'n. Member of Audit Bureau of Circulations 
Entered at the Post Office, Boston, Mass., as second class matter 


BOOT AND SHOE RECORDER 


only “more” but, “right”: sold for the right 


great Lg eer of 
production pone distribution 
Foreign, $7.50 





Index to “Where to Buy’’ 


BOOTS AND SHOES 


Allen, Foster, Bridgeo Co., Inc., Lynn, Mass. 
Allied Shoe C ‘o., Newburyport, Mass. 
Ault-Williamson Shoe Co., Auburn, Me.. 
Baker Shoe Co, Haverhill, Mass... ery 
Bancroft-Walker Co., Haverhill, Mass.. 
Bates, A. J., Co , Webster, Mass. 
Beals-Pratt Shoe Co., Chicago. . 

Berlow, Elias, New York City... 

Berry, A. H., Shoe ae Auburn, ‘Me 
Bluestein Bros., Bosto 

Blum Shoe Mfg. Co., Dansville, ma 2 
Boardman Shoe Co., ton 

Boston Baby Shoe Co., Peabody, Mass.. 
Brown Shoe Co., St. Louis, Mo 

Cambridge Rubber Co., Cambridge, Mass. . 

Cc aaa. J. W., & Co., Nashville, Tenn., and 


Cc ‘re 1 & Alden Co. (Campello), Brockton, 
4th Cover 


Cc anaeed Shoe Co., New York City 
Cotter Shoe Co., Lynn, M 
Dalton Co., Brockton, Mass 
Diamond Shoe Co., New York City. . 
Dodge, N. D., Shoe Co., Newburyport, Mass. 
Dolgeville Felt Slipper Co., Dolgeville, N. Y. 
Duane Shoe Co., New York City 
Eaton, Charles 1 Co., Brockton, Mass.. 
Edmonds Shoe Co., Milwaukee, Wis... Front Cover 
Eigner Shoe Co 88 
Ellis-E _, — Haverhill, Mass 
Em rshall Co., Haverhill, Mass. 

10., , Wakefield, Mass. 
E- Z Walk Mfg. C 0., New York City.. 
Fenton, John, Shoe Mfg. Co., Columbus, 0 
Fiske Shoe & Leather Co., 
Ford, C. P., & Co., Rochester, N. Y 
Fox, Inc., Chas. Sa Haverhill, Mass.. 
Gregory & Read Co. ., Lynn, Mass... 
Griffin, Wm. H., Shoe Co., Manchester, N.H. 
Hagerstown Shoe & Legging Co., Hagers- 

town, 

Harney Shoe Co., P. J., Lynn, Mass 
eters C ‘o., The, Cincinnati, O 
Hoyt, F .M., & Co., Manchester, N. H 
Hygrade Shoe Works, New York City. . 
Ideal Vogue Shoe Co., Haverhill, Mass.. 
Johnston & Murphy. ‘New York City.. 
Keith, Preston B., Shoe Co., Brockton, Mass. 
Kleine, Henry, & Co., Chicago, Ill 
Knipe Bros., Ward Hill, M 
Knox Shoe Co., Milford, Mass 
Lilly, Henry, Co., New York City 
Marston & Tapley Co., Danvers, Mass. 
Mayer, F., Boot & Shoe, Co. Milwaukee, Wis. 
McElroy-Sloan Shoe Co., St. Louis, Mo.. 
McElwain-Barton Shoe Co., Kansas a Mo. 
Mi Lady Shoe Co., New York City.. 
Mitchell-Caunt Co., Lynn, Mass... 
Nettleton, A. E., —;,- N 
Nu Baby Shoe Co., E. Lynn, M 
Olenick, I., New York City 
Peters Shoe Co., St. Louis, Mo. 


Rhein Shoe Co., St. 

Rice & Hutchins, Inc., Bronce 

Russell, W. C., Moccasin Co., Berlin, Wis. . 
Sargent Co., D. D., Salem, Mass ve 
Schindler, L. B., Shoe Co., Inc., “The, 


Smith-Briscoe Shoe Co., ‘Inc., Lynchburg, Va. 
Smith-Wallace Shoe Co., Chicago, Il 

Smith, William Sumner, Chicago, Ill 
Stacy-Adams Co., Brockton, 

Standard Felt Co., West Alhambra, Cal.. 
Stetson Shoe Co., So. We ~~ Mass. . 
Stone, K. M., Importing New York City 
Stylo Shoe Co., St. 

Thompson Bros., Inc., Seedhins: Mass.. 
Timson Bros., Boston. 

Tober-Saifer Shoe Co., St. Louis, Mo 

United States Rubber og New York City.. 
Vinsonhaler Shoe Co., is, Mo. 

Weimer, Wright & Watkin o. "Philadel ~ 
Welch, Moss & Feehan Co., Haverhill, § 
Westcott-Whitmore Co., Syracuse, | N 
Whitman & Keith, Brockton, 

a, Arthur A., Shoe Co., » Holliston, 


Willinans, Hoyt & Co., Rochester, N. Y.. 
Wingate Shoe Corp., Haverhill, Mass 
Wright, E. T., Co., Inc., Rockland, Mass... 


LEATHER AND OTHER MATERIALS 


Baker & Kimball, Inc., Boston 
Barnet, J. S., & Sons, Inc., Boston.........- 


Castle Kid Com 
Creese & Cook 
Eisendrath, B. D. 


Wis 
Gallun & Sons Co., A. F., Milwaukee, Wis. 
Henwood & Nowak, Inc., Bosto: 

Hub Gore, Boston and a York 

Hunt-Rankin Leather 

Jones Co., F. E., 

Lawrence, A. C., 4 

Levor, G., & Co., Inc., Gloversville, N 

New Castie Leather Co., New York City: iée-16b 
Ohio Leather Co., The, Girard, 80a-80b 
Beets. Fred, Leather Co., ‘Fond du jan 


FINDINGS AND SHOE STORE SUPPLIES 


Alterson, L., & Co., New York Cit; 
American Gaiter Co. ., Brookl yn, NY 


. Bosto’ 
noone Nire Cheer Chic 
Coburn Trolley Track Co., Hol yoke, a 
ifer Co., Haverhill, Mass. . 


Beers, Inc., New York Cit: 
Federal Overgaiter Co., New York City. 
Goodyear Tire & Rubber Co., Akron, 
Greilich & Sons, Wm., New York City. 
Halperin, Simon, Co., "The, New York. City. 
Laing, Harrar & Chamberlin, “Philadel phia, > 


Pa 

Lincoln Co., The, St. Louis, Mo. 

a hew, James N., Co., Minneapolis, — 
dt Mfg. Co., St. Louis, Mo.’ 

+t pos E., & Bros., Ashland, > oa 

Narrow Fabric Co., The, Reading, P. - 

National Shoe Plate Mfg. Co., Cleveland, oe 

Oscar en Co., , Cincinnati, 

Premier Gaiter Co., New York City 

Ramsay, H. W., & Boston 

Rauh, 8., & Co., New York City 

Scholl Mfg. Co., Chicago, Ill 

Streit, C. F., Mfg. Co., Cincinnati, O 

Tweedie Boot Top Co., St. Louis, F- j 

Underhill, G. F. Co., Newark, N 

United Lace & é Braid Mfg. Co., y PN 


RI 

West Virginia Pulp & Paper Co., New York 
and Chicago 

Whitcher, Frank W., Co., Boston 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 

Albany Shoe Repairing Co., Bosto 

~—e Rand Co., rockton ont Boston, 


Dodge Sales & Engineering Co. 

Elliott Machine Co., Grand Rapids, ty pe 
Everett & n vidence, R. I.. 
Griffin Mfg. Co., New York Cit 

Pickering, loseph, 
Toledo re Machine We Toledo, 
United Fast Color Eyele 

United Shoe Machinery € ‘orp., Boston 
United Shoe Repair Machine Ge, Boston. . 
Whittemore Bros. Corp., Boston 


MISCELLANEOUS 


American Shoemaking es) 
tlantic Printing Co., 
Belle Isle Camp for Boys, | EN N. H. 
Boston Shoe Style Show 
Boylston National Bank, Boston 
Broo Purchasing Syndicate, Brooklyn, - 


N. 

Pome ey ty 
icago ational 

Credit Clearing lowe, New York ‘City 
wards, T. J., a 

Everett Press, Bosto: 

iy ane Fir ire Insurance Co., Fitch- 


Clauberg & t Co., New York City 
Globe Merchandise Co., Indiana 
Greico, C., Commercial "Art Co., 
Hooper Printing Co., Boston 


‘ADVERTISING yORATE 


J o's ae 
& Sons, Lid. Shellicla, Eng. 


Published Weekly in the interest of the shoe 
merchant, wholesaler and manufacturer by the 


BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 


OFFICERS OF THE CORPORATION 
ES G. PHILLIPS, President 
E, . and 


GEO: 
H. WALTER SCOTT, 
ARTHUR D. ANDERSON 


SWAIN, COReereE & NAY, Counsel 
1 Tremont Street 


ARTHUR D. —— Editor 
WALTER _C. TAYLO 
GEORGE E. BB. PUTNAM 
E. C. LOGAN 
HELEN M. HANEY 
ite Editors 





PUBLISHERS’ NOTICE 


meee yt Oy subscription 
and Shoe Recorder is $3.5 
ee which includes postage in the 
States, Cuba, Hawaiian Islands, Philippine 
Island and Mexico. The price for — 


FOREIGN N SUBSCRIPTION The. price to_ all 


foreign countries except the above is 50 
year, instadine 5 postage. 
able in advance. 
d of Advertising 
Rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 








H ' OFFICES IN 


‘BROCKTON OFFICE: 224 Moraine St., Geo. W. 
Tel 507. 


R. ; 7. 

CHICAGO.O ICE: 189 West Madigon St. Tele- 
hone Main B. C. Bow 

sito Lours OFFICE.” 1627 Lemuat Se eB, C. 


NEW TORK “OFFICE: Room 102, Graham Bldg., 
a Duane St. H. Walter t, Manager. 


orth. 
. PHI 929 Chestnut St. H. 
LILADELPHIA OF OFFICE: 929 Ch 
"Room, Haverh ice OFFICE. Chamber of Commerce 


hill National Bank Bldg. Geo. 
CINCINNATY OFEtCE: a First oe Bank 


e lephone 
nbithiSten OFFICE: 609 Powers Bldg. 
iter L. Seward, Western New York — 
ive. Ti one Stone. 6314. 
LYNN ‘OF FF CE: 


1 Fred A. A. Gannon. 
» MILWAUKEE OFFICE: B. C. Bowen, M 


Paris Office: 2 Rue des Italiens. Miss Laura 

Hubbard, Manager. 
ae yy, John ohn C. Curtis, aan ger. Man- 
ilding, Melb wrne. 





Alfandega ’ 
CHILE: J. A. Coneuk Casilla No 3028, 
Fautlege de e Chile. " 
ox 


CUBA Lo | S. Vidal y Vidal, P. 
; le Cuba. 


148, Santiago d 


j ESPANA: Gaceptie. Leonelo de Miguel, Libvero- 


Editor, 20 Fu 
MEXICO: Gerente, Jose Elizondo, Del 
Cipres 117, Mexico. D. 


Yokohama, jJ. F. Aagen, 


mel Office: 





Hotel Continental, New York City......... 
tel Essex 


i _— 
. Van Praag Co., New York City.. 
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Conditions in the upper leather 
market are unprecedented. It 
is more important to shoe retail- 
ers than it ever was to know 
something of the policy of man- 
ufacturers of leather. 


Despite increasing costs of raw skins and labor, Standard Kid is 
graded in accordance with an established and unalterable classifica- 
tion. The price of a grade may change, but never the quality of 
the grade. 
We assume the obligation that every grade of Standard Kid must 
be all that customers expect in quality and uniformity. 

For3the-last few years we have always been sold ahead several 
months. Today we are sold ahead on Black Kid to the end of the 
year. There is no better proof that Standard Kid is worthy of your 


confidence. 
Wefcan accept orders for deliveries after September of all colors 


except Black. 
Color 18 Field Mouse 


Color 8 Gray 
are in good demand for Fall shoes, These skins are guaranteed to 
be colored with pure aniline dyes. 


STANDARD KID MFG. CO. 


MANUFACTURERS OF BLACK AND COLORED GLAZED KID AND PATENT KID 
207 SOUTH STREET, BOSTON, MASS., U. S. A. 
NEW YORK OFFICE, 610 TRIBUNE BLDG. 

Factory, Wilmington, Del. 
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AGENCIES 


CHAS. A. BRADY, ROCHESTER, N. Y. F. W. BAILEY & CO., ST. LOUIS, MO. 
I. LOUIS POPPER, CINCINNATI, OHIO. GEO. A. McGAW, CHICAGO, ILL. 
PIERRE BLOUIN, QUEBEC, CANADA 
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“the warrant of value 
that makes you sure” 


X 623—Black Kid. . . .$4.75 
Plain toe—welt 


X 923—Mahogany Calf. .. . $5.00 


1A FRANCE - agencies can bring their catalogs up to date by making therein 
4 the following notation of floor.goods. Exact size schedule on request. 


103 C-D 163 D 603 B-C-D-E 823 AA-A-B-C-D 
113 out 193 B 612 B-C-D 923 AA-A-B-C-D 
123 B-C-D-E 1-93 AA-A-B-ID . 613 AA-A-B-C-D 933 AA-A-B-C-D 
133 out 473 out 623 AA-A-B-C-D-E 943 C 

153 B-C-D-E 483 AA-A-B-C-D 633 AA-A-B-C-D 953 AA-A-B-C-D 
1-53 AA-A-B-C-D-E 602 B-C-D-E 807 AA-A-B-C-D 963 out 


nothing but goodyear welts 


Williams Clark & Company 


Lynn, Mass. 
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THE “F. B. & C.” 


Manufacturing Chain 





F. Blumenthal Company 


Wilmington, Delaware. 


Output: One Million Skins Monthly 





QUALITAS PATENT LEATHER CORPORATION 


Wilmington, Delaware 


All classes of Patent Leathers 





FEBECO LEATHER CORPORATION 


Wilmington, Delaware 


All varieties of Side Leathers | 











Calera | 
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Announcement 








CHICAGO DISTRIBUTING 
HOUSE 


FOR 


BEACON SHOES 


On June 2d we opened a distributing house in 
Chicago at 18 South Wells Street, where we 
carry a large line of Beacon Shoes ready for 
at once shipment to any section of the coun- 
try, also shoes without Beacon Trade Mark. 


F. M. HOYT SHOE COMPANY 


Manufacturers of Men’s Shoes 


Manchester, N. H. 
U. S. A. 
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NUBUCK 


HE Name and the Thing. 
The two are Inseparable. 
The term is synonymous with 
the best in suede side leather that 
‘reflects the present vogue in shoes 
of distinction, and making for qual- 
ity merchandise. 
‘ Nubuck was originated and is tanned 
exclusively by 





A. C. Lawrence Leather Co. 
161 SOUTH ST., BOSTON, MASS. 


New Vek  Gileens  fiethener i Like 
Cincinnati Gloversville 
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These Names are always coupled together 


“Tony Red” 


and 
“Cresco” 


Creese 
and 


Cook 


One Means the other—and both mean Quality 


Often we are asked—“Do you look for 
any let-up in the demand for CRESCO 
and TONY RED?” 


We understand the importance — and 
more than that—the seriousness of such a 
question. 


Confidence and dependence is today placed 
in these two famous leathers to a degree 
that is unique and almost unequalled in 
the trade. 


They have so well fulfilled their purpose 
that many manufacturers and dealers 


feel that now they must have them—and 
thus avoid mischance, uncertainty and 
lack of uniformity. 


We answer the question as to demand by 
saying emphatically—no; there will be 
and can be no let-up in the demand. 


Unfortunately we cannot go further and 
create skins. From the limited supply, 
we will ship as rapidly as possible, and 
if you will place your orders now for TONY 
RED and CRESCO Shoes for next winter, 
it will be a benefit to all concerned. 











Creese & Cook Company 


Tanneries at Danversport 


Boston Salesrooms 


95 South Street 
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Rochester, Vi >»: 


Now York City: Room 1O5 Graham Bhdg. 
Cherch and Duane Sts-SIr John Halliwell. 
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GOO & SHOR | 


WORKERS UNION 














ace 

ry 
THE’ RETAILER 
KNOWS 


That Union Stamp shoes meet the demand of all the 
people all the time. 








That Union Stamp shoes are the only shoes acceptable 
for the Union man and his family. 


That Union Stamp shoes are made in all grades for 
every member of the family. 


That Union Stamp shoes are nationally advertised in 
the labor journals of this country, creating a tremen- 
dous market for their sale. 


That Union Stamp shoes bear one and only identify- 
ing mark—the official stamp of the Boot and Shoe 


Workers’ Union. 











Boot and Shoe Workers’ 


Union 
Affiliated with the American Federation of Labor 


-246 SUMMER STREET - - BOSTON, MASS. 


COLLIS LOVELY, Gen. President 
CHAS. L BAINE, Gen. Sec’y-Treas. 
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2) 2 2 
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Memo o 
/WYCL 


and specify it for your white 
shoes if your trade demand 
from.j}you — style — appear- 
ance —wear and good value. 


Henry Gig Po, 


NEW YORK 
Haverhill St. Louis Rochester 
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COME TO. 
CHICAGO 


JULY AT THE 
7, 8, 9, MORRISON 
10 and 11 HOTEL 
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FIRST SEMI-ANNUAL 


CHICAGO 
NATIONAL SHOE 
EXPOSITION | 


OF 
SHOES, FINDINGS AND 
SHOE STORE EQUIPMENT 


C2 rm me ee 
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UNDER THE AUSPICES OF THE 


2 | SHOE TRAVELERS’ ASSOCIATION OF CHICAGO 
. DAVE DAVIS, SECRETARY, 35 S. DEARBORN ST., CHICAGO 
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LEVOR GRAIN 





Sho WHITEST WHITE 


{ Leather of 
Great Merit 


Stands the Strictest 
INVESTIGATION 


NTMI heading colors 


G.LEVOR & (0. Inc. 


MANUFACTURERS 
GLOVERSVILLE, N. Y. 
NEW YORK 88-90 GOLD ST. 


— ST. LOUIS — 

LEATHER EXCHANGE BUILDING 
JOHNSON, STEPHENS & PATTON LEATHER CO. 
— BOSTON — 

145 SOUTH STREET 
THE G. LEVOR COMPANY 
MILWAUKEE — 

AR MILLE RT 
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Secure These Handsome “Dalton” 
Shoes At Price Quoted NOW. 


You Surely Will Need 
Them This Fall # *# 





MOU MM OMMNINOMMNOMNNON HTT e THT) 


PLAIN SHOES 
CARTONS UNBRANDED 


Ue RTT) 


Stock No. 520 


Cherry Calf Sq. Throat Bal. Win- 
chester Last. Sizes and Widths, A 
7% toll. B6%tol1l. C and D 


5 to 1l. 
Price $6.50 


Q 
Q 


OXFORDS STOCK STYLE 
IN STOCK PRICE LIST 


Stock No. 820 


Black Glazed Kangaroo Blu. Oh 
Boy Last. Sizes and Widths, A 7 to 
1l. B6toll. Cand D5% toll. 


’ Price $6.75 


eLUTT Te TTT Te MTT eM e niente il 
Ue Te TTT eT eM MMMM OMG NMC THOM OMMMMMNOMMMMN OM OMMNIN GiiNii 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, . MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORE: 651 Marbridge Building CHICAGO: 1415 Great Northern Buildiag 


12 
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The Whole Family Admires 


and with good reason, those lustrous comfortable, long wearing 


shoes made from 


NOVILLA-KID 


This leather has every desirable quality possessed by genuine glazed kid 
and some which the latter does not have. 


Novilla Kid Will Not Scuff 


That’s a great sales argument for you because it’s the most frequent criticism 
of glazed kid shoes. 


Moreover, shoes made from this superlative leather are more popular © 
priced because the manufacturers’ cutting costs are lower. 


Specify NOVILLA KID on your next Kid shoe orders. 


CASTLE KID COMPANY 
CAMDEN - . . NEW JERSEY 
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ASKO Shoe Fabrics stand for 
thorough RELIABILITY. 


Every kind of cloth for the outside of a shoe 
is embraced in the. CASKO line. 


You will be repaid for demanding CASKO Shoe 
Fabrics. 


CORKSCREW CLOTHS 


We Will Cotton or Worsted Your 


Gladly SILKS AND SATINS Manufacturer 


Send You For P F Ti Can Secure 
Complete ee eee Casko Fabrics 


Sampl P. tl 
ant We can produce a Casko color to match eetad 
any leather. 


CASKO SHOE FABRICS CORPORATION 


Manufacturers and Distributors 
S. W. Corner Fourth and Arch Streets 
PHILADELPHIA, U. S. A. 














New York Chicago { Boston St. Louis 


A. J. HAAS J. K. REYNOLDS CO. A. W. BLISS H. C. KORNDOERFER & CO. 


10 Spruce Street 221 W. Lake St. 106 Beach Street Leather Trades Building 


H. J. FRALEY Cincinnati 
Pennsylvania W. A. BENNETT, JR. 
1015 Second National Bank Bldg. 


Rochester 
GEORGE G. SMITH 
4 Church Street Representative 
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bw Castle Havana Broun Lashion Plate 


EW Castle Leather Company Havana Brown Kid, Dr. 


Reed Cushion Shoe built over our “Smith” Combination 
Last. 
Made and Exhibited by 


J. P. SMITH SHOE ‘o «= Chicago, Ill. 


Judge L[t by Its sers” 
New Castle Leather Company 


NEW YORK 
Boston Montreal,Can. Chicago 


and the f Principal Leather and Shoe Centres Lverywhere 
Factory, Wilmington, Del. — 
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T@rrect Do dg e 


For All Occasions 


IN STOCK 


Style 271 — White 
Sea Island; 2% half 
Louis FF 
Vaughan's 
ivory sole. 
Price J..... $3.25 


Style 232 — White Sea 
Island; Vaughan’'s 
white ivory sole. 
Style 260—One of 
our new long vamp 
Oxfords. In white 
reignskin, 23 in. 
Full Louis heel. 
Price $4.30 


Manufacturers Exclusively of Turn Low Shoes 


A policy is known according to whether or not there is steady adherence back of it’— and 
whether or not it is ultimately crowned with success. 


By steadily adhering to the principle of making good turn shoes only, the Nathan D. Dodge 
Shoe Company has not only shown a consistent policy, consistently backed up,'but it has 
proved the wisdom of that policy by building up a notable success among the class 0° 
retailers who appreciate this quality of a turn shoe. - 


Owing to embarrassment of orders we cannot accept orders for less than 12 pairs 
of any one style, and no samples submitted. 








The Correct Dodge Shoes can only be obtained from our agents at 
their offices as published here or direct from us. , 











Prices and Deliveries Not Guaranteed 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


183 Essex St. 851 Marbridge Bldg 600 Denckia Bidg 20 W. Jackem Bivd. 417 Pacthe 
y . ° 7 Bis. Bidg 


Mon . Ala. Kansas . Mo. Philippine Islands 
20 Galena Ave. 5 537 Ridge Bidg. 304 Ronee Bide. Nianila 


All goods sold F. O. B. Newburyport; terms, net 30 days. 
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THEY'RE RIGHT! 


N matter how favorably impressed you 
may be with Regal Shoes when you 


WYOTIN TS 














buy them, you will never fully appreciate 
the value of your investment until your 


customers come back for more. 


Their finest qualities are revealed not only 
in their appearance but also in the actual 


wear of the shoes. 


Let us describe the Regal Agency Plan. And 
ask to see our Fall styles. They're right / 


Sample Displays 


Boston, 268 Summer Street 
New York, 1369 Broadway 


Regal Shoe Company 


BOSTON, MASS. 








COMM 
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Stock No. 8122 
READY TO SHIP 


A style which is unsurpassed. 


Havana Brown Kid; 5-Eyelet Oxford; Imi- 
tation Tip; 7 sq. Sole; 14-8 in. Cuban Heel; 
Invisible Eyelets. 
AA, 414 to7 B, 3144 to7 
A,4 to7 C and D, 24% to 7 


‘It comes also in Black Glazed Kid. Stock 
No. 6330. 


Style Price Telegraph-Order 
le Word 


8122 $5.65 MARDEN 
6330 $4.65 MARCIA 


Prices subject to change without notice. 











Regal Shoe Company 


BOSTON, MASS. 
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B- SLOT ON 
REVERSE SIDE OF BUCKLE 


INSERT = BUCKLE 
TONGUE A ATTACHED 
2 \\N SLOT B 


The Kescot Klamp 


IS FURNISHED WITH ANY OF OUR ORNAMENTS 


FREE 
OF | 
CHARGE 


‘Sy Ya kare 
oe 
SS ¢ e™ 


There are no *‘Just as Good’? ornaments as. 


KESCOT SHOE ORNAMENTS 
More than 4000 patterns from which to select 


KESCOT MFG. CO. Inc. .. Providence, R. I. 
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VISITING “OLD” NEW YORK??? 

Our line will be on display at 

BRESLIN HOTEL, JUNE 10th to JULY 10th, 
MR. CHAS. AUER 


in charge. 
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PARAGON PROCESS: 9 inch Patent Colt, 3/ 4 Fox Lace, a 
Beaver Brown Kid Top, Blind Eyelets, ) vis 
14/8 Mickey Heel. ; ’ 







i. Sullivan & Company 


Makers of 


‘‘PRETTY SHOES FOR WOMEN”? wwii 
: Se ee } 






THE EYELET 


Is the Key to the Character of the Shoe 


Women adapt their lace shoes to every 
season’s dress style. And no matter what 
dame fashion decrees should be the pre- 
vailing model as to heels, to shoe tops or 
material, they insist that the shoes be laced. 


Only so can that snug fit, those graceful lines, 
that chic appearance be obtained. And with 
lace shoes must be supplied Fast Color Eyelets, 
the kind that never become brassy. 


Lace shoes with Diamond Brand Fast Color 
Eyelets make shoe selling for dealers easier, 
faster and in every way more satisfactory. There 
are no adjustments required as with button 
shoes, and perfect fitting is only a matter of a 
minute’s time. 


Insist that Diamond Brand Fast Color Eyelets 
be used on all lace shoes you buy. 


If the little Diamond appears on the top of 
each eyelet, then, and only then, are you get- 
ting what you are asking for. 


UNITED FAST COLOR EYELET CO. 
BOSTON, MASS. 
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SHOES 


FOR MEN AND WOMEN 























MODEL NO. S 463 


Every pair of “Glove Grip” shoes described as Kan- 
garoo is made from genuine Kangaroo leather. This 
is one of the most satisfactory leathers known to the 
trade. It has a beautiful appearance, wears well, and 
is most comfortable to the feet. ‘Glove Grip” shoes 
of genuine Kangaroo are an asset of sterling value. 


Kangaroo Shoes Carried In Stock. 


Men’s Model S 463 


Aristocrat Toe, 8-8 Medium Heel, 
Sizes AA-A, 7 to 11; B-C, 6 to 11; 
D-E, 5 to 11. 

Price $7.15 


Women’s Model S 600 
Vogue Toe, 8%-in. Bal, Plain Toe, 
13-8 Heel, Sizes AAA, 5 to 9; AA, 
4to9; A,3to8; B-C,2% to8. 

Price $7.75 


Men’s Model S 467 
Panama Toe, 9-8 Medium Heel, 
Sizes A-B, 7 to 11; C-D-E, 5 to 11. 

Price $7.15 


Men’s Model S 466 
Panama Toe, College Oxford, 8-8 
Medium Heel, Sizes A-B, 7 to 11; 
C-D-E, 5 to 11. 

Price $6.65 


Women’s Model S 702 
Vogue Toe, Circular Oxford, Plain 
Toe, 134 Heel, AAA, 5 to 9; AA, 4 
to 9; A, 3 to 8; B, 2% to 8. 

Price $5.75 


Men’s Model S 472 


Banker Toe, Whole Quarter Blu., 
9-8 Medium Heel, Sizes A, 7 to 11; 
B, 6 to 11; C-D-E, 5 to 11. 

Price $7.15 


M. N. ARNOLD SHOE CO. 
NORTH ABINGTON, MASS. | 
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The Allied Council of the American Shoe and Leather 
Industries and Trades, just organized:in New York City, 


Recommend 


That Oxfords, Pumps and Pattern Pumps be the 


dominating note in women’s shoes for spring of 1920 


We Recommend 


for your spring samples the new 


“HORN FIBRE” 
Oxford and Pump Model Counters 


Fitting perfectly the latest approved lasts 


SERVICE—WITH ECONOMY 


Every Pair of “Horn Fibre’? Counters is guaranteed 
to outwear the Shoe 


ROGERS FIBRE COMPANY 


MOUSAM DIV/SION 
121 BEACH STREET — BOSTON, MASS. 


PHILADELPHIA CINCINNATI ST. LOUIS 
WILKINSON & REGER JOHN C.RUPP CO. DENNETT & PRINCE 
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PILGRIM LAST, BLACK , 
VICI, CARRIED IN STOCK r 
WIDTHS 1-2-3-4-5, f 
$6.60 
GENTLEMAN’S shoe for summer-time wear. Made of soft, ; 
high-grade Vici Kid, with rubber heel, this number delights 4 

the conservative man who doesn’t like the English shapes. With " 
him, it is as popular as a narrow toe tan oxford is to a returned i 
soldier. ; 


It’s a real value at $6.60 today! 


If you need English lasts, see our “Big 4” June sellers, 
on page 18 of last week’s Boot & Shoe Recorder. 


CHARLES A. Eaton Company 


BROCKTON MASS. 
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THE KING OF JOBS 
Are You in Need of 
WHITE CANVAS GOODS? 


—GOOD MERCHANDISE AT A LOW PRICE 





THEN GET BUSY 





We just made a real large 
purchase (thousands of cases) 
of white canvas high and low 
shoes from one of the best 
No. 7039—Women’s White Canvas Ox- Auburn, Maine, manufactur- 
fords, 8-8 Heel, Tip. Sizes 3 to 7, 2'% to . 
7,3t06%. Price $1.00. ers—at extremely low prices 
—Just the kind of merchan- 


dise you are looking for now _No.6979—Growing Girls’ White Canvas 
? Button, Plain Toe, White Painted 


and for your July sales and epthes Sels and Hed. nee 


they will not be with us very 
long at the rate they are sell- 
ing. 


OU OU OU OUOU OU OMOMMMOMT 


Get under cover, as white 
goods are and will be the big 
bet for the next two months. 


36 pair case lots only. 


Are you receiving our 
Monthly Bargain Bulletin? 


If not—write us. 


No. 6978—Women’s White Canvas Lace 
No. 6974—Growing Girls’ White Canvas Tip, Covered Half Louis Heel, Leather 
Lace, Leather Sole and Heel, Plain Toe Top Piece. Non-Skid Rubber Sole. 
and Tip. Sizes 24 to 6 and 4 to 8. Price $1.05 
Price $1.15. Regular $1.85 Value. Regular $1.90 Value. Sizes 2) to 6. 


S. ROSENBERG (Bou ahegoes Yo 


209 ESSEX STREET - -_ BOSTON, MASS. 
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IT IS NOT ENOUGH TO MAKE SHOES GOOD 


OUR POLICY IS TO STRIVE FOR BETTERMENT 
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This style is commonly 
referred to as a straight 
last and is usually worn 
by men having long, 
narrow feet. The smooth 
flowing lines of this 
model give it an air of 
refinement which makes 
it appeal strongly to 
business men and men 
who mean business. 


Js. 











To make good shoes better if possible is 
our constant aim. We do not feel so well 
satisfied with what we do as to let well 
enough alone. The advantages to dealers 
of an attitude like this must be apparent. 
They profit by our improvements, but they 
do not pay more to get the benefits. 


















STOCK NO. 809 

“PRINCE” LAST 
Men’s Vici Kid Vamp, Dull Mat Calf Top. 
Bal. Single leather sole. Leather counters. 
Full size tongue—fleece lined, leather top 
facings. In Stock, A, B, C, D widths. 

Price $5.95 

Less Discounts 
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W. CARTER CHICAGO COMPANY 


CHICAGO AVENUE AND GREEN STREET 
CHICAGO, ILL. 





BOOT AND SHOE RECORDER June 14, 1919 


UNEXCELLED FOR 
“THE BOY!” 


A Splendid, Attractive, “Stand-Up” Quality 
Shoe with Bull Pup Characteristics built into it. 


GOODYEAR WELT 


Send for the catalog of new 
stylese—NOW READY 


Merchants will see at a glance that here is a 
shoe that sells—satisfies—repeats. 
All Bull Pup Shoes are made of first-class Elk 
Upper leathers. Tops in heights from six to 
twelve inches. All numbers have double soles, 
oak outsoles and grain leather insoles, with 
viscolized, chromed leather liners 
that keep the feet dry. 
Made in brown, black and smoked 


colors. 
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Graham-Bumgarner Company 


“PIONEER SHOE MANUFACTURERS” 
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Parkersburg West Virginia 
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Vaughan’s Ivory 





“i a The Sole that Has 
Made White Shoes 
Staple 











AUGHAN’S IVORY has done a whole lot for 
my store,’ a merchant said to another on the 
train one day last week, “not a customer buys 
a pair of shoes so equipped but has a better 
opinion of my merchandise in general. And as 
for white footwear, once they have worn IVORY noth- 


ing suffices in its place.” 


His experience is that of thousands of merchants who cater 
to a trade where quality is essential. 


VAUGHAN'S IVORY sole leather is distinctive inappearance 
and being white clear through, needs no paint or spray—its 
edge is its own. 


IVORY wears well and looks well as long as the shoes last 


and 


Costs no more than other good sole leather. 


George C. Vaughan 


Tanneries at 
PEABODY, MASS. 





BOOT AND SHOE RECORDER June 14, 1919 








on oe oe cet oe oe oe oe se oe eee | [es | are [| creo | ee [cm [em | ee cece |e | || crm mre | om mee [oe | we oe oe ee as 


Two Easy Twists and it’s on! 


The New VICTORY 
DETACHABLE BUCKLE HOLDER | 








The easiest and most practical way of 
attaching ornaments to pumps is found in 
this new Victory Buckle holder. Two 
easy twists and the holder is attached to 
the buckle and then the spring jaws 
clamp to the vamp of the pump, making 
the attachment absolutely rigid. The 
Victory holder can be detached and put 
on at will without marring the pump, or 
in any way being felt on the foot. 
The Victory Detachable Buckle Holder is 
finished in nickel plate and sold twelve 
pairs mounted on a card. 
Can be retailed at 50c a pair and allow a 
handsome profit. 

Write now to 


FLEMING-KEEVERS COMPANY 


NORTHAMPTON, MASS. 
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These Oxfords aN Now In Stock 


Two Numbers 
_ White , i 
aia Loe: ae ee Ready —_— 


Price $4.00 
No. 1460 T tem : 1460 t med For At Once aes Ra bn wa ‘i ‘ek 
o. — Ss » exce made i i 4 
over Combination Last, Model 690. In acetate an oe 


Stock: AA to E, 23 to 8. Shipment Price $4.50 
Price $4.00 In Stock: A to E, 234 to 8. 


J. J. GROVER’S SONS CO. 


LYNN, MASSACHUSETTS 
Boston, 183 Essex St. New York, 127 Duane St. 
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“Foot-Fitters” are not only “Solid 
Leather” ‘all Thru but they are Strongest 
where Greatest Strength is required! 


And they cost you less than most shoes containing fibre counters, 
composition boxes, pieced heels, lighter outer and inner soles and 


inferior trimmings! 


‘“‘Foot-Fitters’’ are Likeable Shoes because their 
Appearance, their Wear and their Comfort give Longlasting 
evidence of skillful and honest shoemaking. 





One Shoe — One Leather — One Last — One Price 


—A. H. BERRY SHOE COMPANY— 
PORTLAND, MAINE © 


Boston Office: 428-430 Albany Building | 


WE SELL “ FOOT-FITTERS”’? IN NEW ENGLAND 
(SOLID LEATHER ALL THRU) 
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N. C. 4, U. S. Navy Transatlantic Sea Plane 


THE GOODYEAR SHOE SHOP 


FRANK H. LOCKETT, Prop. 


Educator and Regal Shoes 








Fine Repairing a Specialty 


Chatham, Mass., dene 6, 1979, 





Rice & Hutchins, Inc., 
Boston, Mass. 


Gentlemen: 


You have doubtless read with keen interest of the Vic- 
torious Flight of the Sea Plane NO-4. I was partieular- 
ly interested to learn of the safe arrival in England 
of Oaptain Read and pilot Mr. Stone, for shortly before 
they sailed, they were in my store in Chatham, and pur- 
chased each a pair of Educator Shoes. 


I thought Rice & Hutchins as the makers of Educator 
Shoes would be interested to know that the first men to 
have the honor of crossing the Atlantic Ocean by air 
were wearing Educator Shoes. 

Yours truly, 


(Signed) 





